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Time has tarnished our nation’s symbol of 
welcome to travelers and hope to immigrants. 
GANNETT and USA TODAY are confident that 
Americans will unite in the effort to restore this 
most precious of national monuments. As official 
sponsors of the fund-raising campaign for the Statue 
of Liberty/Ellis Island Foundation, we are proud to 
join other corporations and individuals who believe 
that Liberty’s promise—and the dramatic symbol of 
that promise—must stand tall. As her 100th 
anniversary approaches . . . united, she’ll stand. 
And her strength will inspire generations of future 
Americans. 
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USA TODAY/GANNETT, official sponsors of The Statue of 
Liberty/Ellis Island Foundation 
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ADDRESSING TOMORROW TODAY. 


Imagirie. 

A remarkable new ZIP Code system 
for business mailers. So precise it 
can actually pinpoint specific streets, 
specific buildings. Even specific build- 
ing floors. 

That's the ZIP + 4 code. 

Now imagine a computerized sorting 
system so advanced that it automati- 
Cally reads the last line of the address 
off your envelope. Reducing sorting 
time while increasing sorting efficiency. 

That's the Optical Character Reader 
(OCR). 

EFFICIENCY. 

Perhaps most amazing is the fact 
that both the ZIP + 4 program and our 
OCR’s are already in place. Ready to 
bring technological efficiency to the 


mountainous task of moving 100 billion 
pieces of business mail per year. 

But to deliver the future, we need 
your help. 

Begin by being sure that the entire 
address on all your business mail is 
totally visible, legible and located 
properly. Your local post office can give 
you all the information you need. 

ECONOMY. 

Use of ZIP + 4 codes is voluntary. 
But by adopting them, you’ll be 
rewarded in the form of more stable 
postal rates. In fact, when you meet 
the eligibility requirements, you can 
start saving postage right away. 

If you’re a First-Class mailer of 500 
pieces or more who already presorts, 
you can save a half-cent per piece 


when you use ZIP + 4 codes. And that’s 
on top of the three-cent discount for 
presorting. 

lf you're a First-Class mailer who 
doesn’t presort but mails 250 pieces at 
atime, you can save nine-tenths of a 
cent per letter. 

And no matter how many, or how few, 
pieces you mail, using ZIP + 4 codes 
can give you a Cleaner, more efficient 
mailing list. Plus more consistent 
delivery. 

COOPERATION. 

Let us show you how you can put 
more zip in your mail service. Contac 
your local Postmaster or ' 
Customer Service Represen- | + 
tative. And send yourself | ia 
into the future. cusps i983“ 
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Something’s up in 
our downtown. 

“The marvel of your city is you have what 
few other cities have — you've captured 
your waterfront and preserved it.” Those 
are the words of James Rouse, Enterprise 
Development Co., who is among the many 
renowned developers bidding to build 
St. Petersburg’s Pier Park. 

With its proposed marine science park, 
IMAX screen theater, aviation museum and 
70,000-square foot festival style retail 
marketplace, Pier Park promises to be 
the crowning jewel in St. Petersburg’s 
redevelopment plans. 

Attracting the attention of a developer like 
Rouse, who developed Boston’s Faneuil Hall 
and Baltimore’s Harborplace, was no small 
task. It required concerted efforts of the 
Downtown Improvement Corporation and 
St. Petersburg Progress, a coalition of 66 
local member firms and civic groups. 

Primary benefactor of the group is the Times 
Publishing Company (TPC), publisher of the 
St. Petersburg Times and Evening Independent, 
which contributed $500,000 to a master plan 
to stimulate downtown revitalization. 

In recent years, Times and Independent 
support has helped create a St. Petersburg 
campus of the University of South Florida and 
bring the Salvador Dali Museum to the city. 
Currently the papers are backing plans for 
a multi-purpose domed stadium as home 
of a major league baseball team in the 
downtown area. 

TPC believes downtown redevelopment and 
preservation of the city’s charming waterfront 
are compatible. Pier Park fits nicely into 
that design. 





St. Petersburg Cimes 
& Evening Independent 
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MARCH 


1-2— Allied Daily Newspapers/Washington Newspaper Publishers 
Association/Oregon Newspaper Publishers Association, Production 
Conference, Jantzen Beach Thunderbird Motor Inn, Portland. 

1-3— Gulf Coast Press Associaton, Galvez Hotel, Galveston. 

7-11— National Newspaper Association, Annual Governmental 
Affairs Conference, Hyatt Regency, Washington, D.C. 

9-11— Mississippi Valley Classified Advertising Managers Associa- 
tion, Palmer House, Chicago. 

11-13—SNPA Production Conference, Lincoln Radisson, Dallas, Texas. 

11-14—ANPA, Conference for Newspaper Men and Women, Don CeSar 
Resort Hotel, St. Petersburg, Fla. 

15-16—New England Newspaper Association, Annual Meeting and 
Winter Convention, Westin Hotel, Boston. 

15-17—Independent Free Papers of America, Mid-Winter Conference 
Marriott Airport Hotel, St. Louis. 

15-17—Mid-Atiantic Newspaper Advertising Marketing Executives, 
Hyatt-Regency, Greenville, S.C. 

20-22—Washington Journalism Center, Conference for Journalists, 
Changing Relationships between Men and Women, Watergate 
Hotel, Washington, D.C. 

21-23—Newspaper in Education Conference, Denver Hilton. 

23— Texas Press Association, advertising meeting, Wyndham 
Southport Hotel, Austin. 

23-24—National News Council, 805 Third Avenue, New York City. 

24— Texas Press Association, news Clinic, Wyndham 
Southport Hotel, Austin. 

25-27—Texas Daily Newspaper Association, inn on the Park, 
Houston. 

28-29—America East Conference, Hershey Lodge & Convention 
Center, Hershey, Pa. 

30-31—West _ Virginia Press Association advertising _ clinic, 
Ramada Inn, I-77, Beckley. 

30/4-1—Foundation for American Communications, Economics Conference for 
Journalists, co-sponsored by Gates Foundation, Keystone, Colo. 


APRIL 

5-6— “Morbid Curiosity and the Mass Media” Conference, 
co-sponsored by Gannett Foundation and the College of 
Communications, University of Tennessee, Knoxville. 

5-7— North and East Texas Press Association Convention, 
Sheraton Inn, Tyler. 

5-7— South Texas Press Association Convention, St. Anthony 
Hotel, San Antonio. 

7-8— North Carolina Press Association Mechanical Conference, 
Jane S. McKimmon Center, North Carolina State University, 
Raleigh. 

9-12— Inter American Press Association, Ocho Rios Sheraton, 
Mallards Beach, Jamaica. 


Seminars/Workshops/Clinics 


MARCH 
4-9— American Press Institute, Advertising Executives of Weekly 
Newspapers, Reston, Va. 
5-9— Graphic Arts Technical Foundation, Methods and Technology 
of the Printing Processes, 4615 Forbes Ave., Pittsburgh. 
8-9— Practising Law Institute Symposium, “Times v. Sullivan: 
The Next Twenty Years,” Waldorf-Astoria, New York City. 
11-16—The Poynter Institute for Media Studies, Applied 
Ethics for Editors and Reporters, St. Petersburg, Fla. 
11-21—American Press Institute, Management and Costs, Reston, Va. 
15-16—American Society of Newspaper Editors, Ethics Committee 
Seminar, Madison, Wisc. 
18-21—SNPA Foundation, In-House Training Seminar, Sheraton-Atlanta. 
19-20—Iinland Daily Press Foundation, Practical Application of 
First Amendment Law Seminar, Hilton Plaza Inn, 
Kansas City. 
18-21—ANPA, Leadership in the Newsroom Workshop for Editors, 
Chicago Marriott. 
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AP Photo/Vlamis 


“For only 7% of our editorial 
budget, AP provides 39% of our 
news. Obviously that’s a good 
deal for us, but numbers don't tell 
the whole story. 

“At the Kansas City Star and 
Times, old-fashioned words like 
quality still mean something. It 
means doing what you have to do 


vated James Hale outside the Kansas City, Missouri, City Hail 


Pe Y 


T BUY IN NEWS. 


: 


to be the best—even if that’s not 
the cheapest or easiest way to 
operate in the short run. 

“We didn’t win two Pulitzer 
Prizes by chance. And it’s no acci- 
dent that we depend on AP as 
our prime source of national 
and international news. AP has 
won 34 Pulitzers, more than any 


other news service. 

“For us, quality counts. And 
nobody delivers quality like AP.” 
—James H. Hale, Publisher, 

The Kansas City Star and Times, 
Kansas City, Missouri 


ASSOCIATED PRESS. A 
ONE OF A KIND. 











Effective 
Management Skills 


October 22-26, 1984 
April 2-6, 1984 


The seminar provides practical information 
about the administrative skills necessary to 
manage effectively. The skills of planning, 
organizing, staffing, coordinating, directing and 
controlling will be emphasized. Participants will 
work with 100% newspaper related materials 
which will facilitate the transfer of this training 
to on-the-job experiences. In addition, the 
advantages and disadvantages of various 
systems of management such as management 
by objectives will be stressed to create models 
for management for the participants. 


COST: $350, payable in advance. Fee includes 
all meeting materials; breakfast, lunch and 
dinner at The Miami Herald for the duration of 
the meetings. Expenses for travel ana lodging 
are additional. Hotel accommodations are 
available within walking distance. 


Send your nomination to: 

James E. Wells, Director of Training 
KNIGHT-RIDDER NEWSPAPERS 
INSTITUTE OF TRAINING 
One Herald Plaza, Miami, Florida 33101 
Phone: (305) 350-2905 


The 4th Estate 














By Doug Borgstedt 


“ POOR JOE — HE'S REALLY PRAYING 
FOR A PULITZER THIS -YEAR-!" 
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GOSS: THE 
HEADLINER 

A modular system OFFS ET 

PRESS 


for offset 
conversions 


The Headliner® Offset press offers you all the features 
and productivity you expect from a double-width press. 
Yet its modular design lets you buy as much or as little 
equipment as you want to fit your needs, your budget, 
your products and your future market requirements. 


Flexible, compact design. Use your existing substruc- 
ture and reels-tensions-pasters, or folders and angle 
bars, or both. Even with 6’9” unit spacing, the Headliner 
Offset will give you 21” aisles. Or install a complete, new 
60,000 pph Headliner Offset press system. 


Color flexibility. Choose the color capability you need 
from three arrangements: A unit with half-deck for true 
offset spot and process color. A color couple for color on 
either side of the web. A color cylinder for certain spot 
color applications. The press is available with open foun- 
tain or Injector inking and the Goss Color Control System 


for remote ink setting. Choose the electronic Goss Press 
Control System and Page Area Reader as added aids to 
productivity. The Headliner Offset is designed for quality 
printing, fast makeready and reliability, with special noise 
abatement provisions. 


Product flexibility. The new Goss Regent 2:1 multi-web- 
width folder, with or without the optional quarter folder, 
provides the product flexibility you need and is available 
in four cutoffs. 


Goss mailroom equipment and systems and Goss 
turnkey installation services can further enhance your 
new production facility. 


Goss Products, Graphic Systems Division, Rockwell 
International, 3100 South Central Avenue, Chicago, 
Illinois 60650. 312/656-8600. Telex 253478. 


#5 Rockwell international 


..where science gets down to business 
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Atex 
Direct-Connect 
Architecture 


Stand-Alone 
Architecture 


very field innovators. 
People who lead the rest. 

More than 300 of today’s leading 
law firms, corporate technical pub- 
lishing groups, government depart- 
ments, magazines and newspapers 
have chosen Atex. And more are 
——F Atex every month. 

h 


Because Atex is the acknowl- 
edged innovator in electronic 
publishing systems. 

Atex engineering squeezes 
more functionality into each prod- 
uct, and provides a clear growth 
path to the future with such ad- 
vanced products as integrated pagi- 
nation and videotex. 

Here’s what knowledgeable 
users say about Atex. 


” e’re not hung up on what 
computer we’re using, 


as long as we get the 
performance and reliability 
we want. 

“Some people are hung up on 
hardware. We're not. Our decision was 
based on the need for a proven, reliable 
system that wouid not require baby- 
sitting and lots of high-priced talent to 
run it. We wanted to keep it simple. 

“We also needed a system that 
would support 200 terminals on a com- 
mon database. Atex had a system that 
we could install that day. 


Local area 
Network 


High speed 
access to 
main memory 


conomically this makes sense, 
too. Wed prefer to spend the money 
and give editorial what they want, rather 
than spend it on a huge DP staff to run 
the system. We have just one person 
per shift taking care of USA Today and 
the Gannett News Service. 

“Looking at News Layout, it’s the 
same philosophy: editorial wants it, it's 
easy to use and it’s integrated into the 
system. Atex is one of the few vendors 
who have that as part of their basic sys- 
tem and not an add-on from another 
vendor. That keeps costs down, too.” 


Bill Toner, 
Systems Director, U.S.A. Today 


of the Atex system was one of 
the key factors in our choice. 

“It is essential that our other com- 
puters be able to communicate with the 
Atex system, and vice versa. Our former 
system was not able to do that... other 
system vendors claimed theirs could 
do it... but Atex does it. 

“In making our final selection, | had 
to determine where each vendor would 
be 5 years from now in regards to pagi- 
nation and direct-to-plate technology. 
This became a critical issue. Atex 
showed me the future of publishing in 
their R&D labs. 

“The Kodak connection is extremely 
important. | am comfortable Kodak will 
put into the Atex organization the neces- 
sary working capital to achieve publish- 
ing’s goals. That is important to me.” 
Joseph T. Deithorn, 

Senior Vice President, 
American Banker and Bond Buyer. 


Mf T he communications capability 


Additional 
special 
purpose 
computer for 
text editing 


Additional 
special 
purpose 
memory 
management 


High per- 
formance 

high quality text 
composition 


#0 gw tex has been a major buildi 
block in the success of 


Newsday. 


“We've been able to do what we 
want as a newspaper because Atex 
provided the right tools. Day in and day 
out our people are supremely happy 
that we selected Atex in the first place. 

“When we decided to move into 
videotex, Atex was ready with a product 
for us. We could not have gone into 
our venture without Atex. And we don't 
know anybody else who was ready 
when we were ready. 

“We want to take the next step into 
pagination. We hope to take that step 
with Atex. 

“As a newspaperman, | don't care 
where the guts of a system are sitting. It 
does everything we want it to and a lot 
more. | have a VDT within two feet of 
me and | couldn't live without it. 

“Some people get hooked on the 
mechanics/electronics of a system. I’m 
more interested in functionality. In my 
experience, Atex is the best system to 
do the job. It's got one of the best key- 
boards in the world. I’ve been a writer 
all my life, and I've never been able to 
write faster or better. 

“We're using VDTs delivered in 
1976, and they are as functional, reliable 
and useful today as the day we got 
them. We started with about 215 classi- 
fied and editorial terminals, and we've 
grown to 400. 

“The ability to grow with a system 
rather than replace it is a newspaper 
executive's dream. We've never had a 


Offices: Bedford, Chicago, Dallas, New York, San Francisco, Tampa, Washington, Copenhagen, Dusseldorf, Frankfort, Hamburg, Helsinki, Johannesburg, London, Madrid, 
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Data secure 
if terminal 
loses power 


Virtually 
unlimited 
amount of 
-local data 
storage 


€ ves 
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‘piece of Atex equipm: 
lete. | think it’s very important that obso- 
lescence has not come to Newsday. 

“| have every confidence that 
Atex is still the standard of the industry, 
because they have imagination and 
direction.” 


Stan Asimov, 
Vice President-Development, Newsday 


a hat matters to the user is 
what he can do with the 
tool, and the Atex terminal 
is a very smart tool. 

“One of the primary reasons we 
selected Atex was the feedback we got, 
from users around the world. The 
thought that went into this product is 
very evident every time you sit down to 
use it. 

“We selected Atex because it is a 
company with a proven record of per- 
formance with an extremely large and 
satisfied customer community. We paid 
a lot of attention to the other papers that 
use Atex and found a lot of happy 
newsrooms. 

“Newslayout to us is the most 
intelligent step toward pagination any 
vendor has taken. It speaks directly to 
the needs of our newsrooms. 

“In general, the Atex system is a 
very cost-efficient system. | don't care 
what is inside it, it delivers for the 
dollars.” 

Olaf R. Saugen, 
Manager of Advanced Systems, 
Philadelphia Newspapers, Inc., 


publishers of the Philadelphia Inquirer 
and Daily News. 


Data safe 
from loss 
due to static 
electricity: 


y YES 


Pagination 
Capability 


~ 


fe pioneered the Atex 
system in magazines in 

1973 and we wouldn’t 
swap it for anything. 


“It’s fully integrated from the re- 
porters to the editors to the satellite to 
the plants. 

“We need a strong, solid system. 
We bang the hell out of it and it stands 
up. There's nothing on the market that 
would be better for us. 

“We started with a prototype and 
have moved through every release 
and, as far as we're concerned, the 
system hasn't stood still. | can't imagine 
any other system coming along where 
wed even consider changing. 

“We recaptured our original invest- 
ment in the first three years. The system 
has enabled us to do lots of things we 
never thought we'd be able to do, and 
we maintain control of the entire 
process throughout.” 


Marvin L. Stone, 
Editor in Chief, U.S.News and World Report 


Melbourne, Munich, Osio, Paris, Rome, Rotterdam, Sao Paulo, Stockholm. 


Atex manages teehnology approprrate 
publishing task 

Atex engineering provides-more 
functionality with less har 
will enjoy unbeatable rest 
solution to-your publishing problems 
system to do the job 

Our editing terminals connect dire 
computer, allowing high speed acce 
and simultaneous multi-user acce 
allows for additional functionality as 
formance composition, and data sec 

Stand-alone editing terminals, with buitt-in micro 
camputers, on the other hand, afe slow and subject tc 
loss _of data resulting from static electricity or power 
failure at the terminal. 

Atex pioneered the high speed Local Area.\Network 
in use in more than 300 publishing sites worldwide 


as fugnh per 


nS Seas ley a ORES age 
aSse WC 


Uiti-OTC 


technology in the mid-197Cs. 


“That provided redundancy, relia- 
bility and flexibility unparalleled at that 
time, and it remains so. 

“Direct connect VDTs give us 
unbeatable performance in response 
times. We see the immediate future 
in direct connection because of the 
communications bottleneck created 
with the so called ‘intelligent’ terminal 
approach. Even the Atex Graphics 
Terminal, with its 32 bit microprocessor 
in the host shares memory with the host 
and therefore eliminates the communi- 
cations bottleneck between host and 
an intelligent terminal. 

“What our industry needs is state- 
of-the-art mass storage technology and 
Kodak is one oi the few companies 
making significant inroads into optical 
memory storage. Nobody knows our 
business better than Atex and images 
have always been Kodak's business. 
So | think Atex is uniquely positioned to 
handle images and text in large quan- 
tities, and handle them as elegantly 
as they handle text today.” 

Stephen Taylor, 


Director of Information Services, 
Boston Globe 


People who know text process- 
ing and information management 
depend on us. 
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SAU conversion underway 


The new Standard Advertising Unit system, scheduled to become 
operational July 1 of this year, is a major step forward in the 
standardization of national and regional newspaper advertising. It 
will eliminate forever the agate line, a measure of advertising space 
that did little else but give newspapers a common but obscure unit of 
measurement and ad agencies a pain in the neck. A line was not a line 
was not a line. Note the “was.” 

The new SAU system is not likely to bring national advertisers, en 
masse, back to the newspaper medium. As Les Daughtry, publisher 
of the Galveston (Tex.) News put it, “the argument that this will 
bring national ads back to newspapers is silly.” 

However, with the major television networks steadily losing 
audience share to cable television and other forms of electronic home 
entertainment, national advertisers and advertising agencies are 
beginning to look at alternative means of reaching the mass audience. 
Newspapers, which themselves gave birth to the advertising agency, 
are beginning to look like the last major mass medium. In this 
context, the SAU system, by making space easier to buy, can only 
help convince advertisers and agencies to return to the medium that 
put them in business. 

The SAU system is probably not going to mean a sudden influx of 
national advertising dollars to most newspapers. But it will go a long 
way toward convincing advertisers and their agencies that newspap- 
ers are alive, well, growing, and for the first time in their history 
offering standard measurements. 

In this issue E&P continues the service to the newspaper and 
advertising community it started with publication May 30, 1981, of 
the original list of 962 daily newspapers that signed up to offer 
Standard Advertising Units. That was followed Aug. 29, 1981, with 
publication of the 1,400 dailies committed at that time. 

Since then, SAU has been developed and refined to eliminate the 
agate line as the unit of newspaper advertising and to replace it with 
standard units measured in inches. As E&P said two and a half years 
ago “this is an idea whose time has come.” The 749 dailies listed in this 
issue are the ones which have accepted that idea and are prepared for 
the July 1 deadline. However, they are only the ones that have 
informed the Newspaper Advertising Bureau of that fact. 

We feel sure there are hundreds of other newspapers equally 
prepared for that deadline which have not bothered to inform NAB. 
They should. 

If 1,400 newspapers accepted the basic SAU idea two and a half 
years ago, there should be that many and more on the final list as of 
July 1. 


Utility's blackout 


The Wyoming utility that has imposed a news blackout on the 
Casper Star-Tribune because it believes the paper’s reports and 
editorials are ‘‘unfair and biased’’ is taking the wrong approach. 

If one believes in the correctness of one’s position, it is better to 
pursue an open door policy to prove it. A closed door, even when it is 
open to others, raises the question of what is behind it that must be 
hidden. 
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Letters to the Editor 








Begs to differ with Landau 


As legal counsel to several metro- 
politan daily newspapers, and as a 
former reporter and editor, I beg to 
differ with Jack Landau’s January 21 
*“*‘Media Law Today’’ column 
recommending that reporters ‘‘meti- 
culously tape record all their 
important telephone and in-person 
interviews.” 

First, to borrow Jack’s phrase, ‘‘a 
clever libel lawyer’’ can make at least 
as much trouble for a reporter from a 
tape recording as he can from written 
notes. 

The reporter’s leading questions on 
tape can be used to suggest to a jury 
that the reporter was reaching for a 
particular result or putting particular 
wording in the mouth of his source—a 
perception potentially more damag- 
ing than any inferable from notes. 

Similarly, a tape of a source who 
sounds less than candid, confident 
and comfortable can be used to ques- 
tion the reporter as to reliance on the 
information received. 

How many of us speak without 
“uh, er, well’’ hesitations, or occa- 
sional uncomfortable silences? 

Innocent as such pauses may be, on 
tape they can sound like evasions and 
doubts. 

Second, an inflexible policy of tap- 
ing ‘‘important”’ interviews can back- 
fire in either of two related ways. Any 
untaped interview necessarily would 
be characterized as ‘‘unimportant,”’ 
suggesting some lack of reportorial 
appreciation of the impact of the 
story. 

And deviation from the policy 
could be used to suggest that the 
newspaper’s own standard of due 
care was not met, i.e., that negligence 
occurred. 


Third, any tape erased for reuse (for 
example, where the reporter does not 
foresee any potential libel con- 
sequences ten months after the story 
ran, but the statute of limitations has 
not run out when suit is filed shortly 
thereafter) might support a legal 
inference that the evidence on tape 
was damning and therefore was 
destroyed. The rationale for the 
destruction of the tape becomes a 
matter of credibility, and as such even 
may preclude an otherwise attainable 
summary judgment. 


Fourth, the tapes can be discover- 
able, and even if a source’s name is 
never disclosed, a recognizable voice 
may be all that a plaintiff needs to 
retaliate against the source for talking 
to the newspaper. 


Unfortunately, some libel suits are 
filed for no reason better than to find 
out the identity of a confidential 
source. 


Fifth, once a reporter’s routine 
“*secret’’ taping becomes a matter of 
general knowledge, sources may dry 
up quickly, for fear of saying some- 


thing they would not want memorial- 
ized. 


Sixth, if the editors do not listen to 
the tapes prior to publication, a plain- 
tiffs lawyer might suggest that some 
supervisory negligence occurred. 


Seventh, the presence of a source’s 
comments on tape favorable to the 
plaintiff but which do not appear in 
the story can suggest some common 
law malice, i.e. an effort to make the 
source look bad. 

How many stories utilize every 
word every source tells the reporter? 


Eighth, as Richard Nixon proved, 
even the fanciest machines do not al- 
ways reproduce clearly. A garbled 
tape or inaudible tape can sidetrack a 
story—or a libel defense. 

Finally, as to the list of state laws 
supposedly prohibiting a participant’s 
secret telephone conversation rec- 
ording, it is worth noting (pun 
intended) that Georgia does not 
belong on the list. See State v. Birge, 
240 Ga. 501 (1978). 


And is it really worth the cost of 
constitutional litigation to set a prec- 
edent in the other listed states as to 
federal preemption? 

What to do? 


I advise clients to stay flexible, tap- 
ing where circumstances dictate its 
advisability and taking notes where 
otherwise advisable. When taping is 
advisable, sometimes (and always in 
the properly listed states) you should 
get the source’s consent on the tape. 


It may make sense to plan strategy 
with legal counsel, in a privileged con- 
versation, prior to that crucial 
interview. Then even if you decide to 
preserve the privilege for the contents 
of the conversation, the mere fact that 
you sought legal advice may suggest 
that you were pulling out the stops to 
avoid being negligent. 


ANDREW A. MERDEK 
Dow, Lohnes & Albertson 
Washington, D.C. 


(The writer, although herein voicing 
personal views, represents several Cox 
Enterprises newspapers and other 
media clients as to newsroom matters.) 





Says correction 
is in order 


I wish to correct an error in your 
story headlined ‘‘Hoax in Bangkok”’ 
on Page 7 of the December 24 issue. 

The Post replated its Friday after- 
noon editions around 1:00 p.m., kill- 
ing UPI’s Jennifer Beals ‘‘marriage”’ 
story soon after the agency issued a 
bulletin declaring it false. 

The hoax story then ran in all edi- 
tions Saturday. 


STEVE DUNLEAVY 


(Dunleavy is metropolitan editor of the 
New York Post.) 
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Puzzled? 


Get Your Circulation Off Square One With NYT Puzzles 


“We just started The New York Times big Sunday puzzie fast May 

and it has been positively received. It is well done. We have not 

had complaints, always a good sign when you add a feature’ 
John Rossello, Feature Editor, Colorado Springs Gazette-Telegraph, Colorado Springs, Colo. 


Crossword puzzles from The New York Times available daily and Sun. from 


To order call Chuck Weiss, Joe Vallely 212-972-1070/Paul Finch 213-852-1579. 





NEW. . . from Changing Times magazine and the Associated Press: 


Here’s the personal-finance 
and consumer information your 
readers are asking for. Andi it 
doesn’t cost your paper a cenit. 








Beginning March 4, every AP member paper 
Can give its readers the most authoritative person- 
al-finance and consumer advice available any- 
where—the expert guidance in Kiplinger's 
Changing Times magazine. 


Every Sunday night, AP Newsfeatures will move 
a special 2,500-word package of stories con- 
densed from the pages of Changing Times. Week 
after week, the Changing Times Financial Service 
will explore subjects vital to your readers’ financial 
security: investing, buying a home, keeping 
healthy, cutting the tax bill, educating children, 
choosing the right kind and amount of insurance, 
planning for retirement, getting ahead in a career, 
and much more. 


Personal guidance of this breadth is available 
today from no other syndicated service. More than 
just personal finance, more than just product com- 
parisons, Changing Times is about everything your 
readers need to know to lead richer, more satis- 
fying lives. 


You would expect to pay hefty syndicate fees for 
feature material of this quality, but the Changing 
Times Financial Service is available to every AP 
member paper as part of the basic service, at no 
additional cost. 


Every item in each weekly package bears the 
Changing Times hallmark of clarity, conciseness, 
and objectivity. Published since 1947 by the same 
people who write the famous Kiplinger Letters on 
business trends, Changing Times is known for its 
meticulous accuracy and thorough examination of 
all sides of a subject. 


Each month's new issue of Changing Times is 
read and used by more than 1.3 million paying 
subscribers. Now, these specially edited news- 
paper features—when anchored on your business, 
consumer advice or lifestyle pages—will become 
favorites of your readers, too. 


For years, some of the finest newspapers in 
America have reprinted Changing Times articles. 
But never before has the best of Changing Times 
been available to newspapers on a regular basis, 
with the convenience of special editing and trans- 
mission on the AP wire. 





For more information, and to receive a 
miniature Changing Times logo for use with 
the copy, call Knight Kiplinger at Changing 
Times (202-887-6419) or Dan Perkes at AP 
(212-621-1824). 














Changing Times Financial Service 











By Mark Fitzgerald 


In the ethical furnace known as the 
post-Watergate era, scores of com- 
mon journalism practices dis- 
appeared forever or were changed 
beyond recognition. 


But one routine — the twice-annual 
network television press tour — has 
grown bigger than ever. 


There is no denying the press tour 
has changed considerably since the 
days when it was a frivolous few days 
in the Hollywood sun for the televi- 
sion writers of the nation’s largest 
circulation papers. 

But even now, respected tv critics 
line up on both sides of this question: 
Are the network press tours junkets? 


And even if they are not, are they 
valuable? 





“| think it’s very bad for 
these critics to go on 
junkets,” Newsday 
television critic Marvin 
Kitman said. “It’s a press 
internment camp—a 
concentration camp for 
journalists. All the people | 


respect don’t go.” 





‘‘In terms of bringing the stars and 
the executives together with the cri- 
tics, it makes sense. It’s really a pretty 
efficient way to do things,”’ said P.J. 
Bednarski, former USA Today critic, 
now with the Chicago Sun-Times. 

‘I think it’s very bad for these cri- 
tics to go on junkets,’’ Newsday 
television critic Marvin Kitman said. 
“It’s a press internment camp — a 
concentration camp for journalists. 
All the people I respect don’t go.”’ 





That is the question 


‘They are very good for the critics 
in smaller markets,’’ New York News 
television news columnist George 
Maksian said. ‘‘People in those little 
papers never get to see the stars.”’ 


Those ‘‘little papers’’ have 
accounted for perhaps the most 
dramatic changes in the press tour in 
recent years. 


When NBC ran the first press tour 
more than 20 years ago, only critics 
from the 40 top-circulation papers 
were invited. By contrast, the list of 
television writers who attended CBS 
Entertainment’s 1984 ‘‘Star 
Weekend/National Press Event’’ Jan. 
6-8 and 13-15, included those from 
newspapers such as the San Mateo 
(Calif.) Times & News, Hamilton 
(Ont.) Spectator and Passaic (N.J.) 
Herald-News. 

A total of 72 television columnists 
attended this January’s CBS press 
tour. Closer to 115 critics can be 
expected on the more important June 
tour, which networks use to introduce 
the coming fall season. 

Not only has attendance grown, but 
the tour itself is more extensive. Each 
network generally takes three days, 
then the Public Broadcasting System 
presents a three-day tour. The Televi- 
sion Critics Association has its own 
day, and in the last year or so cable 
programming organizations and syn- 
dicaters have each proposed adding a 
day or two. 





See related story on page 12. 








‘There just doesn’t seem to be a 
limit to it anymore,’’ said Television 
Critics’ Association president David 
Williams, tv critic for the Arizona 
Daily Star of Tucson. 

In one big respect, the press tour 


February 25, 1983 


EgP 


Every Saturday since 1884 








To junket or not to junket? 


these days looks less like ajunket. On 
any given tour, between 70% and 80% 
of the writers are paying their own 
way, said Gene Walsh, vice president 
of NBC publicity for the West Coast. 

‘‘On vae first tour, of the 40 papers, 
only two paid their own way, the 
Detroit News and the Chicago Tri- 
bune,”’ he said. 





“If you are John 
O’Connor of the New York 
Times or Tom Shaies (of the 
Washington Post), 
obviously you have access 
to people. But I’m, for 
example, in the 86th market 
in the U.S. and obviously a 
much smalier circulation.” 





In a kind of informal round-robin 
system, the three networks take turns 
picking up the airfare of those who do 
accept network funding. 

Networks won’t reveal the total 
cost of sponsoring these tours, but 
published reports generally put the 
figure at about $100,000 for each net- 
work, 

In recent years, the networks have 
generally held their tours at the 
expensive Century Plaza Hotel in Los 
Angeles. Even if a writer’s paper is 
picking up the tab, the network’s 
largesse is hard to ignore, Bednarski 
said. 

‘**You can be very righteous, and 
say that you are independent and pay- 
ing for it all, but they will have 
hospitality suites, interviews with 
lunch and dinner — and they’re pretty 
elaborate,’’ Bednarski said. 

In fact, one aim of the Television 

(Continued on page 36) 
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The latest in junkets 


New England journalists debate ethics of Filenes’ 
all-expense paid trip to NYC for journalists 


By M.K. Guzda 


Last November, 27 members of the 
New England press traveled from 
Boston to New York City on a char- 
tered train, dined at the exclusive and 
expensive restaurant Sardi’s, took in 
an evening of Broadway theater and 
returned to Massachusetts on a post- 
midnight flight. 

The entire trip, speculated to cost 
near $30,000, was arranged and paid 
for by Filenes department store of 
Boston, which devised the junket 
around the promotion of their Christ- 
mas catalogue. 





“1 don’t mind returning a 
lovely favor. And the paper 
doesn’t mind; they get quite 
a lot of advertising from 
them. It’s a fair exchange.” 





Junkets are not uncommon in the 
newspaper industry, but they are the 
catalyst of ethical debate. According 
to Webster’s Third New International 
Dictionary, a junket is ‘‘a pleasure 
trip taken by an official at the public’s 
expense ostensibly for purposes of 
inspection or other official business.”’ 
With some modification, the same 
can be applied to journalists. 

Filenes’ trip was as elaborate and 
successful as the catalogue it was pro- 
moting. The store and its Christmas 
contest, (consumers were eligible for 
$10,000 in merchandise and $10,000 
toward their favorite charity for 
calculating the correct number of 
Christmas symbols in the catalogue), 
received mention in USA Today, 
Time, New York Times, Boston 
Herald and Providence Daily Journal 
among other publications, although 
not all the papers listed here sent 
reporters on the trip. Some papers, 
which did send reporters on the 
excursion, alloted more than a men- 
tion of the event. 

‘*You’d never guess these lithe, 
delicately stepping models were on a 
train. ..as they showed off the 
glamorous costumes from the amaz- 
ing catalog... When you see that 
white shiny outsized catalog, save it, 








$20,000!’ wrote reporter Dorothy 
Dale for The (Brockton, Mass.) En- 
terprise, circulation 58,547. 

*‘T enjoyed it very much,”’ Dale said 
of the trip in an interview. ‘“‘I don’t 
mind returning a lovely favor. And the 
paper doesn’t mind; they get quite a 
lot of advertising from them. It’s a fair 
exchange.” 

Yet another participant was 
opposed vehemently to the practice 
of junkets, saying editorial and 
advertising should avoid an inevitable 
collusion course. 

‘It’s not ethical,’’ said Susan 
Brickland, fashion editor of the Mid- 
dlesex (Mass.) News, circulation 
47,921. ‘‘The company expects, 
especially from the smaller papers, to 
be overwhelmed with the expense. 
We’re trying to stay away from free 
publicity.”’ 

“TI didn’t object to enjoying their 
expense, however, I didn’t like the 
idea of being bought,’’ said reporter 
Marion Widger, whose first junket 
was with Filenes. ‘‘It was a very 
impressive junket.”’ 

Widger said she felt uncomfortable 
on the train, not knowing how to han- 
dle the opulance. She said she doesn’t 
expect to be invited to another of the 
store’s promotional efforts either. 
The catalogue received five and a 
quarter inches of story in the paper. 

Fred Kardon, entertainment editor 
of the Today pages of the Worcester 
(Mass.) Gazette, circulation 85,986, 
said the ‘‘portable press conference” 
was legitimate for Filenes, since, 
among the other things, the catalogue 
ran in stiff competition and the prize 
offered a charitable donation, but 
**(newspaper) space is too much at a 
premium to start playing games like 
that.’” 

‘*We look at the merit of a story and 
not how it’s presented to a reporter,” 
he said. ‘‘But we pay for everything, 
that’s the newspaper’s policy.” 

Filenes is not an isolated example 
of an advertiser or enterprise courting 
the press. Most papers interviewed 
informally reported offers of trips, 
shows and entertainment year round, 
specifically for travel, film, theater 
and music reporters. For some pap- 
ers, free tickets and admissions are 
the only way an event will receive 
coverage. 





‘*Quite frankly, we allow our 
reporters to accept theater tickets for 
reviews,’ said Kyle Lawson, arts and 
entertainment/travel editor of the 
Phoenix (Ariz.) Gazette, circulation 
105,161, ‘‘always with the 
understanding that they (the business 
concern) take what they get. We’ve 
only had one complaint in the past 
four years since I’ve been editor from 
a theater who didn’t like a review.”’ 

Budget constraints, Lawson said, 
limit the paper’s coverage. The 
annual expense account budget for 
his department amounts to $3,900, he 
said, and that includes mileage. If the 
reporter didn’t accept the free tickets, 
the event would go unreported in the 
Gazette. 

‘*My philosophy is, it would be bet- 
ter if the paper paid for everything. 
But, I’m very pragmatic and very up- 
front about it. Our readers wouldn’t 
learn about the play or the movie if we 
didn’t do it this way.”’ 

At the time of the interview, a 
Gazette reporter was traveling in 
Israel (at a movie company’s 
expense) for an article depicting 
‘*travel in the Middle East in unsettled 
conditions,’’ he said. The $4,000 to 
$5,000 expense would have pro- 
hibited the paper from achieving a 
first-hand view, he said, if it had 
footed the bill. 





“It’s not ethical,” said 
Susan Brickland, fashion 
editor of the Middlesex 
(Mass.) News, circulation 
47,921. 





An entertainment reporter, who re- 
quested anonymity, from a medium- 
sized, northeast daily, concurred with 
Lawson. ‘‘This paper can’t afford to 
send us so we're being held back 
while the other papers are sending 
their people. It’s mostly small papers 
that can’t afford it, and coverage is 
sacrificed.” 

The American Society of News- 
paper Editors recognizes the delicate 
balance of junkets and is currently 
conducting a survey into the practice. 

Kay Fanning, chairperson of 

(Continued on page 36) 








savor it, study it. I could make you 
12 . 


EDITOR & PUBLISHER for February 25, 1984 








By James E. Roper 


An attorney for the Seattle (Wash.) 
Times and the Walla Walla Times- 
Union ran into a barrage of sharp 
questions as he argued before the 
Supreme Court Feb. 21 that the pap- 
ers should be allowed to publish mat- 
erial they collected during the discov- 
ery process while preparing to defend 
themselves against a libel suit. 

The court questions reflected 
simultaneous concern for freedom of 
speech, freedom of religion and rights 
to privacy —all in seeming collision in 
the case before the bench. 

The case grew out of a series of 
articles the newspapers ran about the 
Aquarian Foundation and its leader, 
Keith Rhinehart, in 1978 and 1979. 

The articles described the group as 
a ‘‘bizarre’’ cult with Rhinehart 
‘unfit to be a religious leader.’’ They 
said his public exhibitions were ‘‘con- 
sciously perpetuated frauds.”’ 

Aquarian and Rhinehart sued for 
libel. 

As part of the pre-trial discovery 
process, a state court ordered the sect 
to give the newspapers lists of its 
members and donors, and the income 
tax returns of Rhinehart. But state 
courts also ordered the newspapers to 
keep the material secret unless and 
until it was submitted in court at trial. 

The Times and Times-Union 
appealed through the federal court 
system, eventually arguing their case 
before the Supreme Court, contend- 
ing that as litigants they should be 
allowed to use any material they col- 
lected in the discovery process. 

The attorney for the newspapers, 
Evan L. Schwab, got out only one 
complete sentence of his 30-minute 
oral presentation when he was 
interrupted by a question from Chief 
Justice Warren Burger. Other justices 
joined in and kept up the close 
questioning for 20 minutes without 
let-up. 

Schwab argued that lower courts 
should be required to consider First 
Amendment implications before 
ordering the sealing of any pre-trial 
discoveries as in the instant case. 

Any litigant, he said, has the pro- 
tection of the First Amendment, but 
the press and public interest groups 
have a stronger claim. He emphasized 





Intense day in Supreme Court 


Justices question newspapers’ attorney for 20 minutes 
in a case with Constitutional amendment conflicts 


that he was not asking the Supreme 
Court to allow the press access to all 
pre-trial material. The Washington 
papers, he said, were entitled to use it 
because they were litigants. 

‘‘We are being sued for libel for 
publishing allegedly false state- 
ments,”’ he said. ‘‘We have obtained 
information that supports our stories 
and we should have the right to pub- 
lish it.”” 

Several justices had questions 
reflecting concern that the material 
sought to be published included data 
on two of the country’s most sensitive 
areas of privacy — internal 
operations of churches, and 
individual income tax returns. 





The attorney for the 
newspapers, Evan L. 
Schwab, got out only one 
complete sentence of his 
30-minute oral presentation 
when he was interrupted by 
a question from Chief 
Justice Warren Burger. 
Other justices joined in and 
kept up the close 
questioning for 20 minutes 
without let-up. 








Burger commented that it was well 
established that news reporters were 
not entitled to be present during the 
taking of pre-trial depositions, so why 
would letting them see the record of 
the deposition be in any different 
status. 

The justices had few questions for 
Malcolm L. Edwards, who was 
representing the Aquarian Founda- 
tion and Rhinehart. 

Edwards said his clients gave up the 
highly private material only under 
court order and after being promised 
that it would be used only for pur- 
poses of the trial. He said it should be 
kept secret unless presented at trial. 

Justice William Rehnquist said 
plaintiffs give up rights of privacy 
when they sue. 

Edwards replied that they ‘‘give it 





up only for purposes of the suit.”’ 
egg 


The Supreme Court also heard oral 
arguments on Oklahoma’s attempt to 
make cable television operators 
observe the state’s ban on the 
advertising of intoxicating beverages. 

The operators pick up telecasts 
from many distant stations and never 

.know when a commercial for beer or 
wine might come trickling in. 

Bret N. Rushforth, attorney for 
cable interests, suggested that the 
state seems to want the cable operator 
to have a man standing by each of his 
12 to 36 channels, ready to push a 
button to shut off any alcoholic bever- 
age commercial. 

He said Oklahoma doesn’t try to 
stop national magazines with liquor 
ads from entering the state — so why 
try to stop the electronic ads at the 
border? 


An attorney for the State of Okla- 
homa said the state has a right not to 
stimulate consumption of alcohol by 
its citizens, and he was sure liquor 
companies wouldn’t spend so much 
on advertising if they didn’t think it 
increased sales. 


Cameras allowed 
in municipal courts 


Still cameras, as well as radio and 
television recording devices, were 
allowed permanently into the 532 
New Jersey municipal courts this 
month under a program to increase 
the public’s awareness of judicial 
matters. 


Starting Dec. 1982, cameras were 
allowed into the courtroom in three 
New Jersey counties on an 
experimental basis. Last year, the 
state’s highest court extended the 
camera experiment at the municipal 
level statewide. 

Cameras have been allowed into 
the Supreme Court, its Appellate 
Division and Superior Court since 
1981. 
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Publicly held newspaper companies reported record 
earnings for the fourth quarter and all of 1983 as they 
benefitted from a full year of economic recovery. 

The rebound in classified and retail linage, improved 
cost control measures and stable newsprint prices were 
the mainstays of the strong performances. 

The New York Times Co. joined the ranks of the billion 
dollar corporations in 1983. The company closed out the 





Times Mirror Co. in reporting a 43% 
increase in net income for 1983 over 
1982 said the “outstanding performance” 
of its newspaper group “highlighted” its 
overall results. 





year with $1.1 billion in revenues and a net income of $78.7 
million, up 17% and 45% respectively from 1982’s re- 
venues of $933.7 million and earnings of $54.3 million. 

In the fourth quarter, the Times Co. showed revenues of 
$298.1 million, up from $252.1 million the previous year, 
and net income of $20.9 million compared to $9.5 million in 
the 1982’s last quarter. 

The fourth quarter results were affected in both years by 
special labor charges: In 1982, a $14.1 million charge for 
printers’ buyouts, and in 1983 a $6.5 million charge result- 
ing from signing bonuses retroactive to March 31, 1983, 
following the agreement of 10 unions to a three-year con- 
tract extension. 

Times Co. newspapers recorded operating profits in 
1983 of $130.7 million, compared to $64 million in 1982. 
The results include the full year’s effect of the acquistion 
of 12 newspapers in late 1982. 

Lower newsprint prices as well as increases in circula- 
tion and advertising revenues contributed to the news- 
paper division’s improved results. 

The New York Times carried 104 million lines of 
advertising, up 3.4% over 1982, and reached average 
weekday circulation of 935,000 copies, a gain of 6,000, and 
Sunday circulation of 1,551,000 copies, up by 28,000. 

Times Mirror Co. in reporting a 43% increase in net 
income for 1983 over 1982 said the ‘‘outstanding perform- 
ance’’ of its newspaper group “‘highlighted’’ its overall 
results. 

Earnings for the year were $199.6 million on revenues of 
$2.49 billion compared to earnings of $139.9 million on 
revenues of $2.2 billion in 1982. 

For the fourth quarter, revenues rose to $690.2 million 
from $596.8 in 1982, while net income increased to $81.7 
million from $53.8 million. 

Its newspapers posted revenues of $1.27 billion, up 
11%, and showed a 49% increase year over year in 
operating profit to $222.9 million. Operating margins for 
the newspaper group improved to 17.6% in 1983 compared 
to 1982’s 13.1%. 

‘“‘The improved performance was due, in part, to:the 
economic recovery and related increases in advertising 
revenues,’’ the company stated. ‘‘Lower newsprint prices 
and effective cost controls also contributed to the gain. 








A banner financial year for newspapers 


Economic recovery leads to rebound in classified 
and retail ad linage; internal cost controls help too 


Especially strong performances were recorded by News- 
day, Los Angeles Times and Hartford Courant.” 

Newsprint revenues rose 4% in 1983, reflecting higher 
volume and lower prices, the company said. 

Information service’s operating profit rose by 29% year 
to year to $40.5 million on revenues of $264.5 million. 

Cable’s operating profit declined to $15.3 million from 
$20 million in 1982 despite a 23% increase in revenues to 
$154 million. The results were affected by losses at affil- 
iated systems, continuing high costs of developing and 
upgrading existing franchises, and the writedown of cer- 
tain assets from acquiring the remaining 50% of American 
Cable Television of Phoenix. 

Knight-Ridder Newspapers said its net income for 1983 
rose to $119.4 million from 1982’s $102.9 million, while 
revenues increased to $1.47 billion from $1.32 billion in 
1982. For the quarter, KRN’s $409.5 million in revenues 
produced net income of $40.3 million, up from $364.1 
million in revenues and $36.1 million in earnings in the last 
quarter of 1982. 

The company said its advertising revenues rose 14.4% 
during the quarter and 11.4% during the year. The fourth 
quarter performance was highlighted by a 20% increase in 
classified revenues and an 11.2% gain in retail, its largest 
segment. The company added that general advertising 
increased a ‘‘disappointing’’ 4.8% in the quarter. 

Gannett Co. chalked up its 16th consecutive year and 
6Sth consecutive quarter of earnings growth. 

The company said 1983’s net income increased 6% to 
$191.7 million compared to 1982’s $180.5 million. Re- 
venues for the year were $1.7 billion, compared to $1.5 
billion in 1982. 

For the fourth quarter, net income was $60.8 million 
compared to $55.7 million the previous year. Operating 
revenues in the quarter rose to $477.1 million from $428.1 
million for the corresponding 1982 period. 





Gannett Co. chalked up its 16th 
consecutive year and 65th consecutive 
quarter of earnings growth. 





Advertising linage for Gannett newspapers increased 
5% over 1982, while daily circulation rose to 4.8 million. 
The company said USA Today closed out 1983 with over 
1.3 million in net average paid daily sales. 

Tribune Co. of Chicago reported that in 1983 its news- 
papers ‘‘had the highest operating profits in their history, 
including the New York Daily News which had good linage 
growth and lower costs as a result of restructuring in 
1982.” 

The company said newspaper operating profits ‘‘overall 
more than doubled”’ in 1983. 

Profits for the whole company increased to $69.3 million 
in 1983 compared to 1982’s $23.9 million. Revenues for 
1983 rose to $1.59 billion from $1.43 billion the previous 
year. 

In the fourth quarter, net income was $34 million, 31% 
better than the $26 million posted in the same period in 
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1982. Fourth quarter revenues improved to $438.5 million, 
up 12% from $390.9 million. 

Operating profits for Tribune Co.’s broadcasting and 
entertainment segment increased more than 50%. 

The company said its increases in newspapers and 
broadcasting and entertainment more than offset its $21 
million operating losses in its Canadian newsprint/forest 
products operations. 

Park Communications said its total 1983 net income of 
$11.2 million was a 25% gain from the $8.97 million earned 
the previous year. Revenues for 1983 were $93.8 million, 
up 14% from $82.4 million in 1982. 

Park’s fourth quarter net income was $4.1 million, up 
19% from $3.4 million earned in 1982’s last quarter. Quar- 
terly revenues rose by 9% to $26.15 million from $24.1 
million. 





Park Communications said its total 
1983 net income of $11.2 million was a 
25% gain from the $8.97 million earned 
the previous year. 





Toronto Sun Publishing Co. stated that it has turned the 
Houston Post from a money-loser into a money-maker 
since it purchased the daily last October for $123 million. 


Sun Publishing said it expects the Post to contribute 
profits to its overall results in 1984, but said the newspaper 
will show losses for the first quarter. 

The company also announced that it made a profit of 
$6.4 million (Canadian) for the 35-week year ending Dec. 
31. The results are a $2.1 million increase over the same 
period last year. 


The year-end results include one month’s operation of 
the Post. The company took over the newspaper on Dec. 


The company last year announced it was switching to 
year-end reporting on Dec. 31. The company’s current 
fiscal year began in the last week of April, its previous 
year-end. 


Sun Publishing said its newspaper operations in Tor- 
onto, Calgary and Edmonton all posted increases in 
operating profits over the previous year. 


A.H. Belo Corp. posted a 35.1% gain in net income in 
1983 to $31.2 million, while revenues were up 19.2% for 
the year to $242.6 million. 


Belo’s fourth quarter net income rose 25.7 % to $10.5 
million, while revenues increased 23.7% to $71.1 million. 
Belo’s publishing revenues, including the Dallas Morn- 





A.H. Belo Corp. posted a 35.1% gain 
in net income in 1983 to $31.2 million, 
while revenues were up 19.2% for the 
year to $242.6 million. 





ing News, increased 25.2% in the fourth quarter to $46.5 
million and 21.3% to $163.4 million for the year. 


Belo’s broadcasting revenues for 1983 rose 14.8% to 
$78.8 million for the full year and 21.2% to $24.5 million for 
the quarter. The results do not include the company’s 
acquisition of Corinthian Broadcasting, which was closed 
on Jan. 30. 





Dow Jones & Co. announced its earnings improved 
29.6% for 1983 and 37.3% in the fourth quarter. 

Net income for the year rose to $114.2 million on re- 
venues of $866.4 million, compared to net income of $88. 1 
million on revenues of $730 million in 1982. 

Net income for the fourth quarter increased to $33.5 
million from $24.4 million. Revenues in the quarter 
improved to $233.7 million from $197.6 million. 

Advertising linage in the Wall Street Journal increased 
by 8.2% over 1982, while its circulation rose by 60,000 to 
2.1 million at year-end. 

Dow Jones News/Retrieval broke into the black for the 
first time in 1983, the company said. 

Ottaway Newspapers, its community newspaper sub- 
sidiary, reported 1983 operating income of $25.5 million,. 
up 18.4% from $21.6 million in 1982. Ottaway’s revenues 
increased by 12% to $138.5 million. 

In a separate development, Dow Jones’ board approved 
capital expenditures of $155 million to expand plant and 
press capacity for the Journal. This sum is in addition to 
$55 million approved in 1983 and 1982. 

The expansion program will be financed from internally 
generated funds. 

Washington Post Co. reported its newspaper division's 
operating income was up 39% in 1983 to $79 million from 
$57 million in 1982. Total advertising linage in the Wash- 
ington Post increased 3% to 104 million lines, while 
advertising revenues rose 13%. ; 

Total net income for 1983 reached $68 million compared 
to 1982’s $52 million, while revenues increased 10% to 





Washington Post Co. reported its 
newspaper division’s operating income 
was up 39% in 1983 to $79 million from 
$57 million in 1982. 





$878 million from $801 million. 

In the fourth quarter, net income rose to $29 million 
from $22 million in the prior year while revenues improved 
by 13% to $254 million from $225 million. 

Affiliated Publications, publisher of the Boston Globe, 
reported it earned $22 million in 1983, versus $15.8 million 
in 1982, for a 41% gain. Full-year revenues were $293.8 
million in 1983 compared to 1982’s $259.4 million. 

Fourth quarter earnings were $7.99 million, up 29.2% 
from $6.2 million earned in 1982's last quarter. Revenues 
were $84.3 million in the quarter, a gain of 15.6% over 
$72.9 million in revenues for the last quarter of 1982. 

Earnings in 1983 were affected by losses from 
Affiliated’s 45% joint venture with McCaw Com- 
munications, a cable television company, which reduced 
net income by $2.3 million in 1983. In 1982, Affiliated’s 
share of the joint venture’s losses reduced earnings by $2.2 
million. 

Multimedia said its earnings in 1983 increased by 21% to 
$35.2 million from $28.97 million in 1982. Total revenues 
for 1983 were up 20% to $271.5 million from $225.5 million. 

Fourth quarter earnings $11.1 million, up 22% from $9.1 
million, while revenues $75.8 million, an increase of 21% 
over $62.7 million in revenues for the last quarter of 1982. 

Multimedia’s newspaper revenues totaled $90.7 million 
in 1983, compared to $82.1 million in 1982. Broadcasting 
revenues increased to $126.4 million from $110.5 million, 
and cable revenues rose to $54.5 million from $32.8 mil- 
lion. 

Capital Cities Communications said its revenues for 

(Continued on page 29) 
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By Mark Fitzgerald 


More than eight months after two 
FBI agents suddenly called in a Cana- 
dian newspaper chain’s Washington 
correspondent for a mysterious 
interview, the U.S. government’s 
intentions remain as murky as ever. 

Donald Sellar, former one-man 
Washington bureau for Canada’s 
biggest newspaper chain, Southam 
Inc., says he has run against a blank 
wall: He hears rumors, but a Freedom 
of Information Act request was 
turned down Feb. 13 on grounds of 
national security. 





But both say there is 
evidence that the interview 
may have been an initial 
step towards an 
unprecedented federal 
grand jury indictment of a 
journalist for violation of 
national security laws. 





And an American reporter, Cheryl 
Arvidson, a national reporter for the 
Cox Newspapers chain, has been sim- 
ilarly stymied. Her FoIA request was 
turned down a week before Sellar’s. 

But both say there is evidence that 
the interview may have been an initial 
step towards an unprecedented feder- 
al grand jury indictment of a journalist 
for violation of national security laws. 

Though apparently U.S. interest in 
Sellar has cooled, at the time. the 
incident sparked a minor diplomatic 
flap between the U.S. and Canada. 

It may, in fact, be one reason why a 
controversial U.S. proposal to prac- 
tice launching American cruise mis- 
siles over western Canada is still on 
hold, months after its original target 
date. 

Sellar served as Southam’s Wash- 
ington, D.C., correspondent for four 
years, breaking a number of stories 
about U.S. Defense Department 
snafus. 

His Oct. 1982, exclusive, that sec- 
ret negotiations were underway to 
permit the testing of cruise missiles 
and other weapons in Canada, helped 
touch off a protest movement in that 
country which continues today. 








But in the summer of 1983, as Sellar 
prepared to return to Canada under 
the chain’s rotation system, it was — 
at first — another story that interested 
the FBI. 

Sellar had written stories about a 
classified report called ‘‘Air Force 
2000,’’ which projected the service’s 
future. It was, said Cox’s Arvidson, a 
report that had been circulated fairly 
widely among reporters and 
bureaucrats. ‘‘It was not a real sexy 
story,’’ she said. 

On June 8, 1983, Sellar was called 
to the FBI Washington field office by 
agent Douglas Gregory and an agent, 
whose name Sellar can’t recall, to dis- 
cuss something which the agents said 
‘‘involved an intelligence 
investigation.” 

Sellar never thought of refusing to 
talk to the agents, he said. 

“I felt I had to see them because in 
effect I was a guest in your country,” 
he told E&P. *‘I also worried that if I 
refused my successor might be 
punished in some way, particularly 
that they might take back our White 
House pass.”’ 

The interview covered three areas: 
First, agents asked where he had 
obtained the Air Force 2000 report. 
Sellar would not identify his source, 
but answered truthfully that it was not 
from a government official. 

Then they asked if he had written 
about cruise missiles. Sellar said he 
knew the government was aware of 
those stories, and he had been told 
months ago by an intelligence source 
that the National Security Agency 
had intercepted the transmission of 
his story to Canada. 

“I gather this practice is rather 
widespread,”’ Sellar said, citing com- 
ments from his intelligence sources. 

Finally — and without asking his 
sources on the cruise missile story— 
the two agents asked Sellar about a 
lunch he had had with two Canadian 
colleagues and a Soviet journalist. 

‘‘It was a pretty innocuous lunch,”’ 
Sellar said, and the topic was not pur- 
sued with any intensity. 

At no time was he read his rights, 
nor was there any indication he might 
be arrested, he said. 

Though he believed the interview 
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Mystery shrouds questioning of reporter 


Was the Reagan Administration looking to indict 
Canadian reporter on national security issues? 


was ‘‘somewhat political because 
before the FBI can interview a jour- 
nalist they must get permission in 
writing from the the (U.S.) Attorney 
General,’’ Seller added that he left 
thinking the agents were more 
interested in his sources than in him- 
self. 

Soon, however, he began to hear 
rumors from his sources that the gov- 
ernment was indeed interested in him. 
Some sources even suggested there 
was a possibility that a grand jury 
might be convened to investigate 
whether Sellar violated espionage 
laws or the Stolen Government Prop- 
erty Act. 


“| felt | had to see them 
because in effect | was a 
guest in your country,” he 
told E&P. “I also worried 
that if | refused my 
successor might be 
punished in some way, 
particularly that they might 
take back our White House 
pass.” 











‘*] was alarmed,”’ he said. ‘‘There 
seemed to be an atmosphere of secre- 
cy in Washington. There was evi- 
dence that the president and his peo- 
ple were doing all they could to shut 
down the flow of information.” 

Arvidson, who probably covered 
the Sellar story in more detail than 
any other American journalist, paints 
the incident in darker tones. 

“TI think the Reagan government 
wanted an indictment of a journalist 
on a national security issue,’’ she 
said. ‘‘There’s every reason to 
believe they attempted to get an 
indictment under the Theft of Gov- 
ernment Property Act. As a foreigner, 
the chances of press outrage would be 
diminished.”’ 

Both journalists say the Canadian 
Embassy also feared that possibility. 
The Embassy did not return several 
phone calls, but in September spokes- 
man Patrick Gossage told the Wash- 
ington Post that Canada had ‘‘reg- 
ister(ed) our concern on this.”’ 

The FBI’s Washington field office 
did not return phone messages. 
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Reuters board of directors has 
approved a plan to restructure the 
company which will allow it to offer 
shares to the public while leaving con- 
trol in the hands of its present owners. 


The plan calls for the creation of 
Reuters Founders Share Company 
Ltd., which will be made up of the 
existing Reuter Trustees; and Reuters 
Holdings PLC, a new public com- 
pany, which will acquire the existing 
shares of Reuters Ltd. 


Reuters Holding PLC will have four 
classes of stock. 


Class ‘‘A’’ ordinary shares, 
representing 25% of the equity shares 
capital, will entitle holders to four 
votes on most matters, but will be 
subject to restriction on transfer. 


Class ‘‘B’’ ordinary shares, 
representing nearly 75% of the equity 
share capital, will entitle holders to 
one vote per share. 





There will be one ‘‘Founders 
Share’’ with a minimal economic 
interest, but having attached to it, 
special voting rights in certain defined 
circumstances. 

Class ‘‘E’’ shares will be held under 
the Reuter executive share incentive 
program. 

The proposed changes in Reuters 
include a restructuring of the Press 
Association Ltd. which will result in 
the ‘‘B”’’ ordinary shares of Reuters 
being held as follows: 

40.77% by members of the Press 
Association and the Press Associa- 
tion itself; 

40.77% by members of the News- 
paper Publishers Association; 

13.59% by the Australian Associ- 
ated Press; 

2.72% by the New Zealand Press 
Association; 

2.15% by certain Reuter 
executives. 

The ‘‘B”’ ordinary shares will be 





Reuters restructures in prelude to going public 


offered to the public at a future date, 
partly on behalf of Reuters Holding 
PLC, and partly on behaif of 
shareholders. 

The ‘*A’’ ordinary shares will be 
owned by the Press Association, 
Newspaper Publishers Association 
(through a nominee company), the 
Australian Associated Press and New 
Zealand Press Association. The 
Founders Share will be held by Reut- 
ers Share Co. Ltd. 

In announcing the restructuring 
plan, Reuters said the proposed setup 
is designed to insure the upholding of 
the Reuter Trust Principles. 

The principles stipulate that Reut- 
ers at all times will maintain its edito- 
rial integrity and independence and 
remain free of control by any one 
interest group or faction. 

The restructuring plan gives Reut- 
ers Founders Share Company Ltd. 
the effective legal power to insure 
compliance with the trust principles. 





By Andrew Radolf 


Hoaxers struck the news business 
again recently — this time in Chicago 
—and the Associated Press’ broad- 
cast wire ended up getting burned. 

Last January, Barry Keefe, news 
director of WCLR-FM in Chicago and 
a 14-year veteran in radio, got a call 
from a police source who had proven 
reliable on two other occasions. The 
source told Keefe about a drug raid in 
which two suspects were shot dead 
and a police officer was shot and 
wounded. 

The source gave a police number to 
phone for confirmation. Keefe called 
it and, saying he was ‘‘completely 
convinced’’ the story was true, re- 
ported it on WCLR’s morning drive- 
time news spot. He also called AP’s 
broadcast wire with his information. 

‘*A reliable stringer, used in the 
past, called and said he had details 
from the police. So we put it out,”’ 
explained Dave Tabolt, AP’s assis- 
tant chief of bureau/editorial. He said 
it’s ‘‘not unusual”’ in the highly com- 
petitive Chicago market for the 
broadcast wire to go with a tip first 
‘‘and then start checking.”’ 

Tabolt said that AP continued 
checking on the story, and when noth- 
ing turned up, it put out a kill notice 
on the story. 








The story was out on the broadcast 
wire for less than an hour, Tabolt said, 
‘*but some people used it before the 
withhold came out.”’ 

Keefe said that WCLR broadcast 
the story only twice in its 30-minute 
cycle of morning reports before it was 
killed. 

Keefe is convinced that the source, 
which he refused to identify except to 
his general manager, used the first 
two valid stories to set him up for the 
hoax. 

‘*The set-up was too complex to my 
mind to be anything different,’’ he 
said. ‘‘My feeling was I was given 
stories in the previous eight months so 
I'd believe the source.”’ 

He added that attempts to hoax 
radio stations are common in Chica- 
go, noting another radio station was 
taken in two years ago with phony 
reports that Dallas Cowboys quarter- 
back Danny White was traded to the 
Chicago Bears. 

‘*People out there make it a game of 
trying to get into the newsroom,”’ 
Keefe remarked. 

Tabolt said the hoax resulted in 
AP’s ‘‘tightening our procedures’’ 
and ‘‘reaffirmed the problems of 
attribution.”’ 

‘‘Where we went wrong,” he said, 





Radio reporter, AP broadcast wire burned in police hoax 


was in going with a story attributed 
only to ‘‘police sources.” 

‘It was not our understanding that 
he was basing his information on 
unidentified police sources. We 
thought he was talking about some 
police sergeant,’’ Tabolt said. Since 
the conversation with Keefe is not on 
tape, Tabolt remarked there ‘‘is some 
slippage in understanding”’ at AP ‘‘in 
what was said’’ by Keefe. 

In the future, the rule will be for AP 
in confirming a story not to call phone 
numbers supplied by sources but to 
‘call the precinct directly,’’ he said. 

United Press International escaped 
being taken in. After the story went on 
the AP broadcast wire, UPI’s broad- 
cast people in Chicago began getting 
calls from subscribers who wanted 
the news service to match the story. 

UPI staffers checked out the story 
and learned it was false before any- 
thing moved. 

Michael Snead, who with Cheryl 
Lavin writes the Snead & Lavin Inc. 
column for the Chicago Tribune, 
noted that police officers in Chicago 
‘talways have liked playing tricks on 
the press, particularly City News 
Bureau kids. 

“If you had half a brain in your 
head, you didn’t fall for it,’’ Snead 
said. 
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CIRCULATION 





By Mark Fitzgerald 


With a mixture of resignation and 
resentment, newspaper circulation 
managers last month began providing 
the Internal Revenue Service with 
information about their adult carriers. 

Under a new tax law, businesses 
which annually sell more than $5,000 
in consumer goods on a buy-sell basis 
to a person must report that person’s 
name, address and social security or 
tax identification number to the IRS. 

Jan. 31 was the deadline for report- 
ing the information in the IRS Form 
1099. 

For many newspapers — especially 
large metro dailies and smaller rural 
papers with wide circulation areas — 
the regulations mean they must report 
virtually all of their adult carriers. 

That reporting requirement has 
some circulation managers worrying 
that finding and keeping carriers may 
become more difficult. 

It’s an “open secret’’ that for some 
carriers, route work’s most attractive 
feature has always been its opportu- 
nity to pocket untaxed income. 

‘*For those who have been report- 
ing right along, the new law doesn’t 
mean anything,’’ said Hank Ballou, 
assistant circulation manager for the 
Jackson (Miss.) Clarion-Ledger and 
Jackson Daily News. 


Circulation managers irked 
by IRS adult carrier rule 


Stump said. 

However, just as many, if not more, 
carriers appear to accept the greater 
IRS scrutiny as simply yet another 
inevitability of modern American life. 

‘It’s just one of those things. The 
IRS is into everything these days, and 
the carriers know that,”’ said J.C. 





“Frankly, that’s what’s 
made these jobs pretty 
attractive: you can make 
money under the tabie.” 








Its an “open secret” that 
for some carriers, route 
work’s most attractive 
feature has always been its 


opportunity to pocket 
untaxed income. 





‘*But there are many adult carriers, 
people with 20 or 25 years on a route 
who have not reported dime one,”’ he 
added. ‘‘Frankly, that’s what’s made 
these jobs pretty attractive: you can 
make money under the table.”’ 

Already some newspapers are feel- 
ing the effect of the reporting require- 
ment. 

“‘We have noticed a hesitancy of a 
lot of our carriers to remain on a route 
once they approach the limit,’’ 
Orange County (Calif.) Register 
operations manager John Stump said. 
**Some quit right at $4,500.”’ 

With an adult carrier force of 600 in 
the morning and 100 in the evening, 
the prospect of an accelerating job 
turnover at the Register is unnerving, 








Morgan, circulation director of the 
Tupelo (Miss.) Northeast Mississippi 
Daily Journal. 

Morgan estimates about half of his 
116 adult carriers are affected by the 
reporting requirement. He said he 
doesn’t anticipate losing any carriers 
— and not only because they are re- 
conciled to paying taxes. 

‘*T just don’t think that the economy 
has come back so much that people 
will give up extra income just to avoid 
a tax,”’ Morgan said. 

The new reporting requirement is 
part of the Tax Equity and Fiscal 
Responsibility Act of 1982 (TEFRA), 
and was primarily aimed at door-to- 
door sales people such as Avon peo- 
ple or Amway distributors. 

There is some debate, in fact, about 
whether Congress intended to include 
newspaper carriers. An IRS spokes- 
man told E&P that the tax official pre- 
paring final regulations for the law 
said privately that he didn’t think that 
was the intent, but that the language 
as written clearly includes carriers. 

However, the chief tax economist 
for the House Ways and Means Com- 
mittee said there was no doubt in his 
mind the intent was to include news- 
paper carriers. 

‘This law was to catch up with 
those who are in a position to evade 
taxes rather easily because there is no 
record of their economic activities. 
Newspaper carriers, it seems to me, 
are an ideal place to apply these 
laws,’’ Bruce Davey said. 

Proposed regulations to implement 
the law are now being studied by the 
Treasury Department, IRS spokes- 
man Steve Pyrete said. There is no 
indication how long it will be before 
they are released. 

Christopher Baldwin, director of 


taxes for the Gannett Co., said what- 
ever regulations do emerge from 
Treasury could be modified if news- 
papers speak up. 

‘‘We in the newspaper industry 
have an opportunity to comment 
on the regulations and they can be 
somewhat molded so as not to put an 
onerous burden on the indusiry,”’ he 
said. 

Some newspapers have already felt 
an additional paperwork burden. 

At the Orange County Register, for 
example, operations manager Stump 
estimates his staff put in 300 to 350 
man-hours obtaining and reporting 
carrier information. 


PUSH pickets 
Chicago Tribune 


For several days, members of the 
black group PUSH (People United to 
Save Humanity) picketed the Chica- 
go Tribune to protest publication of a 
South African government advertise- 
ment. 

PUSH staff vice president, the Rev. 
George Riddick, said the ad, concern- 
ing the apartheid government’s hous- 
ing policy, was ‘‘an insult to black 
Americans.”’ 

Riddick, who for several days 
beginning Feb. 16 led groups of pick- 
ets ranging in number from five to 
about 20, said the Tribune should not 
accept ads from the South African 
government. 

“‘The advertisement is part of a 
massive propaganda campaign 
designed in some sense to give legi- 
timacy to the false and fradulent per- 
spective of South Africa,”’ he said. 

Tribune editor James Squires said 
he ‘‘can’t find any legal or ethical 
reason why we should reject the ad.”’ 

‘‘The great strength of America is 
the free and open debate in our news- 
papers,’’ Squires said. ‘‘We don’t 
want to be in the business of censoring 
ads.”” 

Since debate is nearing on several 
Congressional proposals to limit 
American investment in South Afri- 
ca, the Pretoria government’s ad 
should be regarded as a part of that 
debate, Squires said. 

‘**We would never think of restrict- 
ing a black group from taking out an 
ad (about South Africa),’’ Squires 
said. ‘‘It’s a clear case to us of a First 
Amendment right to political 
speech.”’ 

Similar ads have run in a number of 
newspapers, including the Wall Street 
Journal and the New York Times. The 
Tribune ran a South African ad in 
November, but there were no pro- 
tests. 
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By Mark Fitzgerald 


Angered at what it says is ‘‘unfair 
and biased”’ reporting, a natural gas 
company has imposed a news black- 
out on Wyoming’s largest newspaper, 
the Casper Star-Tribune. 

Northern Utilities Inc. president 
Larry D. Hall announced the news 
embargo in a Feb. 15 letter to Star- 
Tribune editor Richard C. High. 

Hall said the newspaper’s stories 
about NUI’s attempts to renew its gas 
supply franchise in Casper have been 
biased and unfair. 

‘*Moreover, our review of past arti- 
cles and editorials indicates a clear 
pattern by the Casper Star-Tribune to 
damage the reputation of NUI in Cas- 
per,’’ Hall wrote. 

In addition, Hall charged that Star- 
Tribune stories were hurting ‘‘sensi- 
tive negotiations’’ between NUI and 
two of its natural gas suppliers. 

‘‘The type of news stories and 
editorials your newspaper has pub- 
lished is not conducive to bringing 
these negotiations to a successful 
conclusion,”’ Hail wrote. 

NUI vice president Harlan Hansen 
told E&P that the company will refuse 
to provide any information to the 
Star-Tribune, nor would it respond to 
the paper’s editorials. 

The decision will not affect any 
other news organization, Hansen 
said. 

‘I think in my opinion, the Star- 
Tribune thinks it is the only news 
medium in town, but there are two 
television stations and three or four 
radio stations in Casper,’’ Hansen 
said. ‘‘We are not cutting off the 
information flow to Casper, Wyom- 
ing. Our customers will just have to 
get their information from radio or 
We: 

With a daily circulation of about 
39,000, the Star-Tribune is the biggest 
Wyoming paper. The nearest city of 
any size, Laramie, is home to the 
Laramie Daily Boomerang, circula- 
tion 7,500. 

Star-Tribune city editor Daniel 
Gearino said his paper has been hit by 
the news blackout because of its 
aggressive reporting on NUI’s pricing 
structures. 

‘*Hansen told me NUI would do 
everything it could to cut us off at the 
pocketbook,’’ Gearino said. 





Though Wyoming produces more 
natural gas than any state except 
Louisiana, gas prices in Casper have 
soared recently, in large measure 
because NUI has a ‘“‘take or pay”’ 
contract with its supplier, requiring it 
to purchase gas at the higher inter- 
state rate. 





Hall said the newspaper's 
stories about NUI’s attempts 
to renew its gas supply 
franchise in Casper have 
been biased and unfair. 





In a series of investigative stories, 
the Star-Tribune has written that NUI 
apparently is not required to pay such 
high prices to its supplier. 

In editorials, the newspaper has 
charged that local gas customers have 
been overcharged $100 million 
because of the NUI contracts, and 
should get refunds. 

‘*We stand by our news coverage,” 
editor High said. ‘‘And we certainly 
continue to hold the editorial view 
that people in Casper and other 
Wyoming cities are paying entirely 
too much and that refunds are due. 

‘This blackout will not stop the 
newspaper from covering the story,”’ 
he said. 

As a publicly regulated utility, any 
NUI filing or other public information 
is available at the Wyoming Public 
Service Commission and at NUI 
offices. 

But the company can withhold 





Star-Tribune city editor 
Daniel Gearino said his 
paper has been hit by the 
news biackout because of 
its aggressive reporting on 
NUI’s pricing structures. 








information about accidents, safety 
warnings and consumer complaints, 
assistant city editor Dan Neal said. 
“The PSC’s chief counsel said the 
commission asks utilities it regulates 
to cooperate as much as possible with 
the press, but he did say he can’t order 





News blackout in Casper 


Natural gas company, upset with reporting, refuses 
to supply Wyoming’s largest daily with information 


NUI to talk to us,’’ Neal said. 

However, with the gas price story 
unlikely to fade away — and with Cas- 
per city council action on a gas service 
franchise coming up soon — Neal said 
the company will be hard-pressed to 
continue the news embargo. 

‘‘We’re insistent that we are going 
to cover the story,’’ he said. ‘‘I really 
think they are shooting themselves in 
the foot because they can’t shut us up, 
and eventually we will write some- 
thing they will have to respond to.” 


Federal judicial 
panel considers 
courtroom cameras 


In an off-the-record session in 
Atlanta Jan. 27, newspaper photo- 
graphers and television news crews 
demonstrated to a U.S. Judicial Con- 
ference panel how cameras might be 
operated unobtrusively in federal 
courtrooms. 

The demonstration was part of a 
campaign launched last year by 28 
news organizations to overturn feder- 
al rules of criminal procedure which, 
since the early 1930s, have banned 
cameras in the courts. 

In a petition filed last March, the 28 
organizations — including the major 
wire services, newspapers and net- 
work news organizations — asked 
that Rule 53 of the federal Rules of 
Criminal Procedure be amended to 
permit cameras. 

The U.S. Judicial Conference, 
which is the policy-making board for 
the federal judiciary, appointed a pan- 
el of 15 judges, chaired by former 
U.S. District Judge Edward T. Gig- 
noux, to study the petition. 

A spokesman for the panel, Joseph 
Spaniel, said the panel would not have 
any comment on the outcome of the 
camera demonstration. He said the 
panel would probably consider the 
issue further in a meeting in May on 
Martha’s Vineyard. 

Timothy Dyk, the Washington 
attorney who drafted the petition, 
said the process of getting camera ac- 
cess to federal courts will likely be a 
lengthy one. 
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A good newspaper 
gives you the big picture. 


No other newspaper gives Northwest readers a better 
picture of the world we live in than The Seattle Times. 

In this year’s Pacific Northwest Associated Press pho- 
tography contest, Times photographers swept the first 
place awards. 

In 1982, The Times won “Best use of photography in a 
newspaper,’ awarded by the National Press Photog- 
raphers Association and the University of Missouri School 
of Journalism. 

Every year, the photography, stories and innovative 
graphics of The Times earn more than their share of local, 
regional and national awards. The list includes three 
Pulitzer Prizes, a first in the ASNE deadline writing com- 
petition, a Roy Howard Public Service Award and three 
Penney-Missouri Awards. 

Times reporters and photographers have always shared 
a tradition of journalism excellence, tracking down im- 
portant local and regional news stories wherever they lead. 
Today, that could mean covering the anti-nuclear move- 
ment in Europe or the protests 


in our own backyard. Che Seattie Gimes 


“Anti-Trident 
Protestors” by 
Seattle Times 
photographer 

Greg Gilbert 

won first place 

in the 1983 
Oregon-Washington 
Associated Press 
Photo contest. 











Id like to tell 
you about this 


new nameplate. 


I'm Jack Pruitt, chairman and chief executive of Harris 
Graphics Corporation. That’s the name of the new com- 
pany that a team of veteran graphic arts managers helped 
establish to buy the printing equipment business of Harris 
Corporation. 


We are a completely independent, privately held company, 
with no remaining ties to Harris Corporation. 


The nameplate in the photo tells you two things: 

e ‘Harris’ says we have an 88-year history behind us. 
It's aname that appears on some of the most famous 
printing presses and bindery products ever built. 

e ‘“Graphics’’ means that our sole business is supplying 
the worldwide printing and publishing industry. 


We are America’s largest producer of printing equipment. 


And the world’s largest in web offset presses. 


Dedicated to maintaining that leadership are 4,.00 skilled 
Harris Graphics employees at ten modern plants in the 
U.S. and Europe. Plus a group of officer-owners with long 
management experience in the printing industry. 


We do not propose radical changes. But you can expect 
closer personal relationships and top management interest 
in your equipment strategy. 


You can also expect us to work even harder to extend the 
Harris reputation for technical innovation, product quality 
and customer service. 


For example, we did not cut R&D during the recession, 
and are now introducing the largest number of new 
products ever developed by an equipment manufacturer. 


These products range across our five basic lines of equip- 
ment: Publication web offset presses. Commercial web 
offsets. Newspaper and insert web offsets. Business forms 
equipment. Bindery equipment and newspaper inserting 
and mailroom systems. 


That’s the story behind the new nameplate. i'm convinced 
you'll see it on creative new products for years to come. 


Harris Graphics Corporation, 200 Seminole Avenue, 
P.O. Box 130, Melbourne, Florida 32901. 


HARRIS 
GRAPHICS 

















OBITUARIES 





WENDELL H. Crow, 70, retired 
publisher of the Clay County Demo- 
crat, Rector, Ark., died February 3 in 
Orange Park, Florida. He owned the 
Democrat from 1954 until 1977, when 
he retired. He earlier owned weekly 
newspapers in Wyoming. 

Ye ae 


JAMES F. CUNNINGHAM, 57, 
sportswriter for the Worcester 
(Mass.) Telegram for more than 30 
years, died February 5. 

ee ee 


BERNARD L. DREw, 57, film critic 
based in New York for the Gannett 
Co. newspapers, was found dead in 
his New York hotel room January 24. 
He had contributed to the Hartford 
Times (now defunct) in the mid-1960s 
before joining Gannett. 

ee 


ARTHUR H. ELWoop, 61, a makeup 
editor at the New York Times since 
1966, died February 10 apparently ofa 
heart attack while visiting relatives in 
Stuart, Florida. He worked at the 
New York Herald Tribune from 1940 
to 1966 and was in Army intelligence 
during World War II. 


e248 58 

LESLIE GRINER, 78, a leading 
mechancial executive and retired vice 
president of production for Knight 
Newspapers Inc., died January 31 ofa 
heart attack in Miami, Florida. He 
was a member of the mechanical com- 
mittee of ANPA for 30 years serving 
as its chairman for many of those 
years. 

A native of Youngstown, Ohio, he 
joined the Youngstown Vindicator as 
an apprentice stereotyper in 1924 and 
during his career there was granted 
several patents. He was mechanical 
superintendent and production mana- 
ger of the Vindicator for seven years 
before leaving in 1944 to become 
mechanical superintendent at the Chi- 
cago Sun Times. A year later, he 
became assistant to the publisher of 
the Fort Wayne (Ind.) News-Sentinel 
and in 1952 went to the Detroit News 
as production manager, later resign- 
ing to join the Detroit Free Press, a 
Knight holding. He moved to the 
Miami Herald and in 1958 was named 
vice president and direetor at the 
Knight newspapers. 

es oak 


DorotTHy B. HAMILL, a feature 
writer for the Johnson City (Tenn.) 
Press-Chronicle for more than 30 
years, died January 24. Her career at 
the Press-Chronicle began in 1951 
after working in Chicago as a reporter 
and a stint with the Johnson City 
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Press. She retired in 1972 but contin- 
ued her weekly features on people, 
books, and poetry. 
i aoe 

JAMES H. JONES JR., 43, a member 
of the Arkansas Gazette, Little Rock, 
staff for 19 years and the newspaper’s 
state editor since 1976, died February 
8 at his home of an apparent heart 
attack. He began his career as a repor- 
ter for the Northwest Arkansas 
Times, Fayetteville, and moved to the 
Texarkana Gazette as a reporter in 
1963 and when he left to joined the 
Arkansas Gazette was night manag- 
ing editor. 








Pulitzer Prize 
cub reporter of ’20s 
dies at 79 


William Burke Miller, 79, who as a 
21-year-old cub reporter for the 
Courier-Journal, Louisville, became 
a national hero for his attempt to save 
a man trapped in a limestone cave, 
died December 29 in Palm Bay, 
Florida. 

‘**Skeets’’ Miller won a Pulitzer 
Prize in 1926 for his stories on the 
tragedy of Floyd Collins’s death in 
February of 1925. Because of his 
small size Miller was able to squeeze 
through passageways of Sand Cave in 
Edmonson County, Ky., over a three- 
day period to get food and water to 
Collins and attempt to wedge a 50- 
pound rock off the doomed man’s left 
foot. Another rock slide left Collins 
inaccesible and his body was reached 
two weeks later when a new entrance 
to the cave was dug. By’ then, news- 
paper stories of the attempted rescue 
had made both men folk heros. 

Collins left the Courier-Journal 
after winning the $1,000 Pulitzer Prize 
in hopes of using the money to fulfill 
his ambition to be a singer. But he 
joined the New York Morning World. 
A few years later he was to have 
another national scoop reporting the 
death of movie idol Rudolph Val- 
entino. Collins next joined NBC 
News in New York and later com- 
pleted his career as a Rutland (Vt.) 
Herald editor. 








GEOFFREY MILLER, 62, European 
sports editor for the Associated 
Press, died February 17 apparently of 
a heart attack, in Sarajevo, where he 
was covering the Winter Olympics. 

Miller, an AP reporter at every 
Olympics since the 1968 Games and a 
member of the International Olympic 
Committee’s Press Commission, was 


found by a maid in his downtown 
hotel room, IOC officials said. His 
final story was a profile of Scott 
Hamilton, gold medalist in men’s 
figure skating. 

A native of Bournemouth, Miller 
joined the AP in London in 1953, asa 
newsman, moving to sports in 1959. 
He was named London sports editor 
in 1971 and European sports editor in 
1978. 

In 1980 at the Moscow Olympics, 
Miller was awarded the bronze medal 
of the Olympic Order after 12 years of 
reporting on the Olympic Games and 
the IOC. In 1982, he was named chair- 
man of the British Lawn Tennis Writ- 
ers Association, an honor never 
before given a representative of an 
international news agency. 


* * * 


JOSEPH NADOLNY, 58, a reporter for 
the Boston Globe prior to going into 
public relations, died February 6 after 
suffering a heart attack. 

Bi ee 


DAVID M. SHASKAN, 58, chief of the 
copy desk of the Washington Times, 
died February 2, at his home in Silver 
Spring as he was returning from work. 
He became chief of the copy desk in 
April of 1982 prior to launching of the 
newspaper and organized the desk 
and worked in establishing the copy 
style. 

A retired colonel in the Army Re- 
serve, Shaskan taught Army Reserve 
classes at the Army Command and 
General Staff College. 

Earlier in his career he worked for 
the Athens (Ga.) Banner-Herald and 
in the Southeastern regional bureau of 
the Associated Press in Atlanta. He 
was copy desk chief for Women’s 
Wear Daily and W. publications, New 
York City, before joining the Times. 

ee Se 

EDITH WOOD SWEEZY, 65, who had 
edited The Daily Record, Little Rock, 
since its founding 30 years ago, and 
the Arkansas Legislative Digest since 
1949, died February 8. She retired re- 
cently from both positions. 

Her career in journalism began in 
the editorial department of the old 
New York Herald Tribune during 
World War II. She then served as 
Washington correspondent for C.E. 
Palmer’s Arkansas newspapers, and 
later moved to the state as a staff 
member at the Hot Springs Sentinel- 
Record. 


ee oe 


HOWARD FRANCIS LEAHY, 83, re- 
tired owner of the Leahy Press, Mont- 
pelier, Vt., died February 7. 
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Get the APT-ONE Newspaper 
Classified/Editorial System 


Editorial: APT-ONE puts a powerful 
system at your fingertips, combining 
multi-window capabilities with queue- 
ing by deadline, a complete roster of 
text editing facilities, and a built-in li- 
brary you can stock with your own refer- 
ence material to speed up research. 


Business office: Best of all, the APT- 
ONE system can improve significantly 
the efficiency of your business depart- 
ment, for such things as accounts 
payable/receivable, general ledger, 
queries, transfers, and a host of other 
bookkeeping tasks. 

. .. and ask about our circulation sys- 
tem, too. 


The APT-ONE provides big-system 
features at a small-system price to give 
publications of all kinds—dailies and 
weeklies alike—something to write 
about. 

It's amodular system that allows you 
to select the functions you want to auto- 
mate: classified, editorial, and/or busi- 
ness office. At your convenience, all 
three functions can be integrated into a 
single system that can improve your 
operation around the clock, and your 
profitability across the board. ’ UES 


Classified: The APT-ONE can turn 
your Classified ad takers into super- 
salespeople by putting highly custom- 
ized selling aids on any ad subject right 
before their eyes. Its multi-window 
screen also lets them display and ma- 
nipulate concurrently all the information 
needed to sell, set, quote, and bill the 

soak i ie | 

Meet Henry Murphy, our Director of 
Graphic Arts Systems. 


The result—more lineage and higher 
income for your paper from the very first 
day. 


© Delta Data 


After 30 years in the newspaper 
business, Henry knows a good thing 
when he sees one. That's why he's so 
enthusiastic about the APT-ONE. 

Give Henry a call, toll-free, at 800- 
523-6539. He'll be giad to set up a 
demonstration so you can see for your- 
self what makes the APT-ONE the 
biggest news in newspaper publishing. 


Appiied Printing Technologies, Inc. 








a subsidiary of 
Delta Data Systems Corporation 
2595 Metropolitan Drive 
Trevose, PA 19047 
800-523-6539 In PA, 215-322-5400 





HOW DO YOU GET TO CAPITOL HILL? 


In the pages of 
Editor & Publisher... 


Getting through to Congress is not easy...it’s very busy up there 
these days. Calling or writing your Representative simply won't 
pack enough punch. So use the power of the Press. 


Parlay the association you have with hometown newspaper editors 
with a well-placed ad campaign in Editor & Publisher—the one 
publication that a hometown editor is sure to read. 


Research shows that 93% of newspaper editors read E&P every 
week.* These are the people you know you need to reach to posi- 
tion your message effectively. 


And Editor & Publisher is the best vehicle. It’s the oldest, most widely 
read newspaper publication in the nation. It can work for you. It can 
help you say what you need to say to all the right people in D.C. 


Editor & Publisher-on target. 


“Warren Abrams & Associates 
Study of Readership Among 
Newspaper Industry Leaders 


To tell the public...tell the press, in 
Editor & Publisher 575 Lexington Avenue, New York, N.Y. 10022 














ew 
national 


study ranks 


Chicago 


Sun-lrimes =". 


second 


only to the 
New York 


Times 


* Scarborough National Newspaper Study 1983 


Among major metro newspapers, only the 
New York Times has more readers per copy 
than the Chicago Sun-Times both daily and 
Sunday. 

The passalong performance that means 
vitality and action in the Chicago area 
marketplace has been achieved by 
providing our readers with award winning 
news, columnists, features and sports. 

The Sun-Times also provides its advertisers 
with the greatest variety and amount of 
research support in Chicago. 

We can supply advertisers with what they 
need to help make the right marketing 
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decisions whether they relate to specific 
products, distribution patterns or sales goals. 
Our information comes from such highly 
respected and nationally regarded 
organizations as Simmons, Scarborough, 
U.S. Census, and PRIZM. 

We provide the information in a package 
designed for each individual advertiser's 
needs. 

To take advantage of this comprehensive 
personalized research service, call the 
Sun-Times in Chicago at 312-321-2468 
or in New York at 212-664-1111. 


Sun-Times 


#1 in the Midwest with the latest data 











The switch from lines to inches 


The history of Standard Advertising Units 


By Charles Kinsolving 

and Frank Savino 
Kinsolving is vice president, market- 
ing/new technologies, Newspaper 
Advertising Bureau. Savino is vice 
president/marketing, The Record, in 
Hackensack, N.J., and the 
International Newspaper Advertising 
and Marketing Executives represen- 
tative to the SAU working committee. 
The following is part of a presenta- 
tion they gave to the INAME winter 
meeting in New Orleans last month. 


Savino: Why are newspapers 
dropping lines and going to inches? 

The answer is simple, advertisers 
have been telling newspapers for 
years that along with format 
standardization they need a basic unit 
which is more understandable than 
the line. 

Especially since both agency and 
major retail advertising people are 
young, and ever changing, the line is 
an enigma to them. 

Kinsolving:Under the new SAU 
system, the building block for all 
space units in billing will be the col- 
umn inch, which represents a radical 
departure from the agate line which 
newspapers have been using since 
1820. 

Perhaps, therefore, some history is 
in order to explain why newspapers 
are getting rid of the agate line. 

Prior to 1820 there was a 5-point 
line called a non-pareil, and a 6-point 
line called a pearl. The typographers 
and the production people at that time 
met in convention in Philadelphia to 
try to agree on what should be the 
standard line in newspapers. As at 
any political convention they com- 
promised, with an agate line 
established at 5.5 points. The source 
for that is a venerable encyclopedia 
published by Lippincott & Company 
in Philadelphia in 1871. 

Now, if an agate line is 5.5 points, 
what is a point? 

It turns out that there are four val- 
ues for a point, according toan ANPA 
mechanical bulletin that was put out 
in 1932. So, in fact, therefore, the 
point is not standard, and the agate 
line is not standard. 

By convention, people have 
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assumed that there were 14 agate lines 
to an inch. But more important than 
the fact that the agate line is not a 
precise measure, is that the concept is 
mystifying to newspaper clients. 

Newspapers assume that 
estimators and media planners are 
grizzled veterans of media wars. But 
typically they are not. 

The typical media estimator may be 
a young lady who was an English ma- 
jor at Vassar. She has been out of 
college for a month and a half, she just 
finished her honors thesis on Moby 
Dick and the Problem of Evil, and she 
is given an assignment of preparing a 
media estimate for a list of newspap- 
ers, in the advertising agency which 
she had just joined. 

She may, if she is generally well 
educated, understand the binary sys- 
tem of numbers. Certainly she 
understands the decimal system 
which is of course based on the fact 
that each of us have, or most of us 
have, five fingers on each hand. She 
may even have heard about the two- 
decimal system, which is based on the 
fact that there are twelve months in 
the year. 

But whence, she would wonder, isa 
system based on 14? 

The only answer we can give is that 
perhaps it was devised by a seven- 
toed sloth. (Two times seven is four- 
teen). 

So we want to remove that source 
of needless confusion and go to the 
inch. 

Savino:Enough said. The inch is 
learned from the earliest grades by all. 
It is understood by all, and it creates a 
most convenient building block which 
the largest or smallest advertiser can 
use. I know it will work. 

The second point I want to make is 
that it appears that the major work to 
be done at any newspaper, other than 
possible new width changes to the 
press, lies in the data processing area. 
Here the lead time and volume of 
reprogramming to be done for billing 
and record keeping becomes a mons- 
ter. 

Even in my own plant I am sweating 
out the full conversion to the new sys- 
tem since we are presently changing 
to a new, computerized accounts 
receivable system, and though we will 
be in the new format and have every- 


thing else ready to go on July 1, 1984, 1 
am not sure we will be able to bill by 
the inch. 

Kinsolving:Some four years ago 
when Kay Graham was chairman of 
American Newspaper Publishers 
Association, she appointed a com- 
mittee to develop the first standard 
advertising unit system. 

The committee, under the 
chairmanship of Walter Mattson, 
president of the New York Times, had 
representatives from all aspects of the 
newspaper business. The program 
they developed was a compromise, 
with ad sizes designed to best fit the 
greatest number of papers, which at 
that time had a total of 439 different 
formats, layouts and measurements. 

Kay Graham sent out a letter to the 
entire business calling on them to par- 
ticipate in this first standard advertis- 
ing unit system. An explanation of the 
system appeared in a brochure which 
was sent out with the Kay Graham 
letter. 

This standard advertising unit sys- 
tem, for general rate advertsers plac- 
ing through agencies on a multi- 
market basis, went operational on 
September 1, 1981. 

It was weicomed by the advertising 
agencies and generally found to be 
helpful. 

But it was obvious that more 
needed to be done. Particularly since 
retailers and even classified were 
further centralizing their operation. 

Newspapers were getting many re- 
quests for real standardization which 
was not a compromise, but an exact fit 
with the same dimensions for every 
paper and no lateral float. 

So the committee developed the 
current proposal, called the expanded 
standard advertising unit system, 
which was described in a brochure — 
A Time For Real Standardization — 
and was sent by the current ANPA 
chairman of the Newspaper Advertis- 
ing Bureau, to everybody in the busi- 
ness last February. The brochure 
mailing included a reply postcard for 
newspapers to indicate whether they 
would adopt the proposed standards. 

Based upon the response to that 
mailing, both the ANPA and Ad 
Bureau boards decided to recom- 
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mend unanimously that the proposal 
be adopted on a voluntary basis by all 
papers. After the International News- 
paper Advertising and Marketing 
Executives summer conference last 
year, the ANPA and the Ad Bureau 
sent out this brochure to explain how 
to handle various aspects of the pro- 
posed conversion. 

In December, the Ad Bureau sent 
out a prototype brochure designed to 
show advertisers what the new six 
wide design would look like and to 
explain that they will get the same 
amount of space for the same amount 
of money. 

On the back of this brochure was 
the new grid in a two-color version. 

We have been working as a com- 
mittee not only with the American 
Association of Advertising Agencies, 
the National Retail Merchants 
Association, and the Association of 
National Advertisers, but also with 
Media Records and with Standard Rate 
and Data Service. SRDS put all this in 
its January 12 edition for the first time 
and solicited answers to their ques- 
tionnarie. 

What will the status of total con- 
formity be by July 1, 1984? 

To ascertain that, we sent to every 

-publisher in the U.S. a questionnaire 
that is susceptible of computer cod- 
ing. The computer will define total 
conformity for broadsheets as papers 
that by July 1 will have a 6-column 
inch, (or for some papers that will not 
publish on Sunday, but want to begin 
on Monday, July 2.) 

For tabloids, for long and mid cut- 
off, the computer defines conformity 
as adopting a 5-column format, a 10 
13/16” wide page, laterally reduced for 
the mid cut-off papers, and pricing by 
the column inch. 

For short tabloids printing on short 
cut-off presses a special N size will be 
accepted for full pages and pricing 
policy should be constructed to yield 
maximum. conformity with the 
system. 

Questionnaires were mailed on 
December 13, 1983. 

All of the problems we got are sus- 
ceptible of some kind of solution. 
Most were a function of pricing. 


PROBLEM: The one that we got 
most commonly is papers that say 
they are too small and get no national. 

RESPONSE: We think those pa- 
pers haven’t got the message yet that 
all marketing is becoming 
increasingly centralized, or at least 
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regionalized, and major retailers and 
even now major classified users, want 
standardization amongst all the news- 
papers that they use. 

Those papers which are in fact not 
in conformity at some time in the fu- 
ture become footnotes in history. 
They become asterisks. And unless 
they are blockbuster papers, or which 
we know of none that are not going to 
conform, they will be the easiest ones 
to remove from a schedule. 

PROBLEM: Some papers have said 
‘*Well the new width louses up my job 
printing business and that’s more 
important to me than my newspaper, 
more profitable.” 

RESPONSE: We need some kind of 
variable width gadget on the presses 
Wood Hoe or Goss or whatever they 
would install for us, so that we can 
handle two types of dimensions. 

PROBLEM: A lot of people said 
that they were at 9 or 8 columns, and 
going to 6 columns would create a 
wider column which they would have 
to charge proportionately more for, 
and it would give a large apparent rate 
increase. 

RESPONSE: Over 650 papers have 
already made the switch to 6, they 
unanimously report that their clients 
were sufficiently intelligent to 
understand that a column that is 50% 
wider occupies 50% more space and 
will be charged for at a 50% higher 
amount. 

PROBLEM: Related to this prob- 
lem is the one about the 1x1 or 1x3 
advertiser. 

RESPONSE: Some papers are han- 
dling this by in fact suggesting a larger 
ad. Others are going to give a % inch 
concession so that an advertiser can 
buy one column by ™% of an inch of the 
new format. 

Again, of the papers that have gone 
to a6 column format, none report los- 
ing any of the smaller high frequency 
advertisers. 

QUESTION: The next issue that is 
often raised is how rate breaks will 
work? 

ANSWER: Traditionally, we have 
shown rate breaks in agate lines. Now 
that we are going to bill by the column 
inch, let’s see if we can easily convert 
agate lines to column inches. 

For example, 2,500 lines is equal to 
178.57 inches which is not a round 
figure to work with. Further to this 
problem is that the rate breaks news- 
papers are using vary all over the lot. 

In some cases the first break is at 
2,500 lines and ‘in others it may be 
3,000 lines. 

We do have to come up with some 
new rate breaks and the question is 
whether our business can come up 
with a standard set of rate breaks, 
possibly based on dollar volume. 

PROBLEM: A minor point raised 


by some is that in fact if you take three 
7-inch ads and stack them vertically 
on a 21-inch grid, you won’t have 
room for them unless you have gotten 
mechanicals that are a 32 second of an 
inch too slight. 

RESPONSE: We have to educate 
the production mechanical people to 
construct ads that allow for the sepa- 
ration between ads stacked vertically. 

QUESTION: How many SAU sizes 
are there anyway 52, 56 or 57? 

ANSWER: There are 57 of which 
one is a special size for short cut-off 
tabloids. Those who only found 52 
sizes did not read the footnote which 
describes the four suggested double 
truck SAU’s. 

QUESTION: Can I offer other 
sizes? 

ANSWER: Sure, you can offer any 
sizes you want, in addition to these. 

QUESTION: July 1 is Sunday. Can 
I switch over on Monday July 2? 

ANSWER: Sure. 

QUESTION: What is a quarter page 
in a five column tab format? 

ANSWER: Well, it’s going to be 
half depth by 2 ’% columns. Some peo- 
ple are pricing their tab inserts by 
magazine sizes. For others it seems 
they can explain it to their clients. 

QUESTION: How do you get syndi- 
cated feed to conform? 

ANSWER: Bill Rhinehart of ANPA 
has sent a letter to every known syn- 
dicator urging that they now supply 
material to fit SAU widths. 

QUESTION: What do I charge for 
the gutter for double trucks? 

ANSWER: There are a lot of pol- 
icies governing the pricing of double 
trucks. Some people discount for the 
whole double truck from the line rate 
or from, now, the inch rate. 

Most broadsheets seem to be using 
a gutter of three-quarters of an inch so 
we have established 26 and ¥% inches 
as the width for double truck, but by 
convention we cail it a 13-column ad 
and you can price it anyway you want. 

PROBLEM: Some states report 
that the statutes on legal advertising 
specify a line rate. 

RESPONSE: Obviously here even- 
tually the statutes will have to be 
changed, but meanwhile you’re going 
to have to quote a legal equivalent 
rate, in lines, for those few advertis- 
ers. 

PROBLEM: People say the rate 
card of 8 % x 11 recommended by 
INAME is too big to put in your pock- 
et. 

RESPONSE: Print another one 
that’s smaller for your salesmen to 
take around with them if they think 
that 8 2 x 11 is to big and unwieldy. 
But make one available at the stan- 
dard size for filing in loose leaf note- 


(Continued on page 6s) 
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If you want to 7 © At Home. Friday 
reach out and grab : section devoted to 
the Boston metro the thousands of 
market—and the New Englanders 
rest of New England who are devoted 
for that matter—consider the newspaper that to making their home a better place to live. 
most New Englanders reach for: The Boston ¢ Sports Plus. Friday’s special sports sec- 
Globe. tion: goes beyond standings and scores to 

The Globe’s daily circulation is 514,817. bring Boston’s fanatic fans the whole story. 
And on Sundays, it’s And bring advertisers 
781,502* That means men, 18-49. 
an adult readership of © The Boston Globe 
1.6 million daily, 2.2 Magazine. Award- 
million Sundays. No winning rotogravure 
other vehicle in the publication that’s #1 
market gives you this in the country in retail 
kind of coverage. advertising, #2 in total ad 

But the Globe volume*** 
doesn’t just deliver big ® Sci-Tech. New Monday 
numbers. It also puts section covering the lat- 
you in touch with the best educated, most est in science, health, technology. 
interested and well-to-do audience in New © TV Week. The TV magazine with a larger 
England. People with money to spend in circulation in Boston than TV Guide! 
what Adweek Magazine has called th © Business Extra. Every Tuesday, local, 


e 
third hottest growth market in the national and international busi- 
country** ness news and how it impacts the 

Naturally, any publication that OWn) V New England business commu- 
offers advertisers important readers @ nity. It’s one of the biggest adver- 
must offer its readers important tising successes in Giobe history and a smart way to catch 
writing. The Globe does. business people. 

The Boston Globe has won more than its share of graph- \ * The Boston Globe Food Pages. New England’s most 
ics and editorial awards, including its 9th Pulitzer Prize, 5 attractive and complete newspaper food section. Read 
awarded in 1983, for national reporting. - ~4d< every Wednesday by people in the Boston metro mar- 

Finally, The Globe lets you talk to specific audiences ) ket interested in recipes, nutrition and saving money. 
with a variety of special sections. © Calendar Magazine. Thursday leisure guide that’s 
All you need to reach the best in Boston. 7'\\ popular with all our readers and especially Boston’s 
=7// * enormous audience of young people (18-35). 

F ® Boston Globe Classified. Every day. Far and away the #1 
prong se es Pa classified section in New England—with 145 categories, more 
AGE—18-24 68 than 26 million lines of advertising a year, and obviously 

pape 2 0 fantastic results. 
EDUCATION ; When you add it all up, The Boston Globe is all you 


_ College Graduate or more B/S really need to shake up New England. 
OCCUPATION , . 


Professional/Technical 

Managerial/ Administrative 
HOUSEHOLD INCOME 

$50,000 or more 

$35,000 or more 


* * 
— Every da than 1.6 milli 
sex. Men very day more ; on 
TWO EMPLOYED ADULTS IN H/H \\ } Say 
Source: National Newspaper Audience Ratings Study, Scarborough Research \ i . ss t) ‘g 
Corp., N.Y., 1983; NECMA Ae) ao ) e Globes Here! 
\ f = —- =} 
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What every agency should know 
about the expanded SAU system 


Q: What is the new SAU system? 

A: The Expanded SAU System (for Standard Advertis- 
ing Units) is a system of standardized newspaper advertis- 
ing sizes and dimensions to eliminate float and to make 
planning, ordering, creating, producing and paying for 
newspaper advertising space as easy as possible for agenc- 
ies and advertisers. The system will apply to all newspaper 
advertising, except classified, and will go into effect on 
July 1, 1984. 

Q: Why is the Expanded SAU System important to our 
agency? 

A: Because (1) it will affect every newspaper ad your 
agency runs, (2) it will save your agency time, money and 
trouble, and (3) your clients will be asking your people 
about SAUs. 

What agency departments will be affected most? 

A: Most importantly, estimating, billing and paying, and 
media. To a lesser degree (but still importantly), print 
production, account management and creative. 

Q: What are the new standard SAU sizes and dimensions? 

A: The standard broadsheet page will be 13 inches wide, 
with six 2 1/16-inch columns and % inch between the 
columns, and 21 inches deep. (Exception: Some SAU 
newspapers will have pages deeper than 21 inches, ranging 
up to 22% inches, but all broadsheet papers in the SAU 
system will accept ads 21 inches deep). 

Q: What about tabloid newspapers? 

A: The standard tabloid page (for long cut-off tabloids) 
will be 10 13/16 inches wide and 14 inches deep, with five 2 
1/16-inch columns and % inch between the columns. 
(Exceptions: There are two other tabloid page sizes, (1) for 
short cut-off tabloids, the page will be 10 13/16 inches wide 
and 13 inches deep, and (2) for the New York News and 
Long Island Newsday, the page will be 9 % inches wide 
and 14 inches deep.) 

Q: Standard pages and columns sound good. What else is 
new about SAU? 

Two other important changes: (1) there will be 57 stan- 
dard ad sizes; 56 of these sizes will fit broadsheet newspap- 
ers and 33 will fit tabloids, and (2) ads will be sized in 
columns and inches, rather than in agate lines. Every 
newspaper participating in the SAU system has voluntari- 
ly agreed to accept all the standard sizes; each is free to 
accept any other sizes as it chooses. 

Q: No more agate lines sounds good, too. How exactly will 
that work? 

A: Simple. A 1 x 1 ad, the smallest recommended SAU 
size, will denote an ad one column in width and one inch in 
depth (2 1/16 x 1), and will be ordered, measured and billed 
as | inch. A 3 x 7 will indicate an ad 3 columns (6 7/16 
inches) wide by 7 inches deep, and will be ordered, meas- 
ured, and blled as 21 inches. A horizontal half-page, 
described as a 6 x 10.5, will be 6 columns (13 inches) wide 
and 10.5 inches deep, and will be ordered, measured and 
billed as 63 inches. And so on. 

Q: What will happen on July 1? 

A: Advertisements scheduled to run on or after July 1 
should be made up in terms of the Expanded SAU System. 
Ads running before July 1 which have been dimensioned 
for the previous SAU system should be replaced by ads 
made to fit the Expanded SAU System (in most cases, this 
involves a single minimal resizing). 

Newspaper billing will change from an agate line basis to 
column inches based on the new standard column width of 
2 1/16 inches, and so should your ordering and 
estimating. Standard Rate and Data Service, which has 
been carrying newspaper rate and production information 
in both line and inch form, wiil carry only inches after July 

4s 


1 for participating papers. Classified won’t be affected. 

Q: What should an agency do to get ready for the July 1 
changeover? 

A: Start by putting one executive in charge of the SAU 
changeover. He or she should receive all mail on SAUs, 
accumulate published information on the subject (such as 
this special section) and distribute it appropriately and be 
sure that each department has plans to handle its specific 
part of the changeover. 

Q: How will the change affect, say, our billing and paying 

department? 
A: Billing and paying will probably be the department most 
affected, because the July 1 change from the line basis to 
the inch basis must be carefully planned to assure a smooth 
transition. If computers are involved in the billing and 
paying functions, some programs and procedures will pro- 
bably need to be changed. 

In addition, all newspaper contracts should be reviewed 
and plans made to convert them. Many agencies are 
already at work in these areas. Perhaps yours should be, 
too, so that you can be operational in time to release orders 
for new SAU ads (in inches) in advance of early July 
schedule dates. 


Q: Won’t the media planners who estimate costs have the 
same needs? 

Absolutely. Especially because many buys have to be 
planned several months in advance. And media will need 
to work closely with accounting and other departments on 
the transition. Also, any new newspaper contracts should 
be written with the Expanded SAU system in mind. 


Q: What about the other departments? 

A: It’s hard to generalize, but probably the most 
important thing is for every professional in the agency who 
deals with newspaper advertising to know that the change 
is coming, to understand what the Expanded SAU System 
is, and to anticipate and plan for the conversion as it will 
affect his or her department. For example, in account 
management, this would include keeping the client 
informed as to the progress of the conversion and what the 
agency is doing in the affected departments; anticipating 
possible client problems; and working with client, creative 
media and production to decide on what new SAU sizes 
should be used to replace existing ads. 

How will co-op and dealer listings be affected? 

The biggest change will be the switch from lines to 
column inches. Space for dealer listing, theater names and 
similar needs may be added to SAU ads in % inch 
increments for the full width of the ad. 

Q: Where can I get more information? 

A: The AAAA has played an important part in 
developing the Expanded SAU System, and is planning a 
number of bulletins concerned with the new SAU system 
and how agencies should handle the conversion. Two of 
these have already been published: Bulletin 4068 (Novem- 
ber 16, 1983) and 4079 (January 13, 1984). Others are in 
preparation. The AAAA executive in charge of SAU 
information is Beverley Plyer, American Association of 
Advertising Agencies, Inc., 666 Third Avenue, New York, 
N.Y. 10017. 

The Newspaper Advertising Bureau is preparing a pre- 
sentation designed to acquaint agencies and advertisers 
with the details of the Expanded SAU System. The pre- 
sentation will be available in March, and will be con- 
tinuously updated to reflect the latest available 
information. Showings may be arranged by calling the 
Bureau’s vice president for national sales, Mac Morris, at 
(212) 557-1865. 
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Guide for conversion booklet available 


The American Newspaper Publish- 
ers Association-Newspaper 


Advertising Bureau Working Com- 
mittee on Advertising Standards has 


published a 24-page booklet detailing 
the adjustments that might be neces- 


sary at newspapers across the 
country. 

Copies of this booklet are available 
upon request from those organiza- 
tions. 

One section of the booklet dealt 
with issues that production managers 


(Effective July 1. 1984) 
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should consider if format or web 
width changes are being made to con- 
form to the new advertising stan- 
dards. 

With regard to the composing 
room, the booklet advises: 

Line measures should be set up in 
multiples of 2 1/16 inches. 

Type needs should be changed to 
scyles and sizes in proportion to the 
nev’ measures. 

Grid sheets should be revised to fit 
the new standards. 

Filler and house ads should be set at 
the new sizes. 


Camera/plate department: 


Film size should be changed to fit 
the new page size. 

Discontinue use of anamorphic lens 
if appropriate. 

Plate sizes should be changed, if 
necessary. 

Reposition of the image on the plate 
should be considered. 

Position of plate punch pins should 
be checked. 


Pressroom 


Check the following for single- 
width presses: 

Position of rolls in the reel stands. 

Position of inking and dampening 
controls as related to new plate and 
column sizes. 

Ink roller length as related to new 
plate size, trim if necessary. 

Position of register pins and troll- 


ies. 

Width of folder nipping rollers and 
position of delivery fan, stripping 
shoes and delivery. 


Pressroom 


Check the following for double- 
width presses: 
Position of RTP arms. 
Lock up for new plate size. 
Inking rollers length. 
Position of fountain dividers, regis- 
ter pins, slitters and trollies. 
Size and position of former boards 
and associated parts. 
Nipping roller adjustments. 
Adjustment or replacement of tuck- 
ing blades, folding pins, delivery fans, 
stripper shoes and delivery beits. 
Mailroom 
Wires or gripper pick-up on steam 
conveyors. 
Feeds on stackers, inserter, labelil- 
ing, and other mailing equipment. 
Departments affected 


The ANPA/NAB booklet shows 
that a number of departments at news- 
papers will be affected by the new 
SAU system. 
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METRO 
your source 
for 24-inch 
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< STANDARD AD UNIT 


RULERS 


with pica and agate 
line scales 


only $22 DOZEN 


2 Doz. $39.50 
3 Doz. $56.00 
6 Doz. $100.80 
(Inciudes Shipping!) 
(Prices higher 
in Canada) 


VISA 
AVAILABLE asd 


WITH YOUR 
NEWSPAPER 
IMPRINT 


Call for prices 
and details. 


ORDERS SHIPPED “ 
WITHIN 24 HOURS! 


e Shows all 57 SAU sizes 

e No need for separate 
charts and lists 

e Makes teaching new SAU 
specifications easy! 





E COPY OF OUR BIG 
FR SPECIAL SAU ISSUE 
es —_ OF PLUS BUSINESS 
Loaded with SAU facts, stories, conver- 
sion charts, sources of SAU help and 
supplies, and ad-selling tips for your ad 
department. Call the toll free number for 
your free copy. 








The Metro Newspaper Service, Advertising 
Dynamics and Metro's Holiday 
Greetings Library are already SAU! 


To Order Call Toll Free 


800 223-1600 


in NY State and Canada, (212) 947-5100 


Metro Associated Services, Inc. 
33 West 34th St. 
New York, NY 10001 








ANCAM classified section survey 


In December 1983, members of the 
Association of Newspaper Classified 
Advertising Managers were mailed a 
one-page questionnaire on classified 
section measurements. 

A cover letter over the signature of 
Richard E. Riggins, current president 
of ANCAM, requested their coopera- 
tion. 

By the cutoff date of January 16, 
1984, 344 questionnaires had been re- 
turned to Suncoast Opinion Surveys, 
an independent market research 
division of the Times Publishing Com- 
pany. Of these, 315 were complete 
enough to be included in this analysis. 
The findings of the survey are the 
basis for this report. 

Of the newspapers responding to 
the survey, 97% are broadsheet and 
3% tabloid. A majority (55%) are 
using the standard rate card recom- 
mended by INAME, with another 5% 
planning to follow suit sometime dur- 
ing 1984. 

ANCAM members responding to 
the survey represent all parts of the 
United States, as well as other coun- 
tries: 32% from midwestern states, 
25% from the south, 19% each from 
the northeast and west, and 5% from 
Canada and other countries. 

The move toward standardization 
in ROP newspaper advertising has 
occasioned a change among many 
newspapers to a 55-inch web width. 
This in turn is having an impact on the 
format of classified pages. 

At present, just under half (49%) of 
ANCAM’s member newspapers with 
broadsheet format have a 55-inch web 
width. But after July 1, 1984 some 
two-thirds (65%) will be at 55 inches. 
About 20% are planning a web-width 
change, and 82% of those will be going 
to the 55-inch width. 

Newspapers in the 50,000 — 
500,000 circulation categories are 
most likely to be moving toward the 
55-inch width. 


Only 11 of the responding members 
are tabloid format. None of these is at 
55 inches, and none anticipates a 
change in web width at this time. 

The 9-column format prevails 
among ANCAM’s broadsheet memb- 
ers, with 56% using 9 columns and 
another 31% at 10 columns. Only 4% 
anticipate any change in number of 
classified columns per page, and after 
July 1 a similar 58% will be using the 
9-column format. 

Newspapers of under 100,000 
circulation favor 9 columns, while 
those over 100,000 more frequently 
opt for the 10-column format. 

Tabloid newspapers more often fa- 
vor 6 or 7 columns for classified, and 
none are anticipating a change. 


A great deal of variation in column 
width is observed among responding 
ANCAM member newspapers, rang- 
ing from 1 %’’ to 2 inches. The most 
common size is 1 ¥inches, reported 
by 28%. Although 17% of these news- 
papers anticipate a column width 
change soon, no pattern of change is 
apparent. 

Newspapers under 100,000 circula- 
tion favor the 1-% inch width, while 
those over 250,000 tend to prefer the 
1% inch size for classified columns. 

No particular pattern is seen in tab- 
loid column widths, which range from 
1 3/16 inches to 1 % inches. 

Hand in hand with web width 
charges go changes in print image 
width. The most common print image 
is 13 inches, used currently by 47%. 
Those who plan to change classified 
print image width will bring this figure 
up to 60% by July 1, 1984. 

The 13-inch print image width is fa- 
vored by newspapers across all 
circulation groups. 

For tabloids, print image widths 
range from 9 to 10% inches, with no 
change anticipated. 

The most prevalent depth for 
broadsheet classified pages is 21% 
inches. Just 2% of ANCAM members 
anticipate changing the depth of page 
measure, bringing the total at 21% 
inches to 50% of members by July 1, 
1984. 





Lines to inches 
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books and in regular files so that the 
clients can have access to every- 
body’s rate information on the same 
basis in the same place in the same 
format. 

QUESTION: How about the 27 
things in the recommended 
International Newspaper Controllers 
and Finance Officers’ invoice? What 
format should it be in? What is the 
advertiser code number anyway? 

ANSWER: There isn’t one. 

QUESTION: Why do they want 
percentage of page? Why do they 
want position description? 

ANSWER: Well, we don’t think 
you have to give all 27 of the INCFO 
points, but the INCFO committee on 
this subject is working to spell out in 
more detail what they think is really 
important (and why) of these 27 
points. 

Meanwhile the Los Angeles Times 
has in fact produced an invoice that 
conforms to the 27 INCFO recom- 
mendations. We have copies avail- 
able for you at the bureau or you can 
get one from them. 
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INCFO defines standard invoice elements 


The Institute of Newspaper Con- 
trollers and Finance Officers 
(INCFO) has released its definition 
for the recommended 27 elements for 
a standardized advertising invoice. 

The definitions of the invoice ele- 
ments are part of the new Expanded 
Standardized Advertising Units sys- 
tem which is due to go in effect July 1, 
of this year. 

Last March, INCFO recommended 
that newspapers adopt a ‘‘minimum”’ 
of 27 elements on their invoices in 
conjunction with the SAU standards. 

In addition, the invoice elements 
should provide advertisers, 
especially agencies which place ads in 
several different newspapers, with 
invoice elements that are in conformi- 
ty industry-wide. 

The definitions, the work of 
INCFO’s Advertising Liaison Com- 
mittee, were seen as necessary to 


assure newspapers adopting the ele- 
ments viewed them in the same con- 
text. 


Although the association recom- 
mends newspapers use all 27 ele- 
ments on their advertising invoices, it 
recognizes that due to various market 
requirements, newspaper priorities 
and perhaps data-processing con- 
straints, all newspapers may not be 
able to adopt every single element. 


INCFO President George D. 
Hutchison said that newspapers will 
have to set their own priorities in 
determining which elements would 
and would not be used on their 
invoices if such constrictions occur. 


He added that INCFO would be 
monitoring the industry’s reception to 
the elements, and will recommend re- 
finements, as necessary, to improve a 
standardized invoice. 


It should be noted that INCFO is 
not recommending newspapers adopt 
a standardized invoice format. There 
are no specific provisions for vertical 
or horizontal columns, colors or other 
design elements. 

The association is recommending, 
however, that OCR (Optical Char- 
acter Recognition) codes, if they are 
used, be placed on the invoice in an 
area which is not susceptible to 
mutilation. 

The 27 standard elements and their 
definitions are being released to 
members of INCFO, state and nation- 
al newspaper associations and the 
trade press. 

For more information on the stan- 
dards or definitions contact Robert J. 
Kasabian, Executive Director, 
INCFO, The Newspaper Center, PO 
Box 17573, Washington, DC 20041. 
(703) 620-9500. 


Advertisers urged to adopt SAU’s 


The American Association of 
Advertising Agencies is urging 
advertisers and agencies to prepare 
for the expanded Standard Advertis- 
ing Units (SAU) system which goes 
into effect in 1984. 

While the new system will not be 
fully implemented until July, news- 
papers are starting to make the transi- 
tion now. 


Under the new system, broad- 
sheets and tabloids will standardize 
their page sizes and column widths. 
Newspapers will also revamp the way 


_in which space is sold; depth will be 


measured in column inches rather 
than lines. 

‘**The system is designed to facili- 
tate national and regional advertis- 
ing,’’ Leonard S. Matthews, presi- 


on the “best” test 


dreading the paperwork and research 


2: Necessary to select your own test 
* market, we may have the solution. 


f A TELLING LOOK AT THE 27 


dent of the A.A.A.A., said. ““By 
standardizing advertising units, the 
SAU eliminates lateral float— 
excessive white space surrounding 
ads—and ensures that advertisers pay 
only for what they need. It also eli- 
minates another problem: distortion 
of ads to fit different-sized newspaper 
spaces.” 


(Continued on page 14s) 
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© Media Coverage, Cost and Control 
comparisons using a media mix with 
specific reach and frequency goals. 
This free brochure also analyzes 
matched markets using 
and geographic profiles, media 
coverage, market isolation and more. 
To receive your copy, send in the 
coupon below. 


MOST FREQUENTLY USED TEST 
MARKETS, VOLUME Ill is an 
expanded 28 page guide to selecting 
test markets. This newly updated 
study contains the research data and 
documented statistics you will want 
to review before selecting your test 
market. Such topics include: 
@ Why, when, where, and how to 
conduct a test. 
® Basic questions with answers from 
the experts. 
Pee ee ee Ee ee ae 
Please send me a free copy of your test marketing brochure. 
(Sorry, Volurnes 1 and 2 are no longer available.) 
Name ey 
Co. 
Address 
City State 2p 
For Your Copy Write to: Mr. Gerald Szorek, Times Pubiishing Company. Times Square, 
12th & Sassafras Street, Erie, Pennsylvania 16534 
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Norfolk/Virginia Beach/Newport News, Virginia is now 
the 34th largest Metropolitan Statistical Area. A fast-growing 
area of over one million people. A constellation of 11 cities and 
counties now joined together because, at last, the government 
has recognized they belong together. 


And this newly designated area is “an extremely healthy 
economy and one powerful market? according to Ed Spar, 
a of Market Statistics, the producers of the Survey of 

nea oo ; Suey 
cluded in the MSA are Virginia’s two: 
largest cities, America’s largest coal port and 
one of the East Coast’s primary tourist attractions. h 
In fact, this year’s tourist season was the best the ~ 
area has ever seen—helped by the opening of ; 
The Waterside, a new festival marketplace on 


‘<< Che Virginian-Pilot 


the Norfolk waterfront. Nearby a new World Trade Center is 
under construction. And the area has been chosen as the site of 
a new, high-tech National Electron Accelerator Laboratory. 
But when you buy Norfolk/Virginia Beach/Newport _ 
News, you also get a bonus. A military bonus of over $300 mil- 
lion in on-base sales. Yet those sales aren’t even included in the 
retail sales reports from the MSA. So our huge military con - 
centration— including the world’s largest Naval Base— makes 
our area shine brighter the closer you look. And our “bonus” 
can make your starshine,too. : 
For a fact-packed demographic kit on this 
tent new member of the top 35, call or write 
ale Bowen, General Advertising Manager, 
(804) 446-2092. 150 West Brambleton Avenue, 
Norfolk, VA 23510. 


Norfolk/ Virginia Beach/Newport News Rises To #34. 








SAU Newspapers listed by state 


ALASKA 


Anchorage Times, Anchorage 
Ketchikan News, Ketchikan 


ALABAMA 


Alexander City Outlook, Alexander City 
Athens News Courier, Athens 
Birmingham Post-Herald/News, Birmingham 
Cuilman Times, Cullman 
Decatur Daily, Decatur 
Dothan Eagle, Dothan 
Times-Tri-Cities Daily, Florence 
Gadsden Times, Gadsden 
Mobile Press Register, Mobile 
Alabama Journal & Advertiser, Montgomery 
Opelika News, Opelika 

Selma Times-Journal, Selma 
Talladega Daily Home, Talladega 


ARIZONA 


Flagstaff Arizona Sun, Flagstaff 
Kingman Daily Miner, Kingman 
Phoenix Republic & Gazette, Phoenix 
Prescott Courier, Prescott 


ARKANSAS 


Benton County Democrat, Bentonville 
Blytheville Courier News, Blytheville 


(T) Denotes tabloid 


Camden News, Camden 
Et Dorado News-Times, E! Dorado 
Forrest City Times-Herald, Forrest City 
Hot Springs Sentinel-Record, Hot Springs 
Jacksonville News, Jacksonville 
Littie Rock Arkansas Gazette, Little Rock 


Little Rock Arkansas Democrat, Littie Rock 


Magnolia Banner-News, Magnolia 
Malvern Daily Record, Malvern 
Paragould Daily Press, Paragould 
Rogers Northwest Arkansas News, Rogers 
Russellville Courier-Dem., Russellville 
Stuttgart Leader, Stuttgart 


CALIFORNIA 


Anaheim Bulletin, Anaheim 
Antioch Ledger, Antioch 
Bakersfield Californian, Bakersfield 
Brawley News, Brawley 
Burbank Review, Burbank 
Corona Independent, Corona 
Orange Coast Daily Pilot, Costa Mesa 
El Cajon Californian, El Cajon 
Fremont Argus, Fremont 
Fullerton News Tribune, Fullerton 
Glendale News-Press, Glendale 
Grass Valley Union, Grass Valley 
Hanford Sentinel, Hanford 
Hayward Review, Hayward 


La Habra Star-Progress, La Habra 
San Ramon Valley Herald, Livermore 
Tri-Valiey Herald and News, Livermore 
Lodi News-Sentinel, Lodi 
Lompoc Record, Lompoc 
Long Beach Press-Telegram, Long Beach 
Los Angeles Herald-Examiner, Los Angeies 
Los Angeles Times, Los Angeles 
Marysville Appeal-Democrat, Marysville 
Merced Sun-Star, Merced 
Modesto Bee, Modesto 
Oakland Tribune, Oakland 
Oroville Mercury-Register, Oroville 
Pasadena Star-News, Pasadena 
Paso Robles Press, Paso Robles 
Pinole West County Times, Pinole 
Pittsburg Post Dispatch, Pittsburg 
Pieasanton Valley Times, Pleasanton 
Pomona Progress-Bulletin, Pomona 
Porterville Recorder, Porterville 
Redlands Daily Facts, Redlands 
Riverside Press-Enterprise, Riverside 
Sacramento Bee, Sacramento 
Sacramento Union, Sacramento 
Salinas Californian, Salinas 
San Bernardino Sun, San Bernardino 
San Diego Transcript, San Diego 
San Diego Union Tribune, San Diego 
Chronicle & Examiner, San Francisco 
San Jose Mercury News, San Jose 


(Continued on next page) 





NEW YORK 
John A, Picano 
(212) 661-6262 


BOSTON 
Donald A. Sansotta 
(617) 237-5640 


ATLANTA CHARLOTTE 
Robert G, Huthwaite Walter W. Saville 
(404) 261-1362 (704) 364-5906 





CHICAGO 
Chas. A. McKeown 
(312) 329-1780 


DALLAS 
Doug P, Stephenson 
(214) 960-8900 


DETROIT 
Daniel E. Shehan 
(313) 352-9810 


LOS ANGELES 
John R. Catalani 
(213) 936-1069 


Get involved in SAU. 


The newspapers we represent 
are committed to the Standard Advertising Unit System 
for consistency and simplicity in Newspaper Advertising. 


For information, please contact one of our offices. 


SAW YER-FERGUSON: WALKER CO, INC. 


MIAMI PHILADELPHIA 
Ron M. Simpson G. Robert Ervin 
(305) 573-6768 (215) 687-6205 


MINNEAPOLIS 
Bernard Gingoid 
(612) 339-1052 


SAN FRANCISCO 
George G. Belton 
(415) 421-5707 
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San Mateo Times/News Leader, San Mateo 
San Rafael Marin Independent-Journal 
Orange County Register, Santa Ana 
Santa Monica Outlook, Santa Monica 
Santa Rosa Press Democrat, Santa Rosa 
Simi Valley Enterprise, Simi Valley 
Sonora Union-Democrat, Sonora 
Stockton Record, Stockton 
San Pedro News-Pilot, Torrance 
Torrance Daily Breeze, Torrance 
Turlock Journal, Turlock 
Los Angeles Daily News, Van Nuys 
Contra Costa Times, Walnut Creek 
Woodland Democrat, Woodland 


COLORADO 


Boulder Camera, Boulder 
Denver Rocky Mountain News (T), Denver 
Denver Post, Denver 


Fort Collins Coloradoan, Fort Collins 
Glenwood Post, Glenwood Springs 
Greeley Tribune, Greeley 


CONNECTICUT 


Bridgeport Post-Telegram, Bridgeport 
Bristol Press, Bristol 
Danbury News-Times, Danbury 
Hartford Courant, Hartford 
Middletown Press, Middietown 
New Haven Jmnl. Courier/Regis., New Haven 
Norwich Bulletin, Norwich 


DIST. OF COLUMBIA 


Alexandria Journal, Washington 
Arlington Journal, Washington 
Fairfax Journal, Washington 
Montgomery Journal, Washington 
Prince Georges Journal, Wasington 








St. Dong 
Globe-Memocrat 


GLOBE DEMOCRAT POST DISPATCH 


ADI = = 235,135 226,535 
CMSA 218,774 217,032 


TOTAL 255,141 230,025 
reaching more than 


50* 
of all households 
earning $35,000 and over... 
and the NEW 
SUNDAY GLOBE DEMOCRAT 


{now represented nationally by 
BrankKam } 











First 
in circulation 


ST! 
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The Washington Post, Washington 
Washington Times, Washington 


DELAWARE 


Wilmington News & Journal, Wilmington 
FLORIDA 


Bradenton Herald, Bradenton 
Clearwater Sun, Clearwater 
Cocoa Today, Cocoa 
Ft. Lauderdale News & Sun-Sent., Ft. Lauderdale 
Fort Myers News-Press 
Ft. Pierce News Trbune, Fort Pierce/Port St. Lucie 
Gainesville Sun, Gainesville 
Hollywood Sun-Tattler, Hollywood 
Fl. Times-Union & Journal, Jacksonville 
Lakeland Ledger, Lakeland 
Lake Wales Daily Highlander, Lake Wales 
Leesburg Commercial, Leesburg 
Diaro Las Americas, Miami 
Miami Herald and News, Miami 
Orlando Sentinel, Orlando 
Panama City News-Herald, Panama City 
Pensacola News-Journal, Pensacola 
Sarasota Herald-Tribune, Sarasota 
St. Augustine Record, St. Augustine 
St. Petersburg Times & Independent, St. Petersburg 
Stuart News, Stuart 
Tallahassee Democrat, Inc., Tallahassee 
Tampa Tribune, Tampa 
Vero Beach Press Journal, Vero Beach 
W. Palm Beach Times & Post 


GEORGIA 


Athens Banner-Herald/News, Athens 
Atlanta Journal-Constitution, Atlanta 
Augusta Chronicle-Herald, Augusta 
Brunswick News, Brunswick 
Carrollton Times-Georgian, Carrollton 
Columbus Ledger-Enquirer, Columbus 
Cordele Dispatch, Cordele 
Dalton Citizen News, Dalton 
Dublin Courier-Herald, Dublin 
La Grange News, La Grange 
Gwinnett Daily News, Lawrenceville 
Marietta Journal, Marietta 
Milledgeville Union Recorder, Milledgeville 
Moultrie Observer, Moultrie 
Rome News-Tribune, Rome 
Savannah News-Press, Savannah 
Statesboro Herald-Beacon, Statesboro 
Warner Robins Sun, Warner Robins 
Waycross Journal-Herald, Waycross 


HAWAII 


Star/Bulletin/Advertiser, Honolulu 


IOWA 


Ames Daily Tribune, Ames 
Boone News-Rebuplican, Boone 
Burlington Hawk Eye, Burlington 
Cedar Rapids Gazette, Cedar Rapids 
Cherokee Daily Times, Cherokee 
Des Moines Register, Des Moines 
Fairfield Ledger, Fairfield 
Fort Dodge Messenger, Fort Dodge 
lowa City Press-Citizen, lowa City 
Marshalltown Times-Republican, Marshalltown 
Mason City Globe-Gazette, Mason City 
Nevada Evening Journal, Nevada 
Oskaloosa Herald, Oskaloosa 
Sioux City Journal, Sioux City 
Spencer Reporter, Spencer 
Washington Journal, Washington 
Waterloo Courier, Waterloo 
Webster City Freeman-Journal, Webster City 
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IDAHO 


Boise Statesman, Boise 
Idaho Falls Post-Register, Idaho Falls 
Lewiston Tribune, Lewiston 
Moscow Idahonian, Moscow 
Idaho Press-Tribune, Nampa/Caldwell 
Pocatello Id. State Journal, Pocatello 


ILLINOIS 


Alton Telegraph, Alton 
Arlington Heights Herald, Arlington Heights 
Aurora Beacon-News, Aurora 
Benton News, Benton 
Bloomington Pantagraph, Bloomington 
Carbondale South illinoisan, Carbondale 
Casey Reporter, Casey 
Charieston Times-Courier, Charleston 
Chicago Sun-Times (1), Chicago 
Chicago Tribune, Chicago 
Danville Commercial News, Danvilie 
De Kalb Chronicle, De Kalb 


Elgin Courier-News, Elgin 
Freeport Journal-Standard, Freeport 
Kewanee Star-Courier, Kewanee 
Moline Dispatch, Moline-East Moline 
Ottawa Times, Ottawa 
Quincy Herald-Whig, Quincy 
Robinson Daily News, Robinson 
Rock Island Argus, Rock Island 
Rockford Register Star, Rockford 
Sterling Gazette, Sterling 
Streator Times Press, Streator 
Waukegan News-Sun, Waukegan 


INDIANA 


Anderson Herald Bulletin, Anderson 
Bedford Times-Mail, Bedford 
Bloomfield World, Bloomfield 

Bloomington Herald-Telephone, Bloomington 

The Brazil Times, Brazil 

Clinton Daily Clintonian, Clinton 

Columbus Republic, Columbus 

Connersville News-Examiner, Connersville 
Crawfordsville Journal & Review, Crawfordsville 
Elkhart Truth, Elkhart 
Elwood Call-Leader, Elwood 


Frankfort Times, Frankfort 
Franklin Daily Journal, Franklin 
Gary Post-Tribune, Gary 
Goshen News, Goshen 
Greenfield Reporter, Greenfield 
Greensburg News, Greensburg 
Hammond Times, Hammond 
Huntington Herald-Press, Huntington 
Indianapolis Star News, Indianapolis 
Jasper Herald (1), Jasper 


La Porte Herald-Argus, La Porte 
Lafayette Journal/Courier, Lafayette 
Lebanon Reporter, Lebanon 
Logansport Pharos-Tribune, Logansport 
Madison Courier, Madison 

Marion Chronicle-Tribune, Marion 
Michigan City News-Dispatch, Michigan City 
Noblesville Daily Ledger, Noblesville 
Rensselaer Republican, Rensselaer 
Richmond Palladium-item, Richmond 


Seymour Tribune, Seymour 
Shelbyville News, Shelbyville 
South Bend Tribune, South Bend 
Terre Haute Tribune-Star, Terre Haute 
Valparaiso Vindette-Messenger, Valparaiso 
Vincennes Sun-Commercial, Vincennes 
Wabash Plain Dealer, Wabash 
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KANSAS 


Abilene Reflector-Chronicle, Abilene 
Arkansas City Traveler, Arkansas City 
Coffeyville journal, Coffeyville 
Colby Free Press, Colby 
Dodge City Daily Globe, Dodge City 
El Dorado Times, E! Dorado 
Emporia Gazette, Emporia 
Fort Scott Tribune, Fort Scott 
Garden City Telegram, Garden City 
Great Bend Tribune, Great Bend 
Hays Daily News, Hays 
Junction City Union, Junction City 
Kansas City Kansan, Kansas City 
Lawrence Journal-World, Lawrence 
Liberal Southwest Times, Liberal 
The Olathe Daily News, Olathe 
Ottawa Herald, Ottawa 
The Parsons Sun, Parsons 
Salina Journal, Salina 
Topeka Capital-Journal, Topeka 
Wichita Eagle-Beacon, Wichita 


KENTUCKY 


Ashland Independent, Ashland 
Bowling Green Daily News, Bowling Green 
Covington Kentucky Post, Covington 
Danville Advocate-Messenger, Danvilie 
Elizabethtown News-Enterprise, Elizabethtown 
Fulton Daily Leader, Fulton 
The Harlan Enterprise, Harlan 
The Henderson Gleaner, Henderson 
Lexington Herald-Leader, Lexington 
Courier-Journal & Times, Louisville 
Madisonville Messenger, Madisonville 
Middlesboro Daily News, Middlesboro 
Owensboro Messenger-inquirer, Owensboro 
The Paducah Sun, Paducah 
The Winchester Sun, Winchester 


LOUISIANA 


Alexandria Town Talk, Alexandria 
Bastrop Daily Enterprise, Bastrop 
Advocate & State-Times, Baton Rouge 
Bogalusa News, Bogalusa 
The Hammond Daily Star, Hammond 
Houma Courier & Terre Bonne Press, Houma 
Jennings News, Jennings 
Lake Charles American Press, Lake Charles 
Minden Press-Herald, Minden 
Monroe News-Star-World, Monroe 
Morgan City Review, Morgan City 
Times-Picayune & States Item, New Orleans 
Opelousas World, Opelousas 
Shreveport Journal-Times, Shreveport 

Slidell Sentry-News, Slidell 


MASSACHUSETTS 


Boston Globe, Boston 
Fall River Herald-News, Fall River 
Framingham Middlesex News, Framingham 
Holyoke Transcript-Telegram, Holyoke 
Lawrence Eagle-Tribune, Lawrence 
Lowell Sun, Lowell 
Marlboro Enterprise-Sun, Marlboro 
New Bedford Standard-Time, New Bedford 
Northampton Hampshire Gazette, Northampton 
Pittsfield Berkshire Eagle, Pittsfield 
Quincy Patriot Ledger, Quincy 
Southbridge News, Southbridge 
Springfield Union News, Springfield 
Worcester Telegram Gazette, Worcester 





SAVE 
25% 


On Test Market Ads 





The Roanoke Times 
& World-News is offer- 
ing 25% off the gener- 
al rate for R.O.P. test 
market advertising, in 
response to the addi- 
tion of Roanoke- 
Lynchburg to the pres- 
tigious test market list 
of Dancer-Fitzgerald- 
Sample. 

The special rate 
makes the Roanoke 
Times & Worid-News 
the lowest cost per 
thousand test market 
newspaper among the 
nation’s top 50 metro 
penetration newspaper 
markets. 

Cali today for more 
details. 


ROANOKE, VIRGINIA 
Te Cat Ei Tat Market! 


Roanoke Times << World-News 
P.O. Box 2491, Roanoke, VA 24010 


Pr 








MARYLAND 


Baltimore News American, Baltimore 
Baltimore Sun, Baltimore 
Cumberland Times and News, Cumberland 
Hagerstown Herald & Mail, Hagerstown 
Westminster Carroll Co. Times, Westminster 


MAINE 


Augusta Kennebec Journal, Augusta 
Bangor Daily News, Bangor 
Portland Press Herald/Telegram, Portland 


MICHIGAN 


The Alpena News, Alpena 
The Ann Arbor News, Ann Arbor 
Battle Creek Enquirer, Battle Creek 
Bay City Times, Bay City 
Cadillac News, Cadillac 
Detroit Free Press, Detroit 
Flint Journal, Flint 
Grand Rapids Press, Grand Rapids 
The Hillsdale Daily News, Hillsdale 
Holland Sentinel, Holland 
The Ironwood Daily Globe, Ironwood 
Jackson Citizen Patriot, Jackson 
Lansing State Journal, Lansing 
Ludington News, Ludington 
Midland Daily News, Midland 
Mt. Pleasant Morning Sun, Mt. Pleasant 
The Owosso Argus-Press, Owosso 
Petoskey News-Review, Petoskey 
Saginaw News, Saginaw 
Sault Ste. Marie News, Sault Ste. Marie 
St. Joseph Herald-Palladium, St. Joseph 
Sturgis Journal, Sturgis 
Traverse City Record Eagle, Traverse City 


MINNESOTA 


Crookston Daily Times, Crookston 
Duluth News-Tribune & Herald, Duluth 
Fairmont Sentinel, Fairmont 
Faribault Daily News, Faribault 
Hibbing Tribune, Hibbing 
International Falls Journal, international Falls 
Mankato Free Press, Mankato 
Marshall Independent, Marshall 


Minneapolis Star/Tribune, Minneapolis 
Owatonna Peoples Press, Owatonna 
Red Wing Republican Eagle, Red Wing 
St. Cloud Times, St. Cloud 
St. Paul Pioneer Press/Dispatch, St. Paul 
Stillwater Gazette, Stillwater 
Virginia Mesabi News, Virginia 


MISSOURI 


The Columbia Missourian, Columbia 
Fulton Kingdom Sun-Gazette, Fulton 
Hannibal Courier-Post, Hannibal 
Independence/Blue Spring Examiner, Independence 
Joplin Globe, Joplin 
Kansas City Times/Star, Kansas City 
Kennett Dunklin Democrat, Kennett 
Lebanon Daily Record, Lebanon 
Maryville Forum, Maryville 
Moberly Monitor-index & Democrat, Moberly 
Neosho News, Neosho 
Nevada Mail & Herald, Nevada 
Sedalia Democrat, Sedalia 
Springfield News Leader/Press, Springfield 
St. Joseph News-Press/Gazette, St. Joseph 
St. Louis Democrat/Post-Dispatch, St. Louis 


Biloxi Sun-Herald, Biloxi-Gulfport 
Corinth Corinthian, Corinth 
Jackson Clarion-Ledger/News, Jackson 
Meridian Star, Meridian 
Pascagoula Mississippi Press Register, Pascagoula 
Tupelo Journal, Tupelo 


MONTANA 


Billings Gazette, Billings 
Bozeman Daily Chronicle, Bozeman 
Havre Daily News, Havre 
Kalispell Inter Lake, Kalispell 
Livingston Enterprise, Livingston 
Missoula Missoulan, Missoula 


NEBRASKA 


Alliance Times-Herald, Alliance 
Beatrice Sun, Beatrice 





SAU: WE’RE READY! 


Make an impression in America’s 
34th largest market - the Norfolk/ 
Virginia Beach/Newport News MSA 
on our new $16 million Metroliner 


We're ready! We have the market, the equipment, the personnel, the system ! Every- 
thing is in place now to help you create a favorable impression upon your best pro- 
spects. We've invested $19 million in new plant improvements to help make your ad- 
vertising more effective and efficient in our haif of America’s 34th largest market. 
SAU: We're ready for YOU! Cail or write today for market and coverage data. 





*75% NET COVERAGE DAILY 
78% SUNDAY! 

- SCARBOROUGH RESEARCH, 1983 
Jerry Marple, Nat. Adv. Mgr. 
(804) 244-8421, ext. 212 
*Within our half of the MSA 











Daily Press 


The Times-Herald 


7505 Warwick Bivd., Newport News, Va. 23607 
The world is our beat, starting at Hampton Roads 


Represented nationally by Sawyer-Ferguson-Walker Co. 





12s 


Fremont Tribune, Fremont 
Grand Island Independent, Grand Island 
Nebraska City News Press, Nebraska City 
The Norfolk News, Norfolk 
North Platte Telegraph, North Platte 
Omaha World-Herald, Omaha 
Scottsbluff Star-Herald, Scottsbluff 
York News-Times, York 


NORTH CAROLINA 


Asheville Citizen-Times, Asheville 
Charlotte Observer & News, Charlotte 
Clinton Sampson Independent, Clinton 

Durham Herald & Sun, Durham 
Elizabeth City Advance, Elizabeth City 
Fayetteville Observer-Times, Fayetteville 
Forest City Courier, Forest City 
Gastonia Gazette, Gastonia 
Goldsboro News-Argus, Goldsboro 
Greensboro News & Record, Greensboro 
Greenville Reflector, Greenville 
High Point Enterprise, High Point 
Lumberton Robesonian, Lumberton 
Monroe Enquirer Journal, Monroe 
Morganton News-Herald, Morganton 
Mount Airy News, Mount Airy 
New Bern Sun-Journal, New Bern 
Observer-News-Enterprise, Newton 
Raleigh News & Observer/Times, Raleigh 
Rockingham Richmond County Journal, Rockingham 
Salisbury Post, Salisbury 
Sanford Herald, Sanford 
Statesville Record & Landmark, Statesville 
Thomasville Times, Thomasville 
Washington News, Washington 
Wilmington Star-News, Wilmington 
The Wilson Daily Times, Wilson 
Winston-Salem Journal & Sentinel, Winston-Salem 


NORTH DAKOTA 


Bismarck Tribune, Bismarck 
Devils Lake Journal, Devils Lake 
Grand Forks Herald, Grand Forks 

Jamestown Sun, Jamestown 

Minot Daily News, Minot 
Valley City Times-Record, Valley City 
Williston Daily Herald, Williston 


NEW HAMPSHIRE 


Manchester Union Leader, Manchester 
Nashua Telegraph, Nashua 


NEW JERSEY 


Asbury Park Press, Asbury Park 
Atlantic City Press, Atlantic City 
Bridgeton News, Bridgeton 
Bridgewater Courier News, Bridgewater 
Elizabeth Journal, Elizabeth 
Hackensack Record, Hackensack 
Jersey City Journal, Jersey City 
Millville Daily, Millville 
Newark Star-Ledger, Newark 
New Brunswick Home News, New Brunswick 
Newton New Jersey Herald, Newton 
Passaic-Clifton Herald-News, Passaic 
Paterson News, Paterson 
Union City Dispatch, Union City 
Vineland Times-Journal, Vineland 


NEW MEXICO 


Alamogordo News, Alamogordo 
Carlsbad Current-Argus, Carlsbad 
Deming Headlight, Deming 
Farmington Daily Times, Farmington 
Las Cruces Sun-News, Las Cruces 
Las Vegas Optic, Las Vegas 
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NEVADA 


Eiko Free Press, Elko 
Ely Times, Ely 


NEW YORK 


Albany Times Union, Knick. News, Albany 
Amsterdam Recorder, Amsterdam 
Auburn Citizen, Auburn 
Batavia News, Batavia 
Buffalo News, Buffaio 
Cortland Standard, Cortland 
Dunkirk Observer, Dunkirk 
Glens Falls Post-Star, Glens Falls 
Gloversville Leader-Herald, Gloversville 
Herkimer Telegram, Herkimer 
Hornell Tribune-Spectator, Hornell 
Hudson Register-Star, Hudson 
The Ithaca Journal, Ithaca 
Jamestown Post-Journal, Jamestown 
Kingston Freeman, Kingston 
Lockport Union Sun & Journal, Lockport 
Long Island Newsday (T), Meiville 
New York News (T), New York 
New York Post (T), New York 
New York Times, New York 
Niagara Falls Gazette, Niagara Falls 
Ogdensburg Journal Advance News, Ogdensburg 
Olean Times Herald, Olean 
Oneonta Star, Oneonta 
Plattsburgh Press-Republican, Plattsburgh 
Democrat & Chronicle/Times-Union, Rochester 
Saratoga Springs Saratogian, Sartoga Springs 
Schenectady Gazette, Schenectady 
Staten Island Advance, Staten Island 
Herald-Journal & Post Standard, Syracuse 
Troy Times Record, Troy 
Westchester Rockland Newspapers, White Plains 


OHIO 


Akron Beacon Journal, Akron 
Ashland Times-Gazette, Ashiand 
Athens Messenger, Athens 
Bowling Green Sentinel-Tribune, Bowling Green 
Bryan Times, Bryan 
Bucyrus Telegraph-Forum, Bucyrus 
Cambridge Jeffersonian, Cambridge 
Chardon Geauga Times Leader, Chardon 
Chillicothe Gazette, Chillicothe 
Cincinnati Post-Enquirer, Cincinnati 


Cleveland Plain Dealer, Cleveland 
Citizen-Journal/Dispatch, Columbus 
Dayton Journal Herald/News, Dayton 
Defiance Crescent-News, Defiance 
Fairborn Herald, Fairborn 
Findlay Courier, Findlay 
Fremont News Messenger, Fremont 
Gallipolis Tribune, Gallipolis 
Lima News, Lima 
Lorain Journal, Lorain 
Mansfield News Journal, Mansfield 
Marietta Times, Marietta 
Martins Ferry Times-Leader, Martins Ferry 
Massillon Independent, Massillon 
Medina County Gazette, Medina 
New Philadelphia Times Reptr., New Philadelphia 
Painesville Telegraph, Painesville 
Pomeroy Times-Sentinel, Pomeroy 
Port Clinton News Herald, Port Clinton 
Portsmouth Times, Portsmouth 
Sandusky Register, Sandusky 
Springfield News-Sun, Springfield 
Tiffin Advertiser-Tribune, Tiffin 
Toledo Blade, Toledo 
Troy News, Troy 
Wapakoneta News, Wapakoneta 
Warren Tribune Chronicle, Warren 
Willoughby Lake City News-Herald, Willoughby 
Wilmington News-Journal, Wilmington 
Wooster Record, Wooster 


OKLAHOMA 


Bartlesville Exam./Enterprise, Bartlesville 
Blackwell Journal Tribune, Blackwell 
Broken Arrow Ledger, Broken Arrow 

Durant Democrat, Durant 
Enid Eagle News, Enid 
Frederick Daily Leader, Frederick 
Guthrie Leader, Guthrie 
Lawton Constitution-Press, Lawton 
McAlester News-Capital/Democrat, McAlester 
Miami News-Record, Miami 
Phoenix & Times-Democrat, Muskogee 
Ponca City News, Ponca City 
Tahlequah Press, Tahlequah 
Tulsa World & Tribune, Tulsa 
Weatherford News, Weatherford 


OREGON 


Albany Democrat-Herald, Albany 
Ashland Daily Tidings, Ashland 
Astoria Daily Astorian, Astoria 


Bend Bulletin, Bend 
Corvallis Gazette-Times, Corvallis 
Eugene Register-Guard, Eugene 
Grants Pass Courier, Grants Pass 
Klamath Falls Herald & News, Klamath Fails 
Medford Mail Tribune, Medford 
Ontario Argus Observer, Ontario 
Pendleton East Oregonian, Pendleton 
Portland Oregonian, Portiand 
Roseburg News-Review, Roseburg 
Salem Statesman-Journal, Salem 


PENNSYLVANIA 


Allentown Call-Chronicle, Allentown 
Bedford Gazette, Bedford 
Bethlehem Globe Times, Bethlehem 
Bloomsburg Press-Enterprise, Bloomsburg 
Carlisle Sentinel, Carlisle 
Chambersburg Public Opinion, Chambersburg 
Coatesville Record, Coatesville 
Doylestown Intelligencer, Doylestown 
Du Bois Courier-Express, Du Bois 
Easton Express, Easton 
Ellwood City Ledger, Ellwood City 
Gettysburg Times, Gettysburg 
Harrisburg Patriot-News, Harrisburg 
Indiana Gazette, Indiana 
Johnstown Tribune-Democrat, Johnstown 
Lancaster Newspapers Inc., Lancaster 
Lansdale Reporter, Lansdale 
Lehighton Times News, Lehighton 
Lewistown Sentinel, Lewistown 
New Castle News, New Castle 
Valley News Dispatch, New Kensington/Tarentum 
Norristown Times Herald, Norristown 
Oil City Derrick, Oil City 
Philadelphia Inquirer, Philadelphia 
Philadelphia News (T), Philadelphia 
Press/Post-Gazette, Pittsburgh 
Delaware County Times (T), Primos 
Reading Eagle-Times, Reading 
Ridgway Record, Ridgway 
Shamokin News-Item, Shamokin 
St. Marys Daily Press, St. Marys 
State College Centre Times, State College 
Stroudsburg Pocono Record, Stroudsburg 
Sunbury Daily Item, Sunbury 
Tyrone Herald, Tyrone 
Washington Observer-Reporter, Washington 
Waynesboro Record Herald, Waynesboro 
Wilkes-Barre Times Leader, Wilkes-Barre 
Williamsport Sun-Gazette, Williamsport 
York Recerd, York 








=’ MEASURE UP 


The Easy Way 


With The New SAU RULER! 


RULER features include @ New SAU Measurements in Red @ Easy '4” 


gradations ® All 


57 SAU Units Identified @ Agate Line Scale @ Pica 


Measurements @ Available in 13” and 24” sizes @ Ruler Width IS Column 
Width @ Durable .045 Gauge Flexible Vinyl. 


SCH 


STAMPS-CONHAIM CREATIVE ADVERTISING SERVICES 
20433 Nordhoft St, Chatsworth, Calif. 91311 © 1-800-423-5586 In Calif. (213) 882-7200 








SIZE CUSTOM | QUANTITY 
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NOTE: Include YOUR camera ready art with all 
IMPRINT ORDERS! 
STOCK S.A.G. RULERS 
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68 NIST 








25 50 75 


100 
*New Jersey Newspapers - add 6% sales tax 





ae 1.65 1.49 1.39 


134 All orders shipped F.O.B. Eatontown, N.J. 
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98 Allow for 10% over or under run on orders. 
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RHODE ISLAND 


Newport Daily News, Newport 
Providence Journal & Bulletin, Providence 


SOUTH CAROLINA 


Anderson Independent-Mail, Anderson 
Beaufort Gazette, Beaufort 
Charleston News & Courier, Charleston 
Columbia State & Record, Columbia 
Greenville News-Piedmont, Greenville 
Myrtle Beach Sun News, Myrtle Beach 
Orangeburg Times & Democrat, Orangeburg 
Rock Hill Herald, Rock Hill 
Spartanburg Herald-Journal, Spartanburg 
Sumter Daily Item, Sumter 


SOUTH DAKOTA 


Aberdeen American News, Aberdeen 
Huron Daily Plainsman, Huron 
Watertown Public Opinion, Watertown 
Yankton Press & Dakotan, Yankton 


TENNESSEE 


Athens Post-Athenian, Athens 
Clarksville Leaf-Chronicle, Clarksville 
Cleveland Banner, Cleveland 
Cookeville Dispatch, Cookeville 
Cookeville Herald-Citizen, Cookeville 
Dyersburg State Gazette, Dyersburg 
Greeneville Sun, Greeneville 
Johnson City Press-Chronicle, Johnson City 
Kingsport Times News, Kingsport 
Knoxville Journal/News-Sentinel, Knoxville 
Maryville-Alcoa Daily Times, Maryville 
Memphis Commercial Appeal, Memphis 
Murfreesboro News-Journal, Murfreesboro 
Nashville Banner & Tennessean, Nashville 
Paris Post-Intelligencer, Paris 


TEXAS 


Abilene Reporter-News, Abilene 
Alice Echo-News, Alice 
Amarillo Globe-Times/News, Amarillo 
Arlington News, Arlington 
Athens Daily Review, Athens 
Austin American Statesman, Austin 
Big Spring Herald, Big Spring 
Bonham Daily Favorite, Bonham 
Brownsvilie Herald, Brownsville 
Bryan-College Station Eagle, Bryan 
Cleburne Times-Review, Cleburne 
Corsicana Daily Sun, Corsicana 


Dallas Morning News, Dallas 
Dallas Times Herald, Dallas 
Del Rio News-Herald, Del Rio 
Denton Record-Chronicle, Denton 
Fort Worth Star-Telegram, Fort Worth 


Gainesville Register, Gainesville 
Galveston News, Galveston 
Garland News, Garland 
Grand Prairie News, Grand Prairie 

Harlingen Valley Star, Harlingen 
Houston Chronicle, Houston 
Houston Post, Houston 
Huntsville Item, Huntsville 
Irving News, Irving 
Kerrville Times, Kerrville 
Kilgore News Herald, Kilgore 
The Laredo News, Laredo 
Longview Journal News, Longview 
Lubbock Avalanche-Journal, Lubbock 
Lufkin News, Lufkin 
Marshall News-Messenger, Marshall 


McAllen Monitor, McAllen 
McKinney Courier-Gazette, McKinney 
Midland Reporter-Telegram, Midland 
Mount Pleasant Tribune, Mt. Pleasant 

Odessa American, Odessa 

Orange Leader, Orange 
Paris News, Paris 
Pasadena Citizen, Pasadena 
Pecos Enterprise/Free Press, Pecos 
Richardson News, Richardson 
Rosenburg Herald-Coaster, Rosenburg 
San Antonio Express-News, San Antonio 
San Antonio Light, San Antonio 
Sherman: Democrat, Sherman 
Stephenville Empire-Tribune, Stephenville 
Temple Telegram, Temple 
Texarkana Gazette, Texarkana 
Victoria Advocate, Victoria 
Waco Tribune-Herald, Waco 
Waxahachie Daily Light, Waxahachie 
Weatherford Democrat, Weatherford 
Wichita Falls Record News/Times, Wichita Falls 


UTAH 


Logan Herald Journal, Logan 
Ogden Standard-Examiner, Ogden 
Provo Herald, Provo 
Sait Lake Tribune/Deseret News, Salt Lk. City 
St. George Spectrum, St. George 


VIRGINIA 


Bristol Herald-Courier, Bristol 
Danvilie Register Bee, Danville 
Fredericksburg Lance-Star, Fredericksburg 
Harrisonburg News-Record, Harrisonburg 
Lynchburg News-Advance, Lynchburg 
Manassas Journal Messenger, Manassas 
Newport News Press/Times-Herald, Newport News 
Norfoik Ledger-Star/Virginia Pilot, Norfolk 
Richmond Times-Dispatch, Richmond 
Roanoke Times World-News, Roanoke 
Staunton News-Leader, Staunton 
Waynesboro News-Virginian, Waynesboro 
Woodbridge Potomac News, Woodbridge 


VERMONT 


Barre Times Argus, Barre 
Burlington Free Press, Burlington 


WASHINGTON 
Aberdeen Daily World, Aberdeen 
Auburn Globe-News, Auburn 
Bellingham Herald, Bellingham 
Centralia Chronicle, Centralia 
Ellensburg Record, Ellensburg 
Kennewick Tri-City Herald, Kennewick 
Kent News Journal, Kent 
Longview Daily News, Longview 
Mt. Vernon Skagit Valley Herald, Mt. Vernon 
Olympia Olympian, Olympia 
Port Angeles News, Port Angeles 
Renton Record Chronicle, Renton 
Times/Post-Intelligencer, Seattle 
Spokesman-Review & Chronicle, Spokane 
Tacoma News Tribune, Tacoma 
Vancouver Columbian, Vancouver 
Walla Walla Union-Bulletin, Walla Walla 
Wenatchee World, Wenatchee 
Yakima Herald-Republic, Yakima 


WISCONSIN 


Green Bay Press-Gazette, Green Bay 
Janesville Gazette, Janesville 
Kenosha News, Kenosha 
La Crosse Tribune, La Crosse 
Madison State Journal/Capital Times, Madison 
Marinette Eagle-Star, Marinette 
Marshfield News-Herald, Marshfield 
Milwaukee Sentinel Journal, Milwaukee 


Monroe Times, Monroe 
Portage Daily Register, Portage 
Racine Journal Times, Racine 
Shawano Leader, Shawano 
Sheboygan Press, Sheboygan 
Watertown Times, Watertown 
Wausau-Merrill Herald, Wausau 


WEST VIRGINIA 


Elkins Inter-Mountain, Elkins 
Grafton Mountain Statesman, Grafton 
Huntington Herald-Dispatch, Huntington 
Keyser News Tribune, Keyser 
Martinsburg Journal, Martinsburg 
Parkersburg News-Sentinel, Parkersburg 
Pt. Pleasant Register, Pt. Pleasant 
Intelligencer/News-Register, Wheeling 


WYOMING 


Casper Star Tribune, Casper 
Cheyenne State Tribune/Wyoming Eagle, Cheyene 
Laramie Boomerang, Laramie 
Riverton Ranger, Riverton 
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Spearheading the move to expand 
the system are such industry leaders 
as the American Newspaper Publish- 
ers Association, the Newspaper 
Advertising Bureau, the International 
Newspaper and Advertising and 
Marketing Executives, the Associa- 
tion of National Advertisers and 
A.A.A.A. 

The new system has 57 units, or 
distinct sizes. Fifty-six of these units 
will be available for broadsheets, 
which will be six columns wide and 13 
inches across. Thirty-three of the 
units will be available for tabloids. 

In January, Newspaper Standard 
Rates and Data Service published a 
description of the new system and 
listed both line and inch rates of 
individual participating newspapers. 
By July, it will include only the new 
rate listing for each participating 
paper. 

Advertising contracts will also be 
affected. Those which include both a 
pre- and post-July period will carry 
both lines and inches as units of 
measurement. 

Matthews encourages agencies to 
start preparing for the changes now. 
Agency computer systems, if not 
already capable of handling inch 
measurements, will need to be ad- 
justed. Creative people will need to 
review ads which will be inserted after 
July 1 in light of the new SAU 
dimensions. 

Additional information is available 
from Charlie Kinsolving at the News- 
paper Advertising Bureau, (212) 557- 
1850, or from Beverly Plyer at 
A.A.A.A., (212) 682-2500. 
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SAU Newspapers listed by SMSA 


ABILENE, TX 
Abilene Reporter-News, Abilene 


AKRON, OH 
Akron Beacon Journal, Akron 
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Albany Times Union, Knick. News, Albany 
Amsterdam Recorder, Amsterdam 
Saratoga Springs Saratogian, Saratoga Springs 
Schenectady Gazette, Schenectady 
Troy Times Record, Troy 
ALEXANDRIA, LA 
Alexandria Town Talk, Alexandria 


ALLENTOWN-BETHLEHEM- 
EASTON, 
Allentown Call-Chronicle, Allentown 
Bethlehem Globe Times, Bethlehem 
Easton Express, Easton 
Lehighton Times News, Lehighton 


ALTOONA, PA 


Tyrone Herald, Tyrone 


AMARILLO, TX 
Amarilio Globe-Times/News, Amarillo 


ANAHEIM-SANTA ANA-GARDEN 
GROVE, CA 
Anaheim Bulletin, Anaheim 
Orange Coast Daily Pilot, Costa Mesa 
Fullerton News Tribune, Fullerton 
La Habra Star-Progress, La Habra 
Orange County Register, Santa Ana 


ANCHORAGE, AK 
Anchorage Times, Anchorage 


ANDERSON, IN 
Anderson Herald Bulletin, Anderson 
Elwood Call-Leader, Elwood 


ANN ARBOR, Mi 
The Ann Arbor News, Ann Arbor 


ASHEVILLE, NC 
Asheville Citizen-Times, Asheville 


ATHENS, GA 
Athens Banner-Herald/News, Athens 


ATLANTA, GA 
Atlanta Journal-Consitution, Atlanta 
Gwinnett Daily News, Lawrenceville 

Marietta Journal, Marietta 


ATLANTIC CITY, NJ 
Atlantic City Press, Atlantic City 


AUGUSTA, GA 
Augusta Chronicle-Herald, Augusta 


AUSTIN, TX 
Austin American Statesman, Austin 


BAKERSFIELD, CA 
Bakersfield Californian, Bakersfield 


BALTIMORE, MD 
Baltimore News American, Baltimore 
Baltimore Sun, Baltimore 
Westminster Carroll Co. Times, Westminster 
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BANGOR, ME 
Bangor Daily News, Bangor 


BATON ROUGE, LA 
Advocate & State-Times, Baton Rouge 


BATTLE CREEK, MI 
Battle Creek Enquirer, Battle Creek 


BAY CITY, Mi 
Bay City Times, Bay City 


BEAUMONT-PORT 
ARTHUR-ORANGE, TX 


Orange Leader, Orange 


BELLINGHAM, WA 
Bellingham Herald, Bellingham 


BENTON HARBOR, MI 
St. Joseph Herald-Palladium, St. Joseph 


BILLINGS, MT 
Billings Gazette, Billings 


BILOX!-GULFPORT, MS 
Biloxi Sun-Herald, Biloxi 


BIRMINGHAM, AL 
Birmingham Post-Herald/News, Birmingham 


BISMARCK, ND 


Bismarck Tribune, Bismarck 


BLOOMINGTON, IN 
Bloomington Herald-Telephone, Bloomington 


BLOOMINGTON-NORMAL, IL 
Bloomington Pantagraph, Bloomington 


BOISE, ID 
Boise Statesman, Boise 


MPS has the new 13” SAU grid sheets 
in stock for immediate delivery. Now 
available are broadsheet grids for 6 
columns, for 6 and 8 columns and for 
6 and 9 columns. A matching 5 col- 
umn tabloid sheet is also ruled with 
the new SAU column sizes. in addition 
5 sizes are in stock for make-up of ads 
less than full-page sizes. 

Free samples are availabie. Call Dick 
Morton at 1 800 621-1507 to discuss 
your SAU grid sheet requirements. 


BOSTON-LOWELL-BROCKTON: 
LAWRENCE-HAVERHILL, MA 
Boston Globe, Boston 
Framingham Middlesex News, Framingham 
Lawrence Eagle-Tribune, Lawrence 
Lowell Sun, Lowell 
Marlboro Enterprise-Sun, Marlboro 
Quincy Patriot-Ledger, Quincy 


BRADENTON, FL 
Bradenton Herald, Bradenton 


BRIDGEPORT-STAMFORD-.- 
NORWALK-DANBURY, CT 
Bridgeport Post-Telegram, Bridgeport 
Danbury News-Times, Danbury 


BROWNSVILLE-HARLINGEN- 
SAN BENITO, TX 
Brownsville Herald, Brownsville 
Harlingen Valley Star, Harlingen 


BRYAN-COLLEGE STATION, TX 
Bryan-Coliege Station Eagle, Bryan-College Station 


BUFFALO, NY 
Buffalo News, Buffalo 
Lockport Union Sun & Journal, Lockport 
Niagara Falls Gazette, Niagara Falls 


BURLINGTON, VT 
Burlington Free Press, Burlington 


CANTON, OH 
Massilen Independent, Massilon 


CASPER, WY 
Casper Star Tribune, Casper 


CEDAR RAPIDS, !A 
Cedar Rapids Gazette, Cedar Rapids 





—————— 
Charleston News & Courier, Charleston 


CHARLOTTE-GASTONIA, NC 
Charlotte Observer & News, Charlotte 
Gastonia Gazette, Gastonia 
Monroe Enquirer Journal, Monroe 


CHICAGO, IL 
Arlington Heights Herald, Arlington Heights 
Chicago Sun-Times (T), Chicago 
Chicago Tribune, Chicago 
Waukegan News-Sun, Waukegan 


CHICO, CA 
Oroville Mercury-Regisier, Oroville 


CINCINNATI, OH 
Covington (Ky.) Post, Covington 
Cincinnati Post-Enquirer, Cincinnati 


CLARKSVILLE-HOPKINSVILLE, 
TN-KY 
Clarksville Leaf-Chronicle, Clarksville, TN 


CLEVELAND, OH 
Chardon Geauga Times Leader, Chardon 
Cleveland Plain Dealer, Cleveland 
Medina County Gazette, Medina 
Painesville Telegraph, Painesville 
Willoughby Lake City News-Herald, Willoughby 


COLUMBIA, MO 
The Columbia Missourian, Columbia 


COLUMBIA, SC 
Columbia State & Record, Columbia 


COLUMBUS, GA 
Columbus Ledger-Enquirer, Columbus 


COLUMBUS, OH 
Citizen-Journal/Dispatch, Columbus 


CUMBERLAND, MD 
Cumberland Times and News, Cumberland 
Keyser News Tribune, Keyser, W. VA 


DALLAS-FORT WORTH, TX 
Arlington News, Arlington 
Cleburne Times-Review, Cleburne 
Dallas Morning News, Dallas 
Dallas Times-Herald, Dalias 
Denton Record-Chronicle, Denton 
Fort Worth Star-Telegram, Fort Worth 
Garland News, Garland 
Grand Prairie News, Grand Prairie 
Irving News, Irving 
McKinney Courier-Gazette, McKinney 

Richardson News, Richardson 
Waxahachie Daily Light, Waxahachie 
Weatherford Democrat, Weatherford 


DANVILLE, VA 
Danville Register Bee, Danville 


DAVENPORT-ROCK ISLAND 
MOLINE, IL 


Kewanee Star-Courier, Kewanee 
Moline Dispatch, Moline-East Moline 
Rock Island Argus, Rock Island 


DAYTON, OH 
Dayton Journal Herald/News, Dayton 
Fairborn Herald, Fairborn 
Troy News, Troy 


DENVER-BOULDER 
Boulder Camera, Boulder 
Denver Post, Denver 
Denver Rocky Mountain News (T), Denver 


DES MOINES, IA 
Des Moines Register, Des Moines 


DETROIT, Mi 
Detroit Free Press, Detroit 


DULUTH-SUPERIOR, MN 
Duluth News-Tribune & Herald, Duluth 
Hibbing Tribune, Hibbing 
Virginia Mesabi News, Virginia 


ELKHART, IN 
Elkhart Truth, Elkhart 
Goshen News, Goshen 


ENID, OK 
Enid Eagle News, Enid 


EUGENE-SPRINGSFIELD, OR 
Eugene Register-Guard, Eugene 


EVANSVILLE, KY 
The Henderson Gleaner, Henderson 


FAYETTEVILLE, NC 
Fayetteville Observer-Times, Fayetteville 
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Benton County Democrat, Bentonville 
Rogers Northwest Arkansas News, Rogers 


FLINT, Ml 
Flint Journal, Flint 
The Owosso Argus-Press, Owosso 


FLORENCE, AL 
Times-Tri-Cities Daily, Florence 


FORT COLLINS, CO 
Fort Collins Coloradoan, Fort Collins 


FORT LAUDERDALE - 
HOLLYWOOD, FL 
Ft. Lauderdale News/Sun Sent., Ft. Lauderdale 
Hollywood Sun-Tattler, Hollywood 


FORT MYERS-CAPE CORAL, FL 
Fort Myers News-Press, Fort Myers 


GADSDEN, AL 
Gadsden Times, Gadsden 


GAINESVILLE, FL 
Gainesville Sun, Gainesville 


GALVESTON-TEXAS CITY, TX 
Galveston News, Galveston 


GARY-HAMMOND 
EAST CHICAGO, IN 
Gary Post-Tribune, Gary 
Hammond Times, Hammond 
Valparaiso Vindette-Messenger, Valparaiso 


GLENS FALLS, NY 
Glens Falls Post-Star, Glens Falls 


GRAND FORKS, ND-MN 
Crookston Daily Times, Crookston, MN 
Grand Forks. Herald, Grand Forks, ND 


GRAND RAPIDS, Mi 
Grand Rapids Press, Grand Rapids 
Holiand Sentinel, Holland 


GREEN BAY, Wi 
Green Bay Press-Gazette, Green Bay 


GREELEY, CO 
Greeley Tribune, Greeley 


GREENSBORO 
WINSTON-SALEM 
HIGH POINT, NC 
Greensboro News & Record, Greensboro 
High Point Enterprise, High Point 
Thomasville Times, Thomasville 
Winston-Salem journal & Sentinel, Winston-Salem 
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Anderson Independent-Mail, Anderson 
Greenville News-Piedmont, Greenville 
Spartanburg Herald-Journal, Spartanburg 


HAGERSTOWN, MD 
Hagerstown Herald & Mail, Hagerstown 


HARRISBURG, PA 
Carlisle Sentinel, Carlisle 
Harrisburg Patriot-News, Harrisburg 


HARTFORD-NEW BRITAIN- 
BRISTOL, CT 
Bristol Press, Bristol 
Hartford Courant, Hartford 


HICKORY, NC 
Observer-News-Enterprise, Newton 


HONOLULU, HI 
Star/Bulletin/Advertiser, Honolulu 


HOUSTON, TX 
Houston Chronicle, Houston 
Houston Post, Houston 
Pasadena Citizen, Pasadena 
Rosenberg Herald-Coaster, Rosenberg 
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Ashland Independent, Ashland, KY 
Huntington Herald-Dispatch, Huntington, WV 


HUNTSVILLE, AL 
Athens News Courier, Athens 


INDIANAPOLIS, IN 
Franklin Daily Journal, Franklin 
Greenfield Reporter, Greenfield 
Indianapolis Star News, Indianapolis 
Lebanon Reporter, Lebanon 
Noblesville Daily Ledger, Noblesville 
Shelbyville News, Shelbyville 


IOWA CITY, IA 
lowa City Press-Citizen, lowa City 


JACKSON, Mi 
Jackson Citizen Patriot, Jackson 


JACKSON, MS 
Jackson Clarion-Ledger/News, Jackson 


JACKSONVILLE, FL 
Florida Times-Union & Journal, Jacksonville 
St. Augustine Record, St. Augustine 


JERSEY CITY, NJ 
Jersey City Journal, Jersey City 
Union City Dispatch, Union City 


JOHNSON CITY-KINGSPORT:- 
BRISTOL, 
Johnson City Press-Chronicle, Johnson City 
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Kingsport Times News, Kingsport 
Bristol Herald-Courier, Bristol, VA 


JOHNSTOWN, PA 
Johnstown Tribune-Democrat, Johnstown 


JOPLIN, MO 
Joplin Globe, Joplin 
Neosho News, Neosho 


KANSAS CITY, KS-MO 
Kansas City Kansan, Kansas City, KS 
The Olathe Daily News, Olathe, KS 
Independence/Blue Spring Examiner, Independence, MO 
Kansas City Times/Star, Kansas City, MO 


KENOSHA, Wi 
Kenosha News, Kenosha 


KILLEEN-TEMPLE, TX 
Temple Telegram, Temple 


KNOXVILLE, TN 
Knoxville Journal/News-Sentinel, Knoxville 
Maryville-Alcoa Daily Times, Maryville 


LA CROSSE, Wi 
La Crosse Tribune, La Crosse 


LAFAYORI LAFAYETTE, 


Lafayette Journal/Courier, Lafayette 


LAKE CHARLES, LA 
Lake Charles American Press, Lake Charles 


LAKELAND-WINTER HAVEN, FL 
Lakeland Ledger, Lakeland 
Lake Wales Daily Highlander, Lake Wales 


LANCASTER, PA 
Lancaster Newspapers Inc., Lancaster 


LANSING-E. LANSING, Mi 
Lansing State Journal, Lansing 


LAREDO, TX 
The Laredo News, Laredo 


LAS CRUCES, NM 
Las Cruces Sun-News, Las Cruces 


LAWRENCE, KS 


Lawrence Journal-World, Lawrence 


LAWTON, OK 
Lawton Constitution-Press, Lawton 


LEXINGTON-FAYETTE, KY 
Lexington Herald-Leader, Lexington 
The Winchester Sun, Winchester 


LIMA, OH 
Lima News, Lima 
Wapakoneta News, Wapakoneta 


LITTLE ROCK-NORTH LITTLE 
ROCK, AR 


: 
Jacksonville News, Jacksonville 
Little Rock Arkansas Democrat, Little Rock 
Little Rock Arkansas Gazette, Little Rock 


LONGVIEW-MARSHALL, TX 
Kilgore News Herald, Kilgore 
Longview Journal News, Longview 
Marshall News-Messenger, Marshall 


LONG BRANCH-ASBURY PARK, 
NJ 


Asbury Park Press, Asbury Park 
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LORAIN-ELYRIA, OH 


Lorain Journal, Lorain 


LOS ANGELES-LONG BEACH, CA 
Burbank Review, Burbank 
Glendale News-Press, Glendale 
Long Beach Press-Telegram, Long Beach 
Los Angeles Herald-Examiner, Los Angeles 
Los Angeles Times, Los Angeles 
Pasadena Star-News, Pasadena 
Pomona Progress Bulletin, Pomona 
Santa Monica Outlook, Santa Monica 
San Pedro News-Pilot, Torrance 
Torrance Daily Breeze, Torrance 
Los Angeles Daily News, Van Nuys 


LOUISVILLE, KY 


Courier Journal & Times, Louisville 
LUBBOCK, TX 
Lubbock Avalanche-Journal, Lubbock 
LYNCHBURG, VA 
Lynchburg News-Advance, Lynchburg 


MACON, GA 


Warner Robins Sun, Warner Robins 


MADISON, WI 
Madison State Journal/ Capital Times, Madison 


MANCHESTER-NASHUA, NH 
Manchester Union Leader, Manchester 
Nashua Telegraph, Nashua 


MANSFIELD, OH 
Mansiield News Journal, Mansfield 
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McAllen Monitor, McAllen 


MEDFORD, OR 
Ashland Daily Tidings, Ashland 
Medford Mail Tribune, Medford 
MELBOURNE-TITUSVILLE 
COCOA, FL 


Cocoa Today, Cocoa 


MEMPHIS, TN-AR-MS 
Memphis Commercial Appeal, Memphis, TN 


MIAMI, FL 
Diaro Las Americas, Miami 
Miami Herald and News, Miami 


MIDLAND, TX 
Midland Reporter-Telegram, Midland 


MILWAUKEE, WI 
Milwaukee Sentinel Journal, Milwaukee 


MINNEAPOLIS-ST. PAUL, MN-WI 
Minneapolis Star/Tribune, Minneapolis 
St. Paul Pioneer Press/Dispatch, St. Paul 
Stillwater Gazette, Stillwater 


MOBILE, AL 
Mobile Press Register, Mobile 


MODESTO, CA 
Modesto Bee, Modesto 
Turlock Journal, Turlock 


MONROE, LA 
Monroe News-Star-World, Monroe 


MONTGOMERY, AL 
Alabama Journal & Advertiser, Montgomery 


NASHVILLE-DAVIDSON, TN 
Murfreesboro News-Journal, Murfreesboro 
Nashvilie Banner & Tennessean, Nashville 


NASSAU-SUFFOLK, NY 
Long Island Newsday (T), Melville 


NEW BEDFORD-FALL RIVER, MA 
Fall River Herald-News, Fall River 
New Bedford Standard-Time, New Bedford 


NEW BRUNSWICK-PERTH 

AMBOY-SAYERVILLE, NU 

New Brunswick Home News, New Brunswick 
NEW HAVEN 
WEST HAVEN 
WATERBURY 
MERIDEN, CT 

New Haven Journal Courier/Register, New Haven 


NEW LONDON-NORWICH, CT 
Norwich Bulltetin, Norwich 


NEW ORLEANS, LA 
Times-Picayune & States Item, New Orleans 
Slidell Sentry-News, Stidell 


NEW YORK-NEW JERSEY, NY-NJ 
Hackensack Record, Hackensack, NI 
New York News (T), New York 
New York Post (T), New York 
New York Times, New York 
Staten Island Advance, Staten Island, NY 
Westchester Rockland Newspapers, White Plains, NY 


NEWARK, NJ 
Bridgewater Courier News, Bridgewater 
Elizabeth Journal, Elizabeth 
Newark Star-Ledger, Newark 


NEWPORT NEWS-HAMPTON, VA 
Newport News Press/Times-Herald, Newport News 


NORFOLK-VIRGINIA 
BEACH-PORTSMOUTH, VA-NC 
Norfolk Ledger-Star/Virginia Pilot, Norfolk 


NORTHEAST PENNSYLVANIA 
Stroudsburg Pocono Record, Stroudsburg 
Wilkes-Barre Times Leader, Wilkes-Barre 


ODESSA, TX 


Odessa American, Odessa 
OLYMPIA, WA 
Olympia Olympian, Olympia 


OMAHA, NB 
Omaha World-Herald, Gmaha 


ORLANDO, FL 
Orlando Sentinel, Orlando 


OWENSBORO, KY 
Owensboro Messenger-!nquirer, Owensboro 


OXNARD-SIM! VALLEY 
VENTURA, CA 
Simi Valley Enterprise, Simi Valley 


PANAMA CITY, FL 
Panama City News-Herald, Panama City 


PARKERSBURG-MARIETTA, 
OH-WV 


Marietta Times, Marietta, OH 
Parkersburg News-Sentinel, Parkersburg, WV 


PASCAGOULA-MOSS POINT, MS 
Pascagoula Mississippi Press Register, Pascagoula 
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Passaic-Clifton Herald-News, Passaic 
Paterson News, Paterson 





PENSACOLA, FL 
Pensacola News-Journal, Pensacola 


PHILADELPHIA, PA 
Coatesville Record, Coatesville 
Doylestown Intelligencer, Doylestown 
Lansdale Reporter, Lansdale 
Norristown Times Herald, Norristown 
Philadelphia Inquirer, Philadelphia 
Philadelphia News (T), Philadelphia 
Delaware County Times (T), Primos 


PHOENIX, AZ 
Phoenix Republic & Gazette, Phoenix 
Sun City News-Sun, Sun City 


PITTSBURGH, PA 
Valley News Dispatch, New Kensington/Tarentum 
Press/Post Gazette, Pittsburgh 
Washington Observer-Reporter, Washington 


PITTSFIELD, MA 
Pittsfield Berkshire Eagle, Pittsfield 


PORTLAND, ME 
Portland Press Herald/Telegram, Portland 


PCRTLAND, OR 
Portland Oregonian, Portland 
Vancouver Columbian, Vancouver, Wash. 


PROVIDENCE-WARWICK- 
PAWTUCKET, Ri 
Providence Journal & Bulletin, Providence 


PROVO-OREM, UT 
Provo Herald, Provo 


RACINE, WI 
Racine Journal Times, Racine 
RALEIGH-DURHAM, NC 
Durham Herald & Sun, Durham 
Raleigh News & Observer/Times, Raleigh 


READING, PA 
Reading Eagie-Times, Reading, PA 
Janesville Gazette, Janesville 


RICHLAND-KENNEWICK.- 
PASCO, WA 
Kennewick Tri-City Herald, Kennewick 
RICHMOND, VA 
Richmond Times-Dispatch, Richmond 
RIVERSIDE 
SAN BERNARDINO 
ONTARIO, CA 
Corona Independent, Corona 
Redlands Daily Facts, Redlands 
Riverside Press-Enterprise, Riverside 
San Bernardino Sun, San Bernardino 


ROANOKE, VA 
Roanoke Times World-News, Roanoke 


ROCHESTER, NY 
Democrat & Chronicle/Times-Union, Rochester 


ROCKFORD, iL 
Rockford Register Star, Rockford 


ROCK HILL, SC 
Rock Hill Record, Rock Hill 


SACRAMENTO, CA 
Sacramento Bee, Sacramento 
Sacramento Union, Sacramento 
Woodland Democrat, Woodland 


SAGINAW, MI 
Saginaw News, Saginaw 


SALEM, OR 
Salem Statesman-Journal, Salem 
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Salinas Californian, Salinas 


SALISBURY-CONCORD, NC 
Salisbury Post, Salisbury 
SALT LAKE CITY-OGDEN, UT 
Ogden Standard Examiner, Ogden 
Salt Lake City Tribune & Deseret News, Salt Lake City 


SAN ANTONIO, TX 
San Antonio Express-News, San Antonio 
San Antonio Light, San Antonio 
SAN DIEGO, CA 
El Cajon Californian, El Cajon 
San Diego Transcript, San Diego 
San Diego Union Tribune, San Diego 


SAN FRANCISCO-OAKLAND, CA 
Antioch Ledger, Antioch 
Fremont Argus, Fremont 
Hayward Review, Hayward 
Oakland Tribune, Oakland 
Pinole West County Times, Pinole 
Pittsburg Post Dispatch, Pittsburg 
Pleasanton Valley Times, Pleasanton 
Chronicle & Examiner, San Francisco 
San Mateo Times/News Leader, San Mateo 
San Rafael Marin Independent-Journal, San Rafael 
San Ramon Vailey Herald, Livermore 
Tri-Valley Herald & News, Livermore 
Contra Costa Times, Walnut Creek 


SAN JOSE, CA 
San Jose Mercury News, San Jose 


SANTA BARBARA-SANTA 
MARIA-LOMPOC, CA 
Lompoc Record, Lompoc 


SANTA ROSA, CA 
Santa Rosa Press Democrat, Santa Rosa 


SARASOTA, FL 
Sarasota Herald-Tribune, Sarasota 


SAVANNAH, GA 
Savannah News-Press, Savannah 


SEATTLE-EVERETT, WA 
Auburn Globe News, Auburn 
Kent News Journal, Kent 
Renton Record Chronicle, Renton 
Times/Post-Intelligencer, Seattle 


SHEBOYGAN, WI 
Sheboygan Press, Sheboygan 


SHERMAN- 
DENISON, TX 


Sherman Democrat, Sherman 


SHREVEPORT, LA 
Minden Press-Herald, Minden 
Shreveport Journal-Times, Shreveport 


SIOUX CITY, IA 
Sioux City Journal, Sioux City 


SOUTH BEND, IN 
South Bend Tribune, South Bend 


SPOKANE, WA 
Spokesman-Review & Chronicle, Spokane 


SPRINGFIELD, MO 
Springfield News Leader/Press, Springfield 


SPRINGFIELD-CHICOPEE.- 
HOLYOKE, MA 
Holyoke Transcript Telegram, Holyoke 
Northampton Hampshire Gazette, Northampton 
Springfield Union News, Springfield 


SPRINGFIELD, OH 
Springfield News-Sun, Springfield 


ST. CLOUD, MN 
St. Cloud Times, St. Cloud 


ST. JOSEPH, MO 
St. Joseph News-Press/Gazette, St. Joseph 


ST. LOUIS, IL-MO 
Alton Telegraph, Alton, IL 
St. Louis Democrat/Post-Dispatch, St. Louis, MO 


STATE COLLEGE, PA 
State College Centre Times, State College 


STOCKTON, CA 
Lodi News-Sentinel, Lodi 
Stockton Record, Stockton 


SYRACUSE, NY 
Herald-Journal & Post Standard, Syracuse 


TACOMA, WA 
Tacoma News Tribune, Tacoma 


TALLAHASSEE, FL 
Tallahassee Democrat, inc., Tallahassee 
TAMPA- 

ST. PETERSBURG, FL 
Clearwater Sun, Clearwater 
St. Petersburg Times & Independent, St. Petersburg 
Tampa Tribune, Tampa 
TERRE HAUTE, IN 
The Brazil Times, Brazil 
Clinton Daily Clintonian, Clinton 
Terre Haute Tribune-Star, Terre Haute 
TEXARKANA, TX-AR 
Texarkana Gazette, Texarkana, TX 
TOLEDO, OH 
Bowling Green Sentinel-Tribune, Bowling Green 
Port Clinton News Herald, Port Clinton 
Toledo Blade, Toledo 


TOPEKA, KS 
Topeka Capital-Journal, Topeka 
TUCSON, AZ 
Arizona Star & Citizen, Tucson 
TULSA, OK 
Broken Arrow Ledger, Broken Arrow 
Tulsa World and Tribune, Tulsa 


UTICA-ROME, NY 
Herkimer Telegram, Herkimer 


VICTORIA, TX 
Victoria Advocate, Victoria 


VINELAND-MILLVILLE- 
BRIDGETON, NJ 
Bridgeton News, Bridgeton 
Millville Daily, Millville 
Vineland Times-Journal, Vineland 


VISALIA- TULARE 
PORTERVILLE, CA 


Porterville Recorder, Porterville 


WACO, TX 
Waco Tribune-Herald, Waco 
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-——"What does The Post say?" —— 


All a a 
Advertising Units 
Accepted Here 


903139 9) 550 


050 
THE De VER Post 


N ot everyone in Denver can make such a statement. At least, 
no other major daily. We'll be converting to SAU’s* on 
Sunday, July |, 1984, with the rest of the nation’s full-size 
newspapers, to achieve standardization throughout our industry. 
And that's good news for advertisers because we'll be creating 
newspapers that are less cluttered and more thoroughly read than 
ever before. So when it comes to advertising in a size that's sure to 
suit you or your client in Denver--think of The Post. And call: 


R. STEVE MORRIS (303) 820-1263 


THE DENVER POST 


REPRESENTED NATIONALLY BY SAWYER-FERGUSON WALKER COMPANY, INC. 


*Classsified pages excepted 














WASHINGTON, DC 
Alexandria Journal, Washington, DC 
Arlington Journal, Washington, DC 

Fairfax Journal, Washington, DC 

Montgomery Journal, Washington, DC 
Prince Georges Journa!, Washington, DC 
Manassas Journal Messenger, Manassas, VA 
The Washington Post, Washington, DC 
The Washington Times, Washington, DC 
Woodbridge Potomac News, Woodbridge, VA 


WATERLOO. 
CEDAR FALLS, IA 
Waterloo Courier, Waterloo 


WAUSAU, Wi 
Wausau-Merrill Herald, Wausau 


WEST PALM BEACH. 
BOCA RATON, FL 
West Palm Beach Times & Post, West Palm Beach 


WHEELING, WV-OH 
Martins Ferry Times-Leader, Martins Ferry, OH 
intelligencer/News-Register, Wheeling, WV 


WICHITA, KS 
El Dorado Times, El Dorado 
Wichita Eagle-Beacon, Wichita 


WICHITA FALLS, TX 
Wichita Falls Record News/Times, Wichita Falls 


WILLIAMSPORT, PA 
Williamsport Sun-Gazette, Williamsport 


WILMINGTON, DE 
Wilmington News & Journal, Wilmington 


WILMINGTON, NC 
Wilmington Star-News, Wilmington 


WORCESTER-FITCHBURG- 
LEOMINSTER, MA 
Southbridge News, Southbridge 
Worcester Telegram Gazette, Worcester 


YAKIMA, WA 
Yakima Herald-Republic 


Yakima Herald-Republic, Yakima 


YORK, PA 
Gettysburg Times, Gettysburg 
York Record, York 


YOUNGTOWN- 
WARREN, OH 
Warren Tribune Chronicle, Warren 
YUBA CITY, CA 
Marysville Appeal-Democrat, Marysville 


SAU Questions? 
Call NAB 


Any questions regarding the new 
newspaper Standard Advertising 
Unit system should be directed to the 
Newsyaper Advertising Bureau at 
212-557-1800. 

The NAB provided EDITOR & PUB- 
LISHERWith the lists of SAU newspap- 
ers contained in this section. Any 
questions or comments regarding the 
listings contained in this issue should 
be directed to Charles Kinsolving at 
the NAB. The NAB is solely respons- 
ible for the content of the lists. 
20s 


Comments on the new SAU system 


Reprinted from the Southern Newspaper Publishers Association Bulletin 


Jim Head, publisher of the Liberal 
(Kan.) Southwest Times, and extra- 
regional member of SNPA, said that 
his paper will convert to a six-column 
format for national advertising, but 
will retain its present eight-column 
format for news and local advertising. 

C. Donald Hatfield, publisher of the 
Huntington (W. Va.) Herald- 
Dispatch, commented that the 
implementation of a standard 
advertising system should have hap- 
pened years ago. However, he said, 
“‘most of us didn’t want to bite the 
bullet.”’ 

“It appears to be the best opportu- 
nity our industry has ever had to put 
ourselves in a more competitive 
position to: make significant gains in 
national advertising,’’ said James C. 
Tountas, advertising development 
director of the Waco (Tex.) Tribune 
Herald. 

J. Stewart Bryan III, publisher of 
the Richmond (Va.) Times-Dispatch/ 
News Leader, said that his paper will 
adopt the new system, but warns that 
publishers should not use the occa- 
sion to raise their advertising rates. 

Frank W. Mayborn, editor and pub- 
lisher of the Temple (Tex.) Telegram, 
finds the new system favorable and 
believes that it will ‘‘make us much 
more competitive with all other 
media—electronics, mail, billboards, 
etc. 

Les Daughtry, publisher of the Gal- 
veston (Tex.) News, said that his 
paper will make the change reluctant- 
ly. He views the system as ‘‘change 
for the sake of change,’’ and believes 
that ‘‘the argument that this will bring 
national ads back to newspapers is 
silly.” 

The current SAU plan was ‘‘poorly 
conceived”’ in the opinion of John A. 
Rector Jr., president of the Dallas 
(Tex.) Morning News. He believes 
that the proposal by Hugh Patterson 
of the Arkansas Gazette is ‘‘the only 
sensible approach to standardiza- 
tion.’’ He said that his plan ‘‘allows 
for true modular makeup, addresses 
the cutoff problem, and, most impor- 
tantly, keeps ‘lines’ as the measure- 
ment standard.”’ 

The Greenville (Tenn.) Sun 
adopted the SAU program on Sep- 
tember 19. Gregg K. Jones, vice pre- 
sident/marketing, said that he wishes 
that he did not have to wait until July 
1, 1984, for other papers ‘‘to fall in 
line.” 

The move toward standardization 
is ‘‘a major step in the right 
direction,’’ according to Joe 
Albrecht, publisher of the Cookeville 


(Tenn.) Herald-Citizen. ‘*I sense that, 
for the first time in 30 years, the news- 
paper industry is doing something 
meaningful to make newspaper 
advertising easier to buy.’’ 

Steve Sims, general manager of the 
Picayune (Miss.) Item, said that his 
paper will adopt the new system to 
keep in step with the rest of the 
industry. 

However, he believes that the sys- 
tem is ‘‘being rammed down our 
throat for the convenience of the big 
metros, at everyone else’s expense.”’ 
He also stressed the need to educate 
the grocery chains, retailers, man- 
ufacturers, and others about the new 
advertising dimensions. 

‘‘l hope it works this time,”’ said 
Bill Specht, assistant publisher of the 
Minden (La.) Press-Herald. ‘‘As TV 
continues to fragment, newspapers 
must be easier to buy to take advan- 
tage of the fragmentation.”’ 

The new SAU system will be good 
for the industry, and it will not require 
newspapers to sacrifice their own 
identity, said Larry D. Smith, assis- 
tant general manager of the Alexan- 
dria (La.) Town Talk. 

‘*It is about time publishers realize 
SAUs will make it easier for adver- 
tisers to do business with us all. Each 
newspaper can have its own identity. 
Anyway, it is the content between the 
printed page that separates an 
excellent newspaper from a ‘rag,’ not 
web width or cutoffs.”’ 





SRDS Listings 


Beginning with the January 12, 
1984, issue of Standard Rate and Data 
Services’ Newspaper Rate and Data 
book, the rate structure of newspap- 
ers was reported both on the basis of 
agate lines and on the basis of column 
inches, for any advertising to be run 
after July 1, 1984. (Newspapers 
should continue to bill advertisers and 
agencies who are currently billed by 
the line according to this line rate until 
July 1, 1984). 

Beginning with the July 12, 1984, 
issue of SRDS, only inch rates will be 
included in SRDS listings. (After July 
1, 1984, advertisers and agencies 
should only be billed on an inch 
basis.) 

Additional rate structures for 
volume or bulk discounts, supple- 
ments, comics, etc., should also be 
supplied to SRDS as inch rates. This 
information can be supplied as part of 
your rate card or on a separate piece 
of paper. 
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O 
Every Advertiser 
Should Know 
out America’s 
Richest Major 


Market 


Its gs eat. medium, 
Its prime time TV ratings are The Washington Post, has the 
41% under the national highest ratings of any major 
average. @ market newspaper. 





The Washingtonpost 


Sources: MRI doublebase, 1983; SMRB National Study of Newspapers, 1982. 











Upper Hand. 


Now Atlanta’s top newspapers put more readers within your grasp. 
The new Scarborough National Newspaper combined ae for Sunday and for our 


Audience Study confirms that Adanta Saturday WEEKEND edition. 

Journal and Constitution readership in metro So, if you'd like to gain the upper hand 

Atlanta is higher than ever before. For the first in Atlanta, remember The Adanta Journal 

time we can deliver over a million Adanta_ —_ and Constitution. We're the growth medium 

adult readers on an average Sunday. Andover . in a growth market. 

800,000 Atlanta adults on an average weekday. And more than ever before, we're the best 
Latest circulation data confirms this advertising buy in Atlanta. 

upward trend. Total circulation is up for the Hands down. 


Journal-Constitution Circulation Growth 
Circulation Circulation 
6 months ending 6 months ending Circulation 
Sept. 30, 1982 Sept. 30, 1983* Increase 
famnyarecenid 392,834 403,452 +10,618 
Saturday WEEKEND 415,326 432,706 +17,380 


Sunday 
icmal and Gonstitution 507,089 943,293 $36,164 


The Atlanta Journal 
THE ATLANTA CONSTITUTION 


Reach out for the South 


Sources: Audit Bureau of Circulations Publisher's Statements for 6 month periods ending Sept. 30, 1982 and Sept. 30, 
1983, Scarborough's National Newspaper Audience Ratings Study, 1983. 


*As filed with the Audit Bureau of Circulations, subject to Audit. 





















































WITH THE OMBUDSMEN 








First response may not reflect readers’ views 


By Richard P. Cunningham 


Q: What does an invasion in Grena- 
da have in common with a home birth 
in Edmonton? 

A: A lot of readers don’t think the 
press ought to be there for either 
event. 


That’s what ombudsman John 
Brown fround out when The Journal in 
Edmonton published a feature story 
with pictures of a woman giving birth 
at home while her husband and two 
young children watched and helped. 

The feature produced a record 
number of protests. In the first two 
days after the Sunday publication 72 
callers objected. Only three approved 
the feature. Brown wrote about the 
protest in his Wednesday column, 
and that set off another wave of calls. 

In the case of the Grenadan 
invasion the first wave of calls and 
letters to the news media ran from 4 to 
1 to 10 to | in support of the gov- 
ernment’s blackout of the press. The 
second-wave reaction was more sup- 
portive of the press, and finally in 
December a Harris poll found that 
65% of Americans thought the 
Reagan administration was wrong to 
have barred the press. 

In the case of the Edmonton baby, 
the swing around was not so com- 
plete, but it did show the wisdom of 
taking a second look at first reactions. 
The protests had risen to 127 calls, but 
the supporters had increased to 54—a 
little more than 2 to | against as 
opposed to 26 to | against in the first 
wave. 

Most of the protests focused on the 
pictures: ‘‘Disgusting.’’ 
** .. invades the privacy of every 
woman who ever had a baby.”’ *‘Why 
not show a man having a vasec- 
tomy?” 

Journal editor Stephen Hume re- 
sponded: ‘“‘It is certainly not The 
Journal’s view that the arrival of 
Jonathan in the midst of his loving 
family is a disgusting, repellant or 
obscene event. We think it is a won- 
derful, miraculous, inspiring affair.’’ 

Supportive callers agreed: ‘‘Beau- 
tiful.’’ ‘‘My family found it absolutely 
fascinating.’’ If people think the stork 





(Richard Cunningham is associate 
director of the National News Council 
and editor of the Council’s monthly 
newsletter ‘‘Excerpts,’’ which is based 
on the columns and public memos of 
the 33 members of the Organization of 
News Ombudsman.) 





brought them, they’ve got a prob- 
lem.’’ ‘‘! commend the family and 
The Journal for their coverage.”’ 

In response to suggestions that the 
newspaper had exploited the family, 
Brown said the family had not been 
paid, and furthermore, the newspaper 
had taken the unusual step of giving 
them veto power over the photos. 

Brown himself thought the story 
was done in good taste, but he had 
reservations about two of the pic- 
tures—‘‘One showing the mother in 
an uncovered state that normally is 
not shown in the paper, and the other 
showing her on her hands and knees. 
He thought the newspaper has ‘‘a 
special responsibility because it has a 
big home delivery and encourages 
readership by children. A paper com- 
ing into the home each day is not the 
same as a publication sold on a news- 
stand where you can decide whether 
you want it.”’ 

‘‘The childbirth pictures were 
inescapable, filling the front and back 
pages of a section. Mothers told me 
they didn’t appreciate curious chil- 
dren bringing them the paper and 
seeking explanations: They wanted to 
explain birth in their own way.”’ 

After the second wave Brown 
wrote, ‘‘What does it all mean? It 
might be argued that the number of 
calls is just a drop in the bucket when 
almost half a million people were 
exposed to the Sunday Journal.”’ 

On the other hand, he said, the 
reaction, by comparison with reader 


reactions on other topics was ‘‘truly 
amazing.’’ He said, ‘‘Usually only a 
handful of readers call about a par- | 
ticular item, and there have been! 
times when I have been the only one | 
tQ express outrage about certain | 
things the paper has done.” 

’ He said his callers—on both sides— 
‘‘were people of all ages and situa- 
tions . . . The one safe conclusion is 
that the public is sharply divided on 
the question of what constitutes good 
taste in a newspaper. I also know it’s 
been one of the most fascinating 
weeks I have had here.”’ 


Will USA Today 
print in Europe? 


Gannett Co. has set up a task force 
to study whether its national daily, 
USA Today, should be printed and 
distributed in Europe and the Pacific 
area. 

In making the announcement Feb. 
21, Gannett Chairman Alan Neuharth 
said: ‘‘The task force will explore 
whether there is a viable market for 
USA Today in Europe and the Paci- 
fic. The group will study the produc- 
tion and distribution capabilities and 
sales potential, and produce a busi- 
ness plan—after which a decision will 
be made whether to expand into one 
or both overseas areas.”’ 

Directing the task force will be Vin- 
cent E. Spezzano, senior vice pre- 
sident/communications for Gannett. 











—am 


sat, 
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When the Delaware County Daily Times first ran 
the Birthday Game, they received nearly 12,000 
entries a week. Today; four renewals and 59 
consecutive weeks later, it’s still pulling 12,000 
entries every week! 

The Birthday Game also played a big part in 
easing the Times’ transition from an afternoon 
broadsheet to a morning tab. Despite the format 
change, circulation has jumped 49% over last 
year. Single copy is up, too! 


The Birthday Game is the easiest-to-run, 
easiest-to-play circulation builder ever. If you 
haven't run it yet, try it. You'll see why more than 
35° of Birthday Game buyers renew. 


Call today for more details: (203) 562-1133 
Or write: William T. Guthrie, Vice President, 
The Jackson Newspapers, P.O. Box 8715, 
New Haven, CT 06513 


ee THE JACKSON NEWSPAPERS 
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Government information agency acknowledges blacklist 


The U.S. Information Agency ac- 
knowledges that it once had a two- 
page blacklist of individuals, 
including prominent journalists, who 
were deemed unsuitable to be spon- 
sored by the agency on overseas trips. 


Among the 84 persons blacklisted 
were former CBS News anchorman 
Walter Cronkite, ABC newsman 
David Brinkley, and Washington 
Post executive editor Benjamin C. 
Bradlee. 


Others included New York Times 
columnist Tom Wicker, Washington 
Post diplomatic reporter John Gosh- 
ko, magazine writers James Fallows 
and Elizabeth Drew (who was on an 
‘‘approved’”’ list as well), and author 
Frances FitzGerald. 


A USIA spokesman says the black- 
list accumulated gradually as the 
agency screened individuals pro- 
posed to take part in a USIA program 
of sponsoring Americans to make 
speeches or participate in con- 
ferences and seminars abroad. 

Each year, USIA sponsors 500 to 
600 persons, including a few jour- 
nalists, in what is known as the Amer- 
ican Participant program. 

The longstanding program costs 


© 


the government about $1.5 million a 
year; the sponsored participants 
make about 1,500 to 2,000 speeches to 
overseas audiences annually. 

USIA staff members, at posts over- 
seas and in Washington, request or 
suggest individuals for sponsorship 
for specific visits. These names are 
circulated weekly for approval by top 
USIA officials, according to USIA 
spokesman Joe O’Connell. 

These higher officials, without 
explanation, struck out some names 
so often that some names of the black- 
balled were compiled and became 
known as a blacklist or an ‘‘off-the 
cuff’ list, which USIA says has now 
been abolished. Individuals on the list 
may never have known it. 

Few journalists want, or are 
allowed by their employers, to accept 
sponsorship by USIA, and an 
individual’s name on the blacklist 
does not indicate that the individual 
would have accepted sponsorship 
anyway. 

O’Connell says the program would 
use more journalists if they were 
available, but only three, four or five 
per year participate. 

The American Participant program 
can pay travel expenses, the standard 


government per diem for food and 
lodging in the area visited, and a gov- 
ernment-limited honorarium of $75 
for each day the individual takes part 
in a program overseas. 

‘“We like to catch people who are 
going abroad for some other purpose 
and are paying their own transporta- 
tion,’’ O’Connell said. ‘‘That way, 
the government is spared the trans- 
portation expense.”’ 

O’Connell says most participants 
are college professors or instructors. 
Included are some from journalism 
faculties. 

Many participants, O’Connell said, 
are scientists or technicians, who pri- 
marily discuss their specialties while 
overseas. 

In answer to suggestions that the 
Reagan administration sends out only 
conservative speakers, O’Connell 
said: ‘‘We send out people with a mix- 
ture of views.”’ 

Although they have not partici- 
pated, O’Connell says, USIA has 
approved Sen. Daniel Patrick Moyni- 
han (D-N.Y.); an administrative 
assistant to House Speaker Thomas 
P. O’Neill (D-Mass.); and Katharine 
Graham and some other executives of 
the Washington Post. 


Times Journal Telemarketing 


vs. anyone else. 


We'll take on any out-bound telemarketer 
you choose. Head to head. And we'll pull more 
sales. With fewer complaints. Using methods 
that can only enhance your company’s image. 


See Who Gives You More Sales 
For Your Money. 

When you look for another telemarketer to 
pit us against, ask two questions. 

First, will they work for a fee that’s based 
on results, or do they want hourly fees or a 


contract instead? Hourly fees guarantee steady 
income for them, without guaranteeing sales 
for you. And be realistic. A contract commits 
you to a relationship that might not work. 


Second, do they want front-end money? It’s 
just another way of getting you to pay for 
promises. 


At Times Journal Telemarketing, we want 
no part of money we haven’t earned. Our fee 
is determined by sales whenever possible. So 


you can analyze cost effectiveness up front. 
And commit yourself to a good relationship, 
not a contract. 


See Who Has The Best People 
In The Business. 

Your reputation is on the line with every 
call your telemarketer makes. That’s why we 
hand-pick our employees with a rigorous 
process of recruiting and interviews. 

Plus, we pay them weli. They earn good 








Financial year 
(Continued from page 15) 





said its revenues for 1983 totaled 
$762.3 million compared to $663.6 
million in 1982, and net income for the 
year reached $114.7 million versus 
$96.3 million in 1982. 

In the quarter, revenues were 
$214.1 million compared to $182.6 
million in the corresponding 1982 per- 
iod. Net income for the quarter 
increased to $34.7 million from $28.1 
million. 

Capital Cities’ publishing revenues 
rose to $459.5 million for the year 
from $389.2 million in 1982. Publish- 
ing operating income for the year 
improved to $104 million from $79 
million. 

In the quarter, publishing revenues 
rose to $127.8 million from $103.5 mil- 
lion, while operating income 
increased to $32.3 million from $23 
million. 

Harte-Hanks Communications 
achieved net income in 1983 of $33.3 
million, up 22% from 1982’s $27.3 mil- 
lion. Revenues for the year inceased 
by 12% to $443.6 million from $394.6 
million. 

For the fourth quarter, Harte- 


Hanks earned $10.5 million, a gain of 
24% over $8.5 million earned the 
previous year. Revenues in the fourth 
quarter grew by 11% to $121.4 million 
from $109.5 million. 

Lee Enterprises, which reports ona 
fiscal year beginning Oct. 1, said its 
first quarter results saw net income 
rise to $6.3 million from $5.8 million in 
the previous fiscal year’s first quar- 
ter. Revenues in the period rose to 
$48.9 million from $46.3 million. 

Despite ‘‘a rather sharp decline in 
newsprint earnings,’’ Media General 
reported its net income for 1983 rose 
to $35.9 miilion from $35.5 million, 
while revenues year ove year 
increased to $507.8 million from 
$429.4 million. 

In the fourth quarter, revenues of 
$134.6 million produced net income of 
$9.1 million compared to revenues of 
$117.9 million and net income of $8.5 
million in 1982’s last quarter. 

Media General’s newspapers 
increased their revenue for the year to 
$208.8 million in 1983 from $183.4 mil- 
lion, while operating profits improved 
to $38.2 million from $26.1 million. 

Newsprint revenues for the year 
declined to $158.6 million in 1983 from 
$159.4 million the year before. 


—By Andrew Radolf 


Journalist wins 
nomination 


Toronto Sun co-founder and col- 
umnist Peter Worthington scored an 
upset election victory (Feb. 9) in a 
race for the Progressive Conservative 
parliamentary nomination that he had 
said was ‘‘rigged’’ against him. 

Worthington, Sun editor-in-chief 
for more than a decade, nipped a 
candidate supported by Tory party 
regulars, after a campaign in which he 
charged party opponents were 
essentially packing the nominating 
convention. 

He will run in the Broadview- 
Greenhood ‘‘riding’’ (district) when 
Prime Minister Pierre Trudeau calls 
an election. A date must be set by 
Feburary, 1985. 

Worthington writes a column at 
least twice a week in the Sun, and says 
he will continue to work as a jour- 
nalist. 

‘‘T certainly intend to keep writing. 
I couldn’t stop if I wanted to,’ he 
said. 

His candidacy will be helped by his 
journalism background. He said: 
‘I’ve made a career out of attacking 
politicians, and I think the man on the 
street appreciates that.”’ 


See who pulls more sales. 


Times Journal Telemarketing, call us. There’s 
plenty more to tell. Remember, any tele- 
marketer will tell you it’s the best. 

Only Times Journal 

Telemarketing 

will prove it. 


703- 
644-9300 


to problems with quality control. The fact is, 
though, it is an issue. There’s the problem of 
unreported complaints. Pressure tactics. And 
figures that don’t add up. These things hap- 
pen. But not at Times Journal Telemarketing. 
We’re committed to integrity and quality 
control. Maybe that’s why we have some of 
the most loyal clients in the business. 


Call Us And See Who’s Best. 


If you’d like to know more about 


salaries and generous sales incentives. And 
Times Journal Telemarketing is quick to 
reward good work with better pay and promo- 
tions. No surprise, then,that more than a third 
of our employees are full-time. 

Better people make more sales. More impor- 
tant, they can be trusted with your good name. 


See Who Can Guarantee 
Quality Control. 


There are few telemarketers who will admit 
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Formerly Army Times Telemorketing 
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Roger Ogiesby 


IN CALIFORNIA — 


The San Jose Mercury News has two 
new editors with Roger Oglesby, 
formerly metropolitan editor of the 
Omaha World Herald, joining the 
staff as city editor of the morning edi- 
tions and Lee Grant being named the 
new arts and entertainment editor. 

Oglesby is a former metropolitan 
editor of the Omaha World Herald. A 
University of Missouri journalism 
graduate, he holds a law degree from 
Hastings College of Law in San Fran- 
cisco. 

Grant most recently was with the 
Los Angeles Times and previously had 
worked for the Associated Press and 
the San Diego Union. 


Lee Grant 





Two reporters have been appointed 
to the Wall Street Journal/Europe’s 
staff. STEPHEN Moore will open a 
new bureau in Stockholm. He has 
been the Scandinavian stringer since 
start-up of the European edition. 

In May, PETER GUMBEL will join 
the staff in Bonn. He currently is the 
Reuters correspondent in 
Copenhagen and will be replacing 
DIANE COUTU, who has moved to the 
Brussels office. 


* * * 


TIMOTHY I. HAGER has been named 
business manager of Harte-Hanks 
Direct Marketing/Albuquerque. He 
previously was corporate director, 
financial services, with the Harte- 
Hanks Communications, Inc., corpo- 
rate headquarters in San Antonio. 


* * * 


Publishing duties at the Hondo 
(Texas) Anvil Herald have been 
assumed by BARBARA BERGER WIL- 
SON, who succeeds her father, WIL- 
LIAM E. BERGER. The elder Berger is 
president of Associated Texas News- 
papers. 





John A. Park Jr. 


Expertise 
For Owners Considering 
Sale of Daily Newspapers 
(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27619 


29 Years Nation-Wide Personal Service 


JOSEPH D. HOPKINS, with the 
Springfield (Mass.) Newspapers 
since 1964, most recently serving as 
assistant news editor, has been 
named editor of the editorial page, 
The Morning Union and The Sunday 
Republican. He succeeds JOHN R. 
FINDLEY, who retired after 31 years 
with the Newhouse papers in Spring- 
field. 

eh ae 


Rop MACDONALD, former Boston 
Herald-Traveler reporter and politic- 
al columnist and a long-time Pruden- 
tial Insurance Company public rela- 
tions director was named a senior vice 
president of Newsome & Company, 
Boston. He will continue to provide 
public relations counsel to Prudential, 
a Newsome client. 


a 


CHARLES C. EDWARDS JR., was 
named marketing director and JOHN 
M. MIKSICH, advertising manager of 
the Des Moines Register and the Des 
Moines Sunday Register. 

Edwards, formerly advertising 
director, assumes responsibility for 
the advertising, circulation, and pro- 
motion departments. He has worked 
as a reporter, advertising salesman, 
metro circulation manager and 
circulation director earlier. 

Edwards succeeds RICHARD W. 
GILBERT, who is resuming his duties 
as president of the Register Broadcast 
Group and will continue as a vice 
president and concentrate on special 
business development projects at the 
newspaper. 

Miksich has served as display 
advertising manager and promotion 
director at the Register. 


Editorial changes at the Oakland 
(Calif.) Tribune include: 

JONATHAN MARSHALL, named 
editorial page editor. He was with the 
San Jose Mercury News as an edito- 
rial page writer. 

MARK PAUL, named national affairs 
editor. He was formerly associate edi- 
tor of Inquiry magazine in Washing- 
ton, D.C. 

ROBERT G. MAGNUSON, to business 
editor. He previously was Hong Kong 
bureau chief for the Asian Wall Street 
Journal and a business writer for the 
Los Angeles Times. 

LEROY F. AARONS, to feature edi- 
tor. He was a Washington Post editor 
and national correspondent. 

LACEY FOSBURGH, to editor-in- 
residence. She formerly was a San 
Francisco correspondent for the New 
York Times and has been a faculty 
member at the University of Califor- 
nia, Berkeley, Graduate School of 
Journalism. 


* * * 


JOHN L. PERRY, former editor of 
the Clearwater (Fla.) Sun, has been 
appointed editor of the Rome (Ga.) 
News-Tribune. He is responsible for 
the editorial pages and news 
operations of the daily and its three 
weeklies in surrounding communities 
of northwest Georgia. 

Perry is a former reporter for the 
Buffalo Evening News, and has work- 
ed in various writing and editorial 
posts for the Tampa Tribune, the 
Tampa Times, the St. Petersburg 
Times, the Kingsport (Tenn.) Times- 
News, and as managing editor of the 
Anderson (S.C.) Independent. 
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ROBERT McMurray becomes the 
new managing editor of the Vancouv- 
er (B.C.) Province on March 1. He 
moves up from assistant managing 
editor and that post goes to city editor 
DONALD MACLACHLAN. 

McMurray has been with the morn- 
ing newspaper 40 years. He succeeds 
DONA HARVEY, managing editor since 
1981, who leaves to join her husband, 
WILLIAM KLASSEN, in the Middle 
East. Klassen has been named dean of 
the newly established International 
Peace Academy. 

Since joining the Province as a copy 
runner in 1944, McMurray has held a 
series of positions, including city edi- 
tor and business editor. 

2 < 


JOSEPH P.R. WELTY, executive 
vice president/advertising for USA 
Today, was promoted to executive 
vice president of Gannett Media 
Sales. He will continue to be based in 
New York City. 

Welty joined Gannett in 1982 as 
vice president of USA Today and was 
promoted to executive vice president 
last year. Previously he was vice pres- 
ident and advertising director at 
McCalls Publishing Co. 

~ ah 

KIRK OBERFELD, deputy editor of 
the Capital Life and Magazine sec- 
tions of the Washington Times, was 
named an assistant managing editor 
with responsibility for graphics in all 
sections of the paper and will coordin- 
ate daily operations on the news side, 
art department and photography. 

He joined the Times prior to its first 
day of publication in May of 1982, 
having previously worked at the 
Washington Star and the Phi- 
ladelphia Bulletin in various editing 
capacities. He began his career with 
United Press International in 
Columbus and also served as editorial 
page editor and city editor of the 
Battle Creek (Mich.) Enquirer and 
News. 


JOHN J. DEGANGE, who held down 
every major desk assignment short of 
managing editor during 47 years at 
The Day, New London, Conn., 
received the Connecticut Sports 
Writers Alliance’s annual Arthur B. 
McGinley award at the Gold Key ban- 
quet in New Haven. 

DeGange was sports editor of the 
newspaper most of his career and also 
served as city editor, wire editor and 
Groton section editor. He retired in 
1971. 

oe: ae 


MAUREEN E., THORPE has been pro- 
moted from the classified-advertising 
staff of the Springfield (Mass.) News- 
papers to assistant classified advertis- 
ing manager, succeeding JOHN M. 
KENNEDY, who retired after 47 years. 

2s % 


Appointed to the Gannett News- 
paper sales staff in New York are 
GORDON BLACK as manager, retail 
advertising, and SHEILA PARKER as 
manager, classified advertising. 

Black had been with the Gannett- 
owned Wilmington News-Journal 
since 1971, most recently as advertis- 
ing director. Parker joined the Boston 
Herald American in 1971 and became 
classified advertising director at the 
Herald in 1981. The past year, she has 
been classified advertising manager at 
Gannett’s Fort Myers (Fla.) News- 
Press. 


* * * 


TIM PANACCIO has joined the Hous- 
ton Chronicle sports section as its 
USFL general assignment writer. 
Panaccio has worked in Washington, 
Pittsburgh and Philadelphia. 


a ee 

RICHARD FOGALEY, with the Gal- 
veston (Texas) News since 1976, most 
recently as city editor, was promoted 
to managing editor to succeed ANN G. 


BORDELON, who resigned. SUSAN 
HAIRE, was promoted to city editor. 


DAvid C. HONNEUS has been named 
associate publisher of Manfattan, 
Inc., a forthcoming monihly 
magazine about business of New 


York scheduled for launching this | 
Fall by Metrocorp, which publishes | 


Philadelphia and Boston magazines. 


Honneus was formerly advertising | 
director of World Business Weekly, a | 
publication of the Financial Times of | 


London and most recently has been 
associate advertising director of 


Texas Monthly and California | 


Magazine. 
ee ae 


GEORGE F. WALLACE has retired 
from newspapering after 47 years 
with the former family-owned Wind- 
sor Locks (Conn.) Journal. Now 82, 
Wallace in recent years had been con- 
sulting editor. 


2. O-58 

STEVE BERGSMAN, news editor of 
the Arizona Busines Gazette, 
Phoenix, has been promoted to man- 
aging editor of the weekly publica- 
tion. 

He replaces JOHN KALKOWSKI, 
who left to pursue educational objec- 
tives. FRANCIE NOYES, formerly 
assistant editor of the Phoenix Busi- 
ness Journal, was named news editor. 

Bergman is a former associate edi- 
tor of Taxing Times magazine. 
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NEWSPEOPLE IN THE NEWS 








¢ 
Gerald Lubenow 


GERALD LUBENOW, former San 
Francisco bureau chief for News- 
week, has joined the San Francisco 
Chronicle as assistant to executive 
editor WILLIAM GERMAN. 

In other Chronicle changes, PETER 
SINTON was named executive editor of 
the business section. He worked at 
Business Week as a Northern Califor- 
nia and Pacific Northwest writer. 

JOHN ECKHOUSE has left the San 
Francisco Examiner to become a 
business reporter and CATHY CASTIL- 
LO is the new education editor, mov- 
ing from the San Jose Mercury News. 


* * 


ROBERT N. SCHOENBACHER was 
named director of advertising for the 
Oregonian Publishing Co., Portland. 
He succeeds RICHARD K. MILLISON, 
who retires May 1, concluding a 35- 
year career at The Oregonian. 

A 21-year veteran in the newspaper 
advertising business, Schoenbacher 
moved to Portland from the Los 
Angeles Herald Examiner, where he 
was advertising director for two 
years. Previously he had been retail- 
department store advertising mana- 
ger for the New York Post and from 
1962 to 1980 was in advertising man- 
agement posts with Capital Newspap- 
ers Group based in Albany, N.Y. 

a eee 


D. WALLACE MILLER, advertising 
manager of the Petersburg (Va.) Pro- 
gress-Index, has assumed duties as 
publisher, succeeding L.N. SHELLEY , 
who plans to enter the newspaper 
consultant field. 

DON THRASHER, advertising mana- 
ger of the Hopewell (Va.) News, has 
moved to advertising manager of the 
Progress-Index. 





Robert Gordon 

Davip HARDIN has been appointed 
managing editor of the Jackson 
(Miss.) Clarion-Ledger and ROBERT 
GORDON was named editorial director 
of the Clarion-Ledger and the Jack- 
son Daily News in a reorganization of 
top editing positions. 

Hardin had been editorial director 
and Gordon, managing editor of the 
Clarion-Ledger. JOHN JOHNSON re- 
mains managing editor of the Daily 
News. 

Gordon, Hardin and Johnson will 
work with CHARLES OVERBY, execu- 
tive editor of both papers, as he 
assumes more corporate 
responsibilities in his dual role as 
special assistant to Gannett Co. chair- 
man AL NEUHARTH and as executive 
editor in Jackson. 

Hardin, who became editorial 
director in 1982 after serving as exec- 
utive editor of the Temple (Texas) 
Daily Telegram, previously was an 
editor on the national news desk of the 
Miami Herald and before that with 
the Nashville Banner and the Savan- 
nah Morning News/Evening Press. 

Gordon became managing editor of 
the C-L in 1983 after five years as 
managing editor of the Jackson Daily 
News. He has worked for the old 
State Times, Jackson, and United 
Press International in a number of 
southern post and as regional editor 
for UPI’s Washington bureau. 

Bae cake cee 


Bos Houston, Port Arthur (Texas) 
News city editor, has been promoted 
to managing editor succeeding SCOTT 
MCELHANEY, who was named assis- 
tant metro editor of the Orange Coun- 
ty Register, Santa Ana Calif. ROGER 
COWLES, news editor, becomes city 
editor. 


David Hardin 

Management position changes at 
The Towanda Printing Co. and the 
Towanda (Pa.) Daily Review include: 

FRANK BLEWITT, publisher, has re- 
tired, and JIM TOWNER, vice presi- 
dent and business manager, was pro- 
moted to vice president and general 
manager. 

Also, JOHN MCANDREW, produc- 
tion manager, and DENNIS IRVING, 
managing editor, were named vice 
presidents. 

Biewitt had been publisher six 
years, having taken the post after 
retiring as general manager of the 
Scranton Times. He will remain with 
the Scranton newspaper group as a 


consultant. a 


REGINALD HAYES, most recently 
country circulation manager, has 
been promoted to assistant circula- 
tion director of the Burlington (Vt.) 
Free Press. 

x * 

Changes in the newsroom at the 
Muskegon (Mich.) Chronicle include: 

RICHARD W. FITZGERALD, from 
metropolitan editor to news editor, 
the former editorial title having been 
eliminated. 

JOHN W. STEPHENSON, from assis- 
tant metropolitan editor to city editor. 

MICHAEL SKINNER, from acting 
sports editor to sports editor. 

CLAYTON HARDIMAN and SUSAN 
HARRISON, staff writers designated as 
columnists. 

JAMES FRISINGER, from reporter to 
editor of the Sunday jobs and business 
section. 

VIVIEN CHAMICHIAN, who recently 
completed a year of study in Australia 
on a Rotary International fellowship, 
joins the Chronicle this month as edi- 
tor of the People section. 
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NOTES ON PEOPLE 








BRYCE NELSON, a former newsman 
with the Washington Post, the Los 
Angeles Times, and the New York 
Times, has been chosen as director of 
the University of Southern California 
School of Journalism at Los Angeles. 


The newly-named director suc- 
ceeds interim director LUTHER 
LUEDTKE, who was appointed associ- 
ate director. 


A former Rhodes Scholar, Nelson 
has an extensive background in news, 
education, and political science. 


An honors graduate of Harvard 
College in 1959 and of Oxford Univer- 
sity in 1962, Nelson was assistant to 
the dean of the School of Liberal Arts 
and a political science professor at the 
University of Pittsburgh from 1962 
through 1963. He served as a foreign 
affairs aide to former Senator Frank 
Church of Idaho and a foreign affairs 
and defense speech writer for the late 
Senator Hubert H. Humphrey during 
his vice presidential campaign. 

Nelson began a journalism career in 
his home state as a reporter for the 
Lewiston (Idaho) Tribune, and sub- 
sequently was a Washington Post 
reporter, covering Congress. From 
1966 to 1969, he worked as a Washing- 


Bryce Nelson 


ton reporter for Science magazine and 
then joined the Los Angeles Times in 
Chicago as a national correspondent. 
He became midwest bureau chief in 
1973, moving to the Washington 
bureau in 1977. 

Nelson went to the New York 
Times in 1982 as a behavioral sciences 
writer for the Science Times section 
and he soon won the America Psycho- 
logical Association’s 1983 Dis- 


tinguished Contributor Award for his 
coverage of psychology. Among his 
other honors is the Albert Deutsch | 
Award for Distinguished Journalism | 
for an expose of governmental | 
blacklisting. 

He is married to the former Martha 
Streiff, a psychotherapist. They have 
two children, Kristin and Matthew. 


* %* * 


Two new department heads in the 
newsroom of The Oregonian, Port- 
land, are STEPHANIE OLIVER, who 
was named editor of the Living sec- 
tion, and BARRY JOHNSON, who was 
named editor of the arts and leisure 
section. 

Oliver returned to Portland from 
Caracas, Venezuela, where he work- 
ed for an English language daily. He 
replaces MILLIE ALESKO, who res- 
igned to become an assistant city edi- 
tor of the Eugene (Ore.) Register- 
Guard. 

Johnson replaced GAYLE KAROL, 
who resigned to take a position with 
Pacific Power and Light Co., Port- 
land. He was editor of Fresh Weekly, 
the arts and entertainment magazine 
for the Willamette Week, Portland. 
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Ownership Changes 








Paul G. Hamilton, president of 
FNCO Corp., communications com- 
pany of Des Moines, Iowa, has 
announced the purchase of the Com- 
mercial Appeal, Inc., of Danville, 
Va., publisher of the Danville Com- 
mercial Appeal, 43-year-old weekly 
newspaper serving Danville and Pitt- 
sylvania County and the Danville 
Virginian, weekly controlled- 
circulation newspaper delivered by 
carrier to all households in Danville. 

Harvey L. Garrett, former presi- 
dent and publisher will be retained as 
manager of the Virginia properties of 
FNCO which also has newspapers in 
Iowa, North Carolina and Soutli 
Dakota. 

Details of the sale were arranged by 
Edwin O’Meyer, newspaper broker 
of Richmond, Virginia and James L. 
Crosby, FNCO’s Vice President for 
Corporate Development. 


* * * 


A Pulitzer Prize winner in 1955, 
Ken Towery, and Mrs. Towery have 
bought the Floyd County (Texas) 
Hesperian and the Lockney (Texas) 
Beacon from Bluebonnet Media 
Corp., San Antonio. 

After study at Texas A&M Univer- 
sity Towery became managing editor 
the Cuero (Texas) Record following 
experience as a reporter. While on the 
Record he wrote a series exposing 
fraud and corruption in the state’s 
Veterans Land Program and it was 
awarded the Pulitzer. 

Towery also has been a Capitol 
correspondent in Austin for a group of 
Texas newspapers. 


* * * 


Control of the Williamstown Advo- 
cate weekly in Williamstown, Mass.., 
has been purchased by William P. 
Densmore Jr., a former Associated 
Press reporter, and his wife, Betsy E. 
Johnson. 

The three-year-old weekly has a 
controlled circulation of 7,000. It fea- 
tures regional arts and entertainment 
coverage with local news. 

The interest was purchased from a 
shareholder group including Lauren 
R. Stevens, outgoing publisher. 

Densmore and Johnson were 
named publishers of the paper during 
November. The transfer of shares 
was arranged through Alan G. Lewis, 
newspaper broker, of Hardwick, 
Mass. 
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Densmore, 30, also has worked for 
the Morning Union of Springfield, 
Mass., and the Peninsula Times- 
Tribune, of Palo Alito, Calif. He 
became editor of the Williamstown 
Advocate Jan. 9 after leaving his cur- 
rent post as New York Bureau Chief 
of Business Insurance, a publication 
of Crain Communications Inc., of 
Chicago. 

Johnson, 29, is a former corporate 
paralegal and retail sales manager in 
San Francisco and Chicago. 


ae. 


A.H. Belo Corporation and The 
Dun & Bradstreet Corporation com- 
pleted the sale of four of Dun & Brad- 
street’s Corinthian television stations 
to Belo for $501.1 million. 

The Corinthian stations, which 
were sold today, are KHOU-tv, 
Houston; KXTV, Sacramento; 
KOTV, Tulsa (all CBS affiliates); and 
WVEC-tv, Hampton-Norfolk, Va. 
(an ABC affiliate). All are VHF sta- 
tions. 

The sale of Dun & Bradstreet’s two 
remaining stations, WISH-tv, 
Indianapolis, and WANE-tv, Fort 
Wayne, Ind., both CBS affiliates, for 
$104.9 million is expected to be com- 
pleted by Belo and Dun & Bradstreet 
on February 29, 1984. At that time, 
Belo will sell the two Indiana stations 
to LIN Broadcasting to stay in com- 
pliance with Federal Com- 
munications Commission rules per- 
taining to the number of stations a 
company can own. 

The purchase of the entire Corin- 
thian Group of six television stations, 
which was first announced last June, 
is believed to be the largest purchase 
ofa single group of stations ever made 
in the broadcasting company. 

In addition to the Corinthian sta- 
tions, Belo owns and operates, 
through its wholly-owned subsidiary, 
Belo Broadcasting Corp. WFAA-tv in 
Dallas, an ABC affilate, and am and 
fm radio stations in Dallas and 
Denver. Belo is also the parent com- 
pany of The Dallas Morning News 
and News-Texan, Inc., which pub- 
lishes seven community newspapers 
in the Dallas-Fort Worth area. 


* * * 


Debora W. Butler, owner of The 
Low County Weekly in Hardeeville, 
South Carolina announced the sale of 
the publication to William C. Hor- 





nung of Datony, Florida. 

The weekly was founded in Octo- 
ber, 1980. It currently has a circula- 
tion of 1,500. 

R.A. Marshall & Company, located 
on nearby Hilton Head Island, served 
as broker in this transaction. 


* * * 


John McMaster, immediate past 
president of the National Newspaper 
Association, has sold his group of 
Massachusetts weeklies, the Ayer 
Public Spirit, the Fort Devens Sentry, 
and the Hansconian, the last pub- 
lished under contract for Hanscom 
Air Force Base, to a corporation 
headed by Frank Hartnett, publisher 
of the East Pepperell Times-Free 
Press and the Fort Devens Dispatch. 

The broker in the transaction was 
W.B. Grimes & Co., Inc., newspaper 
brokers of Washington, D.C. 

The Public Spirit has been pub- 
lished continuously for 115 years and 
was edted by Hartnett before he pur- 
chased the Times-Free Press, at that 
time the Townsend Times, in 1968. 
Hartnett now plans to erect a new 
building in Ayer to house all his 
weeklies. 

Few personnel changes are con- 
templated as a result of the sale, and 
McMaster shali remain with the 
weeklies as associate publisher. 

aoe 


The Wooden Nutmeg, antiques 
tabloid published every other week 
by the Henry Hallas family, publish- 
ers of the weekly newspaper serving 
Glastonbury, Conn., the Glastonbury 
Citizen, has been sold, for an 
undisclosed sum, to North Shore 
Weeklies, Ipswich, Mass., whose 
properties include the monthly Mass- 
Bay Antiques. 


* * 


Capital Cities Communications, 
Inc., entered into a definitive agree- 
ment to purchase all of the common 
stock of Sutton Industries, Inc., Mis- 
sion Viejo, California, from Herbert 
W. Sutton. 

Sutton Industries is principally en- 
gaged in the publication and distribu- 
tion of direct mail Pennysaver shopp- 
ing guides which carry retail and clas- 
sified advertising, and inserts. The 
Pennysaver is distributed weekly in 
117 zoned editions, to over 1,000,000 
households in Orange, Riverside and 
San Diego counties in southern Cali- 
fornia and approximately 300,000 
households in the Sacramento and 
Stockton areas in northern California. 
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ISN'T IT GREAT 
TO KNOW 
YOU CAN BUY INSURANCE 
FROM PEOPLE WHO ARE 
FAMILIAR WITH YOUR 
BUSINESS ? 


hese days, everyone is looking for the very 

best protection available at a fair price. 
That goes for the folks at newspapers, too. Like 
those seeking insurance to indemnify their 
publisher against libel, First Amendment and 
strike action. 

That’s where we come in to offer you help. 

Our Mutual Insurance Company Limited, of 
Bermuda, and its related companies, offer 
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American Newspaper Publishers Association in 
the United States and Canada. 
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track record of serving newspapers for more 
than 20 years. And when it comes to underwrit- 
ing insurance for your paper, we offer policies 
tailor-made to your needs at reasonable rates. 

Mutual can also provide libel and First 
Amendment policies with limited coverage to 
non-dailies who are not members of ANPA. 
What's more, libel and First Amendment 
insurance policies also are available to radio, 
television and CATV facilities owned by ANPA 
members. 

But we take particular pride in our attitude of 
total commitment to the daily newspaper 
business. That’s how we earned the 
endorsement of the Newspaper Insurance 
Advisory Group, a free-standing organization of 
ANPA members acting on their own in regard to 
insurance matters. 


As we see it, there’s nothing like dealing with 


people who speak the same language, or buying 
insurance that is designed specifically for 
today’s newspaper needs—and getting the 
broadest coverage at the same time. 


Let our experience go to work for you. Just fill 


out the coupon below and we'll see that you get 
additional information promptly. 
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Junket or not? 
(Continued from page 11) 





Critics Association has been to cut 
down on the glut of food, TCA presi- 
dent Williams said. 

‘**The TCA is trying to make press 
tours more business-like,’’ Williams 
said. ‘‘We’ve told (the networks) we 
don’t want these giveaways — hats 
and pens and T-shirts — that we want 
executives, sports and news people, 
we want returning stars from return- 
ing shows. And we have emphasized 
we don’t need so much food and 
wine.” 

Press tours are not leisurely affairs, 
as the typical NBC schedule for their 
Jan. 11-14 tour attested. The Thurs- 
day schedule, for example, began 
with an 8 a.m. viewing of ‘‘Hot Pota- 
to,’ a new Bill Culien game show, 
continued with an 8:30 a.m. 
interview; a 9:30 a.m. press con- 
ference; interviews at 11 a.m. and 
1:30 p.m., screenings from 2:30 pm. 
till 5:30 p.m., and then more 
interviews after a reception and a din- 
ner from 7:30 to 9:30 p.m. 

To accommodate all the writers, 
the critics are typically broken into 


four groups — with care taken to 
separate competing papers — and 
stars and executives interview in a 
kind of relay system. 

‘Three weeks of getting up at eight 
in the morning, and turning on the tv 
for a screening, and doing that for 
three weeks every day without evena 
morning to sleep late — and you get 
the 1,000-yard stare,’’ Williams said. 

That is precisely the networks’ aim, 
says Newsday’s Kitman. 

‘*The whole thing is inspired by the 
Skinner Box,”’ he said. ‘“These jour- 
nalists run frantically from room to 
room, and they think they are crusad- 
ing journalists because they ask 
irreverant questions. 

‘*But the network sets the agenda. 
It’s not good journalism because 
wherever the networks take them is 
where the story is not,’ Kitman said. 
‘‘Unfortunately, the columnists are 
corruptible to start with.”’ 

Williams, however, said that few 
critics do only network-approved 
stories. 

‘*There are a lot of very enterpris- 
ing people on the tours, and this is 
their one chance to get away in L.A. 
and find their own angle,’’ he said. 
Nearly everyone does at least one 
story outside the official agenda, he 
added. 





Relations between the writers and 
network executives have not always 
been smooth, either. After a long per- 
iod of antagonism during the mid- 
1970s, some networks reexamined 
their sponsorship of the press tours. 

‘“‘This was during the T&A 
explosion when the press conferences 
practically were screaming match- 
es,’’ Williams said. ‘‘TV became 
‘hose down 10 women and have them 
run around on the stage.” Everyone 
was angry about that — particularly 
when an executive like (then-NBC 
president Fred) Silverman denies that 
it is their marketing strategy.” 

There is less antagonism, Williams 
said, because ‘‘television quality 
seems to be up.” 

When he was a critic with the Day- 
tona Daily News and Journal-Herald, 
Bednarski said, the network tours 
were his only way to arrange L.A. 
interviews. 

That rationale still applies, said 
TCA’s Williams. 

“If you are John O’Connor of the 
New York Times or Tom Shales (of 
the Washington Post), obviously you 
have access to people. But I’m, for 
example, in the 86th tv market in the 
U.S. and obviously a much smaller 
circulation. This way (the critics) can 
band together and get the stories.”’ 








Latest junket 
(Continued from page 12) 





ASNE’s ethics committee and editor 
of the Christian Science Monitor, said 
the association is ‘‘theoretically”’ 
against junkets, because ‘‘in practice 
there are ramifications of that poli- 
cy. 

‘‘There are all kinds of gradations 
from theater reviews to trips. I don’t 
know how honest editors will be 
about actual practice, but the results 
should be very interesting.” 


Ultimately, Filenes was pleased 
with the media coverage. Media 
Coordinator Claire Goldman said the 
promotion received ‘‘fabulous public- 
ity.”’ 

*‘Headlines, not small, little arti- 
cles,’ Goldman said. One hundred 
thousand people entered the contest, 
resulting in a college student culling 
the prize. Besides giving away the 
catalogue in the store, more than 
20,000 copies were sold for $1 each. 


{n January, the catalogue won first 
place in the 1983 Retail Ads Awards 
competition and was cited for its 
‘‘warmth, gaiety, sensibility and 
style.”’ 








Conn. weeklies battle over name 


Two newspapers each claim they 
should be awarded the rights to the 
‘‘news,’’ soa federal district court has 
been summoned to review the matter 
and quell the debate. 


Two weeklies in Greenwich, 
Conn., are wrangling over the use of 
the title ‘“Greenwich News’”’ in their 
papers. The Gazette has filed suit 
against the Greenwich News, which 
began publishing under that banner in 
April. 

According to the Gazette’s com- 
plaint, it began using the term 
‘““Greenwich News’’ in May as the 
title for a section of, the paper that 
includes editorials and community 
news. It was a move toward making 
the paper appealing to all of Green- 
wich — one that included modifying 
the name from the The Village Gaz- 
ette to simply, The Gazette. That 
paper applied for a federal trademark 
in June which remains pending. But 
the Gazette’s attorney says 
trademark rights are guaranteed as 
soon as the name is used. 

The other paper, the Greenwich 
News, (which uses that title on their 
masthead), says in its countersuit that 





its owners applied to form a corpora- 
tion under the controversial name last 
April before The Gazette began using 
the name. 

The catch is, according to the 
Gazette’s attorney Gregory Batters- 
by, that the elder paper was not aware 
of the existence and purpose of the 
new corporation (Greenwich News) 
until after it began using it for its sec- 
tion. 

The case is pending is U.S. District 
Court in Bridgeport. The Gazette 
wants the Greenwich News to adopt a 
new name and is suing the News, its 
owner and the company that sold 
shares of stock in the paper, for 
$750,000 it says it will lose and for an 
additional $1.5 million in exemplary 
damages. 

Greenwich News is seeking $2.5 
million from The Gazette — an 
amount that would bankrupt the com- 
peting paper. In its complaint, the 
Greenwich News, which published its 
first edition in November, states that 
the Gazette’s use of the term ‘‘The 
Greenwich News’’ was only a 
geographic description and a part of 
the paper, and therefore not entitled 
to trademark protection. 
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Worcester Telegram Gazette Photos 


The Centrum in Worcester, MA, last word in arena and 
showplace design, adapts to a variety of events. At 
left: Opening concert, a full house for Frank Sinatra. 


FOR PUTTING YOUR SHOW ON THE ROAD 


If you want an appropriate setting and a large, enthusi- 
astic audience for any event—concert, convention, ex- 
hibition or trade show, you can’t go wrong with a New 
England locale. For example, Worcester’s Centrum. 
Since its September 1982 opening with ‘Old Blue- 
Eyes’, the Centrum has housed a succession of big 
attractions, including Ringling Bros. Barnum & Bailey 
Circus, The Boston Pops, trade and craft shows, and 
several sold-out rock concerts. 


New England abounds not only in hospitable spots for 
large and small gatherings, but in profitable markets for 
almost anything you want to sell. Per-household food 
sales here are 6% above the national average, retail 
sales of all kinds near the top. If your ‘show’ is an adver- 
tising promotion, you'll get dramatic results by opening 
your campaign in the pages of New England newspa- 
pers; over 3.8 million copies sold daily, near-saturation 
of many markets. 


Smart marketing starts with New England daily newspapers 


MAINE 


Bangor Daily News (M) 

The Lewiston Daily Sun (M) 
Lewiston Journal (E) 
Sunday Sun-Journal (S) 
Maine Sunday Telegram (S) 
Portland Press Herald (M) 
Portland Express (E) 


NEW HAMPSHIRE 

Union Leader (M) 

Nashua Telegraph (E) 

New Hampshire Sunday News (S) 
VERMONT 


Burlington Free Press (M&S) 
Rutland Herald (M&S) 


MASSACHUSETTS 


Boston Globe (AD&S) 

Boston Herald (M&S) 

Cape Cod Times (Hyannis) (E&S) 
The Enterprise (Brockton) (E&S) 
The Daily Transcript (Dedham) (E) 
Gardner News (E) 

The Gazette (Haverhill) (E) 

Lynn Item (E) 

The Middlesex News (E&S) 

The Patriot Ledger (Quincy) (E) 
Pittsfield Berkshire Eagle (M) 
Salem Evening News (E) 
Springfield Daily News (E) 
Springfield Union (M) 

Springfield Republican (S) 

The News Tribune (Waltham) (E) 


CONNECTICUT RHODE ISLAND 
Bridgeport Post-Telegram (M&E) 
Bridgeport Post (S) 

Bristol Press (E) 

Hartford Courani (M&S) 
Manchester Journal Inquirer (E) 
Meriden Record-Journal (M) 
Middletown Press (E) 

New Britain Herald (E) 

New Haven Journal-Courier (M) 
New Haven Register (E&S) 

New London Day (E&S) 
Register Citizen (Torrington) (E) 
Waterbury American (E) 
Waterbury Republican (M&S) 


The Newport Daily News (E) 
Providence Bulletin (E) 
Providence Journal (M&S) 
The Westerly Sun (E) 
Woonsocket Call (E) 


Daily Times and Chronicle (Woburn) (E) 


Worcester Telegram (M-S) 
Worcester Gazette (E) 














NEWS/TECH 





Any newspaper can achieve the 
color quality that USA Today gets, 
the paper’s production director says. 

“‘We get suggestions all the time 
that we are doing something different, 
but every material that we use is avail- 
able to everyone in this room,”’ John 
Markey told a seminar at the Great 
Lakes/Mid States Newspaper Con- 
ference Feb. 20. 

Markey portrayed USA Today not 
as a high-tech miracle, but as a work- 
ing paper facing the same production 
problems as any morning daily. The 
key to its quality control, he said, is in 
educating workers. 

“‘We spent the biggest part of our 
preparation for USA Today in 
attempting to teach people a new 
approach to quality control,’’ Markey 
said. Production workers must realize 
how their particular job fits into the 
paper’s overall schedule, he said. 

In addition, USA Today has set 
exacting specifications for its produc- 
tion materials, Markey said. Its news- 
print, for example, comes from only 
eight mills, and it accepts ink from 
only two venders. | 

But high-tech will play an 
increasingly important part in USA 
Today’s production, Markey added. 

To speed delivery of its color 
photos — particularly important dur- 
ing the upcoming Summer Olympics 
with the West Coast time differ- 
ence—the paper has begun testing a 
portable color facsimile machine that 
will allow transmission of developed 
photos from the field. 

Computer-generated graphics will 
also become more common, Markey 
predicted. He noted that the famous 
USA Today weather map was created 
by a computer. 

USA Today is also looking at a wide 
range of new technologies to improve 
color quality. These include both con- 
ventional densitometers and 
spectrophotometers, which actually 
measure color and not simply reflect- 
ed light. 

‘“We haven’t gone too far into 
(spectrophotometers) because no one 
uses them in the printing industry yet 
— and because they cost about 
$90,000 each,’” Markey said. 











Great Lakes conference partici- 
pants also heard a progress report on 
another high-quality color technolo- 
gy: flexography, an old printing 
method with potentially revolution- 
ary implications for the newspaper 
industry. 

The process, which uses a shallow 
relief plate, water-borne inks and a 
very, very light impression, is seen by 
some letterpress users as an alterna- 
tive to converting to offset. 

At one major newspaper that has 
tested the flexo process, all has not 
been smooth. The Atlanta Journal 
and Constitution since last year has 
been testing a two-unit flexo press 
with a color halfdeck installed by 
Kidder-Stacy. 

A big problem is inadequate color 
separations, said Kidder-Stacy sales 
manager Paul Dickenson. But that 
problem has largely been solved since 
the paper began using a pin 
registration system early this month. 

“Often, crews didn’t know what 
color work was for the flexo, and the 
registers would be off,’’ Dickenson 
said. ‘‘You have the same difficulties 
that you would have converting a let- 
terpress house to offset. It’s a whole 
other way of processing colors.”’ 


USA Today’s color is no miracle 


Production manager says any newspaper can achieve 
the quality color reproduction of USA Today 


Because there is more tone com- 
pression with flexo, getting color sep- 
arations right is extremely important, 
Dickenson noted. 

The extremely defined, and tiny, 
color dot possible in flexo also means 
ink must be formulated correctly to 
avoid plugging and a greying tenden- 
cy caused by the sharp white back- 
ground of newsprint that has not been 
covered with the ink mist produced by 
letterpress and offset presses. 

Ink formulation was a problem at 
Atlanta, but has been pretty much 
cured by running at an even lower 
viscosity than the normal low- 
viscosity water-based inks, 
Dickenson said. 

Atlanta has, however, shown that 
flexo can be run at newspaper speeds, 
he added. 

‘*At Atlanta they are running about 
65,000 copies an hour,’’ Dickenson 
said. ‘‘If (the ink) is going to plug, it 
will plug at any speed. If you are going 
to get second-impression set-off, 
you'll get it at any speed.”’ 

Noting that flexo accounts for 40% 
of all the printing done in the 
world,’’ Dickenson said flexo has 
established itself as an alternative to 
offset conversion. 





Gannett plans commercial plant 
that will also print USA Today 


Gannett Co., Inc., has announced 
plans to build a 45,000 square-foot 
offset printing plant in Chandler, Ari- 
zona for high-quality commercial 
printing work and to print USA Today 
in that region. 

The new plant will be built on a 
seven-acre site. Gannett will install a 
14-unit Goss Urbanite single-width 
offset press with two 2:1 Goss folders. 
The plant will be run under the 
auspices of one of Gannett’s com- 
mercial printing subsidiaries. 

With groundbreaking scheduled for 
late winter/early spring, the plant is 
scheduled to begin production in the 
fall. At that time, Gannett plans to 
launch USA Today in the Phoenix and 
Tucson metropolitan areas. The com- 


pany would not comment on the pro- 
jected cost of the project. 

Gannett currently prints USA 
Today at 22 satellite printing plants, 
13 located at Gannett properties and 
nine at other newspapers and printers 
with which Gannett has contracted. 

According to John Garvey, vice 
president/production for USA Today, 
Gannett has found that the Urbanite 
presses, which are built on sub- 
structures, are capable of running col- 
lect at press speeds comparable to the 
double-width Goss Metroliner press 
for production of USA Today. The 
combination of high-quality 
reproduction and high-efficiency of 
the Urbanite press led to the decision 
to equip the plant with the Urbanite. 
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Use this handy order form to order: 
1984 EDITOR & PUBLISHER MARKET GUIDE (Published Dec., 1983) 
1983 EDITOR & PUBLISHER YEAR BOOK (Published April, 1983) 


Please send me: 
EDITOR & PUBLISHER MARKET GUIDE 
Exclusive data on U.S. and Canadian newspaper markets. 


_] 1984 Edition $50 per copy (| Bulk orders 5 or more $45.00 each 
(U.S. and Canada) $65 per copy outside U.S. & Canada Number of copies 


EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 


(] 1983 Edition $50 per copy [_] Bulk orders 5 or more $45.00 each 
(U.S. and Canada) $65 per copy outside U.S. & Canada Number of copies 


Name _ 

Company 

Nature of Business 
POCIESE 


City a I a ee ee 
Payment must accompany Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Enclose this card 


with your payment. 








Publishers purchasing cooperative 


begins negotiations with suppliers 


Publishers Associated to Gain Eco- 
nomy (PAGE) has announced the 
finalization of its Northeast supply 
base and the initiation of contract 
negotiations with suppliers for a vari- 
ety of materials beginning with news- 
print. Negotiations on film, press 
plates, ink and photo paper are sched- 
uled to begin by the end of the month. 

Page now has 20 newspaper mem- 
bers from 15 publishing groups, 
representing a combined daily 
circulation exceeding 640,000. The 
member newspapers range in circula- 
tion size from a low of 9,000 to a high 
of 115,000 daily and 160,000 Sunday. 
Most of the members are located in 
New England, New Jersey and Penn- 
sylvania, but there are also PAGE 
members from Indiana, Illinois and 
Delaware. PAGE has not released its 
membership roster and does not plan 
to do so until the first supply contracts 
are signed. 

**This announcement marks the arri- 
val of PAGE as a viable solution for 


New president at 
Publishers Paper 


G. Web Ross has been named presi- 
dent of Publishers Paper Co., the 
Times-Mirror subsidiary that pro- 
duces newsprint, lumber and particle 
board. 

Ross joined Publishers Paper in 
1976 as vice president/operations. 
Most recently, he was vice president 
for the company’s timber and wood 
products. 

Jack E. Meadows, president of 
Publishers Paper since 1975, will 
become chairman and will continue as 
chief executive officer until his retire- 
ment in October of this year. 


Canadian daily buys 
Goss Metro press 


The Regina (Sask.) Leader-Post 
will be installing a new, eight unit 
Goss Metroliner double-width web 
offset press this fall, according to Max 
Macdonald, the newspaper’s execu- 
tive vice president. 

The new press, manufactured by 
the Graphic Systems Division of 
Rockwell International at its plant in 
England, will have a capacity of 128 
pages per edition with improved print 
quality and color reproduction. 

More than $9.5 million will be spent 
on the press, building alterations to 
accommodate it and accessories. 








the purchasing problems of 
independent publishers,’’ com- 
mented H. Charles Berky, PAGE 
general manager. ‘‘We are now doing 
what we were created to do: negotiate 
lower costs for our members.”’ 

To assist in the negotiation process, 
PAGE has named two committees. 
The first, the Standards and Purchas- 
ing Committee, is headed by Willmott 
Lewis, publisher of the White River 
Junction (Vt.) Valley News. The 
second, the Operations and Pro- 





cedures Committee, is headed by 
Austin Drukker, president and pub- 
lisher of the Passaic (N.J.) Herald- 
News. 

PAGE has also announced the elec- 
tion of Edward J. Lynett, co- 
publisher of the Scranton (Pa.) Times, 
and Campbell B. Niven, publisher of 
the Brunswick (Me.) Times Record, to 
its board of directors. All members of 
the board will serve until the organiza- 
tion’s first annual membership meet- 
ing, to be held April 29 in Montreal 
during the annual meeting of the 
American Newspaper Publishers 
Association. At that time, PAGE 
members will elect a full nine-member 
board. 
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SYNDICATES 





By David Astor 


When columnist Lewis Grizzard 
underwent a major operation in 1982, 
he chose to write a five-part series 
about it. 

“*T will be honest with you about 
what I did when I found out I had to 
have open-heart surgery,’’ he stated 
in the first installment. ‘‘I went into 
the basement of my house where I 
have an office and where I keep 
important things like pictures of my 
late father and old baseball caps and I 
cried .. . . I wasn’t crying because I 
might die and miss something. I was 
crying because I might die and not get 
the chance to do it all over again.”’ 

In the third part of the series, Griz- 
zard discussed what went into his 
decision to get a natural rather than 
artificial valve for his ‘‘leaking’’ 
heart. He wrote, ‘“‘The animal they 
take the tissue valve from happens to 
be a pig. Recipients of the valve are 
known to want to frolic in the mud, eat 
watermelon rinds and have their 
backs scratched with corncobs after 
the operation. Being quite fond of all 
three such activities already, I chose 
to have the pig valve.”’ 

These excerpts from the ‘‘How to 
Mend a Broken Heart’ series 
exemplify Grizzard’s approach as a 
columnist in at least three ways: 

@ Grizzard attempts to be 
humorous while also tugging at a read- 
er’s feelings. ‘“‘I try to write more to 
the emotions than to the intellect,” 
the 37-year-old told E&P. 

@ Grizzard often relates his per- 
sonal experiences as a way of 
illustrating what many other people 
are going through. These experiences 
might involve the weightier aspects of 
human existence (dealing with health 
problems, falling in and out of love) or 
lighter matters (doing all one’s Christ- 
mas shopping after 6 p.m. December 
24). ‘‘I like it when people tell me, ‘I 
think and do things you write about, 








Lewis Grizzard 


but I can’t express it the way you 
do,”’’ he noted. 

@ Grizzard has a writing style that 
reflects his southern background, 
although this has been less noticeable 
in the past couple of years. ‘‘I don’t do 
as much ‘down home, good ol’ boy’ 
stuff,’’ said the Georgia native, who is 
now in good health. ‘‘I’m trying to get 
out of the stereotype of being a 
regional writer.’’ He added, ‘‘We’re 
not as provincial a people (in the U.S.) 
as we once were. I think tv changed 
that a lot. What’s touching in 
Nebraska is touching to other 
people.”’ 

The columnist, based at the Atlanta 
Constitution and distributed national- 
ly by the Register and Tribune Syn- 
dicate, knows a lot about America 
because he gives almost 100 
humorous speeches a year through- 
out the country. Grizzard—named 
Georgia’s Speaker of the Year in 
1983—said he enjoys his addresses to 
college students, bar associations, 


Wears heart on his sleeve 


Lewis Grizzard of the Register and Tribune Syndicate and Atlanta 
Constitution frequently draws on his personal experiences 
in a column that combines humor with pathos 


chambers of commerce, and other 
groups. He added that the traveling 
may be wearing but that seeing new 
places ‘‘keeps the column fresh.”’ 

Grizzard, for instance, recently en- 
countered bathroom attendants in 
Las Vegas. This inspired a humorous 
column about how restroom users 
would prefer not to see—much less 
tip—these attendants. 

He also finds column ideas by 
following trends and news events and 
then writing ‘‘off them’’ with ‘‘an 
angle that’s a little bit different.’’ 
After reading a recent article about 
school discipline, Grizzard wrote a 
column about how tough his own high 
school was. Even drivers’ ed was 
difficult, as students had to learn par- 
allel parking using ‘‘18-wheelers 
loaded with cantaloupes.”’ 

After reading how 20% of U.S. 
medical costs are paid by hypochon- 
driacs, Grizzard did a ‘‘Dr. Feelbad’”’ 
advice column. One hypochondriac 
wrote the doctor: ‘‘I have a terrible 
headache. My wife says it is because I 
got smashed last night, but I know 
better. I know it is probably a brain 
tumor and I won’t live until morning. 
How do I break the news to my 
wife?’’ 

The reply was: ‘‘Your diagnosis is 
absolutely correct. But wait until you 
and your wife are in bed and then 
break the bad news to her gently. But 
don’t keep her up too late. Remem- 
ber, she has to get up in the morning 
and you don’t.”’ 

And after Australia won the Amer- 
ica’s Cup, Grizzard did a piece about 
how boring it all was. He wrote, 
‘*Whenever I am confounded by such 
a question as why anybody would 
think a sailboat race is any big deal, I 
always call on my friend Ludlow 
Porch, who has long studied the 
American sports scene and is con- 
stantly developing ideas of how to 





make the games we play more 
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interesting. 

“*It was Ludlow who had the idea to 
paint the puck white in order to 
improve hockey. As for baseball, he 
has suggested to the commissioner’s 
office that the outfield warning track 
be replaced with a moat. 

‘***And just to make certain you 
don’t get any of those millionaire out- 
fielders lollygagging around out there 
in the water on hot days,’ Ludlow 
explains, ‘you put a shark or two in 
the moat.’ 

“IT asked Ludlow if he could think 
of any way to make the America’s 
Cup worthwhile to watch. 

‘**Certainly,’ he answered. ‘Arm 
each boat with a couple of cannons. 
The idea is to shoot holes in the other 
boat, and just before it sinks, the 
winning crew boards the loser’s boat 
and steals all the other crew’s whis- 
key and sandwiches.””’ 

Grizzard may comment on 
international yachting, but he rarely, 
comments on international news! 
events. ‘‘I’m not trying to change the 
world,’’ he declared. ‘‘I’m not trying 
to pontificate. I don’t have the 
answers to the great issues of the day. 
We’ re inundated by news today. Peo- 
ple want to escape from it sometimes. 
What I try to do is offer an escape.”’ 

If Grizzard’s book sales are any 
indication, a lot of readers enjoy 
escaping with the writer. The col- 
umnist had three of the top 10 books 
on B. Dalton’s 1982 year-end regional 
hardcover best-seller list. The Peach- 
tree-published books were: They Tore 
Out My Heart And Stomped That 
Sucker Flat (about his heart 
operation) at number one, Don’t Sit 
Under The Grits Tree With Anyone 





Else But Me at number three, and 
Won’t You Come Home, Billy Bob 
Bailey? at number ten. The last two 
books were originally published in 
1981 and 1980. 

If Love Were Oil I'd Be About A 
Quart Low—in which Grizzard dis- 
cusses his mother, his three marriages 
and divorces, and women in gener- 
al—went into a first printing of 50,000 
copies last October. 

Readers not only buy Grizzard’s 
books but send a lot of mail, too. 
When the columnist spoofs feminism 
or tv preachers, some of the letters 
can be quite angry. But Grizzard— 
who calls himself somewhat ‘‘con- 
servative and old-fashioned’’— 
reported that the bulk of his mail is 
positive. 

Editors on the newspapers that car- 
ry Grizzard’s column have expressed 
enthusiasm as well. ‘‘Lewis Grizzard 
is the best thing I’ve ever purchased 
for this paper,’’ said Danny Andrews, 
managing editor of the Plainview 
(Tex.) Daily Herald. Some of the 
other 125 papers carrying the thrice- 
weekly feature include the Columbus 
(Ohio) Dispatch, Dallas Times 
Herald, Rocky Mountain News and 
San Antonio Light. 

Grizzard got his start in journalism 
while attending the University of 
Georgia, becoming sports editor of 
the Athens (Ga.) Daily News at 19. 

**T would leave schooi at 2 p.m. and 
stay til midnight,’’ recalled Grizzard. 
‘*T really got a tremendous education 
every day. I did paste-up, layout, and 
everything else. It’s still the greatest 
experience of my career.” 

After college, Grizzard joined the 
Atlanta Journal as a sportswriter, ris- 


ing to executive sports editor at the 
age of 23. 

“I had total control of the sports 
section,’’ he said. ‘‘People accused 
me of making up headlines and then 
asking someone to write a story to fit 
it!”’ 

Grizzard then became the Journal’s 
city editor, resigned six months later, 
went over to the Atlanta Constitution, 
resigned again, went into the public 
relations business, and then dropped 
that after a couple of days. Mean- 
while, he was serving as a correspon- 
dent for Sports Illustrated magazine. 

He soon ended up as executive 
sports editor of the Chicago Sun- 
Times, but eventually got homesick 
and returned to the Constitution as a 
sports columnist. It turned out to be 
an unusual column, because Grizzard 
tended to write more about the 
“‘periphery’’ of sports than about who 
won or lost games. In early 1978, he 
became a local news-side columnist 
for the Constitution. Grizzard signed 
with the Register and Tribune Syn- 
dicate in July 1979. 

“I did it backwards,”’ he said. ‘‘I 
was an editor and then a writer. I sort 
of learned writing by editing.”’ 

When asked what journalists 
influenced him the most, Grizzard 
cited Chicago-based columnists such 
as Mike Royko, Bob Greene and 
Roger Simon; editors at Sports IIlus- 
trated; and Atlanta Journal and Con- 
stitution sports editor Furman Bisher 
and editor James Minter. 

The columnist said one of the things 
Minter taught him was to write tight. 
Grizzard observed: ‘‘In other things 
in life it’s not true, but in column- 
writing shorter is better!’’ 








‘Sesame Street’ 


‘‘Enter,’’ a feature designed to pro- 
mote computer literacy among 
youngsters, is being introduced by the 
Tribune Company Syndicate (TCS). 

Material for the daily and Sunday 
feature is produced by the staff and 
editors of Children’s Television 
Workshop’s Enter magazine. CTW’s 
Sesame Street, The Electric Com- 
pany and 3-2-] Contact tv programs 
have won 21 Emmys and more than 
100 other awards between them. And 
CTW’s periodicals are among the 
largest-selling children’s magazines 
in the U.S., with a combined circula- 
tion of over 3 million. 

‘*Enter’’—edited for youngsters 
10-16 years old—is about computers, 
video games and future technology. It 
includes news and feature stories and 
hands-on activities such as quizzes, 
puzzles and mazes. The daily 
‘*Enter’’ can be used one day a week 
on a youth page or divided into three 











makers create computer feature 


ENON WOR” 

















An upcoming Sunday ‘Enter’ includes facts, a quiz and a maze. 


panels for use on three separate days. 

TCS president and chief executive 
officer Robert S. Reed said, ‘‘I 
believe this feature offers those of us 
in newspapers an exceptional oppor- 
tunity to address a key question which 


every editor must help answer: How 

can your newspaper win the confi- 

dence and the loyalty of a young 

generation bred on electronic media, 
| video games and, now, computer 
| technology?” 
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A Los Angeles Times Syndicate col- 
umnist reportedly takes a swipe at 
another LATS columnist in an 
upcoming book. 

Jody Powell, the former press sec- 
retary to President Carter who now 
writes a twice-weekly LATS column, 
is the book author. The Other Side of 
the Story, scheduled for publication 
in May by William Morrow & Com- 





pany, apparently contains harsh 
criticism of numerous journalists and 
news organizations. 

The New York Times reported that 
Powell in the book depicted thrice- 
weekly LATS columnist Joseph Kraft 
as a prima donna who demanded tick- 
ets for the Kennedy Center gala held 
during the Washington visit of 
Chinese leader Deng Xiaoping. Kraft 





Jody Powell swipes at Kraft of same syndicate 


complained when the tickets were for 
the balcony, requested that better 
tickets be sent to his home by White 


House messenger, and ended up not 
even going to the event, according to 
Powell. 


Kraft replied, ‘‘That’s false. He 
doesn’t know what he’s talking 
about.”’ 





Sipa Press, the official photo agen- 
cy of the Winter Olympics, will be 
represented in the U.S. and Canada 
by the New York Times Syndication 
Sales Corp. 

Founded in 1973 by the Turkish- 
born editor and photographer Goksin 
Sipahioglu, Sipa handles over 1,600 
photographers around the world. The 


Paris-based agency also has a file of 
over 2 million color slides and 5 mil- 
lion black-and-white photos—all 
instantly retrievable through a com- 
puterized system. 


Sipa pictures have appeared in 
newspapers such as the New York 
Times and on the covers of magazines 


Times syndicate to represent Sipa Press photo agency 


such as Time, Newsweek and Paris 
Match. 


While it emphasizes breaking news 
coverage, Sipa is also expanding its 
feature and entertainment photo 
coverage, with over 20 photographers 
working for the agency throughout 
the U.S. 





Inside stock trading 


‘Insider Trading Monitor,’’ a 
weekly column that discusses the 
buying and selling of stocks by corpo- 
rate officers in their own companies, 
has been introduced. Data on insider 
trading activity can be valuable 
information to investors thinking of 
making stock transactions. 

‘Studies have shown that corpo- 
rate insiders make more economically 
sound decisions when trading their 
own company’s stock than do other 
investors,’’ stated the column, which 
can be adjusted for local, regional or 
national coverage. Insiders are offic- 
ers, directors or owners of 10% or 
more of a firm’s stock. 

The column—recently picked up 
by the Miami Herald—is written by 
Consensus of Insiders, a registered 
investment adviser and newsletter 
publisher based in Fort Lauderdale, 
Fla. Its computer databank is main- 
tained by FCI-Invest/net, 99 N.W. 
183rd St., N. Miami, Fla. 33169. 


Change for Stayskal 


Chicago Tribune editorial cartoon- 
ist Wayne Stayskal, 51, will join the 
Tampa Tribune in April. Both papers 
are owned by the Tribune Co. 

Stayskal started as an assistant to 
editorial cartoonist Vaughn 
Shoemaker on the old Chicago Amer- 
ican in 1961, became editorial car- 
toonist for Chicago Today in 1972, 
and joined the Chicago Tribune in 








camellia 


Wayne Stayskal 


1974. His cartoons and ‘‘Balderdash’”’ 
comic strip are distributed by the Tri- 
bune Company Syndicate. 


Selling home series 


Real estate columnist Edith Lank is 
offering a free six-part ‘‘Selling Your 
Home’’ series to newspapers for 
publication beginning April 1. 

The series is part of Lank’s weekly 
**House Calls’? column, which 
appears in such papers as the Miami 
Herald, Houston Post, Dallas News 
and Rocky Mountain News. 

‘‘Homeowners need not only the 
usual information on topics like fixing 
up a house for the market, but also 
advice on picking the best broker, and 
on the agent’s fiduciary duties to sell- 
ers,’’ said Lank, a broker who teaches 
real estate on the college level and has 
her own weekly shows on tv and 
radio. 

The author of three books and win- 
ner of five national awards is based at 
P.O. Box 18447, Rochester, N.Y. 
14618. 





Two Marvin doubles 


The Evansville (Ind.) Press and 
Columbus (Ind.) Republic recently 
held Marvin look-alike contests. 

Two-year-old Biliy Rahm—a chub- 
by lad with orange-red hair—took 
first place in the Evansville contest. 
One of the judges was Glenda Arm- 
strong, wife of ‘‘Marvin’’ cartoonist 
Tom Armstrong of Field Newspaper 
Syndicate. The Republic’s winner was 
16-month-old Benjamin Roberts. 

In addition, the Columbus paper’s 
contest featured a ‘‘most creative 
diaper’’ category. Four-month-old 
Mathew Lawson, dressed in a 
leopard-print loincloth, was awarded 
first place. 

And more than 600 readers entered 
caption contests at both papers. Con- 
testants were asked to complete the 
last panel in a ‘‘Marvin’’ strip. 

Prizes included cash and ‘‘Marvin’”’ 
comics, books, cloth dolls, and 
doorknob hangers. 

Twenty-six licensees have been 
signed on since ‘‘Marvin’’ 
merchandising efforts began about 18 
months ago. 


Trudeau play closes 


Garry Trudeau’s Doonesbury 
closed February 19 after an approx- 
imately three-month run on Broad- 
way. The Universal Press Syndicate- 
distributed comic that spawned the 
musical comedy is due to come out of 
sabbatical this September. 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 








FEATURES 


AVAILABLE 








ENTERTAINMENT 


MONEY 





CELEBRITY INTERVIEWS, movie re- 
views, “Around Entertainment’’ with 


hoto News, Box 2405, West Palm |S 
Beach FL 33402. 


FICTION 


SHORT STORIES by famous, regional 
and undiscovered writers—you specify 
authors, length and frequency. Now syn- 
dicating Alice Adams, Max Apple, Ann 
Beattie, Andre Dubus. For samples: Fic- 
tion Network, Box 5651, San Francisco 
CA 94101; (415) 552-3223. 


GENERAL 


SHAKING YOUR FAMILY TREE— 
Informative, lively, weekly column about 
xipeary (America’s third largest hob- 

y) and how to trace your roots. Appears 
in Los Angeles Times, Pacific Northwest 
newspapers. Samples, rates: Myra Van- 
derpool Gormley, 8402 57th Street 
Meo Tacoma WA 98467; (206) 564- 

















THE COLUMN THAT COULD CHANGE 
YOUR (READER'S) LIFE! 
“JustBetweenUS” by Ted Hilgenstuhler 
Subjects of universal appeal to the com- 
mon man. Some funny; some 
yey all important. Now appear- 

in (Los Angeles) Parklabrea News. 
Se cohsane iamnediatel available. FEA- 
FORES SYN DIATE, PO Box 4721, North 
Hollywood CA 91607; (818) 769-2617. 


HEALTH 


“BITE BACK” by H. Dale Hall, D.D.S.., is 
a dentist's down-to-earth advice and his 
updates on dental health. It’s just one 
biweekly column in our weekly news 
ackage with others on children’s 
ealth, healthful travel and facts on 
medications for consumers. Plus timely 
news and features on health and medi- 
cine. Our 6000+ words each week 
come to rg by mail or electronically at a 
remarkably low cost. Send for a sample 
or free trial. Managing Editor, 
International Medical Tribune Syn- 
dicate, 600 New Hampshire Av NW, 
Suite 700, Washington DC 20037. 








sag Our 12th year. International. 





“CONSUMER DRUG FILE” by James 
Kehrer, PhD, and Daniel Kehrer informs 
readers of new and existing medications 
that will affect their health and their 
lives. It's just one biweekly column in our 
weekly news package with others on chil- 
dren’ Shealth, healthful travel and dental 
care. Plus timely news and features on 
health and medicine. Our 6000 + words 
each week come to you by mail or elec- 
tronically at a remarkably low cost. Send 
for a sample or free trial. Editor, 
INTERNATIONAL MEDICAL TRIBUNE 
SYNDICATE, 600 New Hampshire Ay, 
NW, Suite 700, Washington DC 20037. 





“MORE FOR YOUR MONEY"—Proven 

weekly column and fillers of money sav- 

ing consumer news. Mike LeFan, 1802 
3th, Temple TX 76501. 





MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain: 
ment pages. Camera ready. Star photos. 
Our 10th year. Cineman Syndicate, 7 
Charles Court, Middletown NY 10940; 
(914) 692-4572. 








MUSIC REVIEWS 


POP MUSIC REVIEWS 

The latest in rock music and videos re- 
viewed one column per week. Photos. 
Perfect for your teen-young adult read- 
ers. Also weekly TV column, focusing on 
networks, cable, etc. Photos, samples, 
rates, The Style Syndicate, 16 Franklin 
Av, Hewlett NY 11557. 








REAL ESTATE 


HOUSE CALLS-Houston Post, Miami 
Herald, 90 others. 4 national awards; 
one said “concise, entertaining, wealth 
of real estate omen. solid writing 
skills."’ 8th year. Edith Lank, Box 
18447, Rochester NY 14618; (716) 
271-6230. 








RELIGION 


COMPLETE RELIGIOUS news service, 
optional columns and cartoon. Rates 
and samples, Publishers’ News Service, 
1215 E. Missouri, Suite C, Phoenix AZ 
85014; (602) 246-9600. 








TV REVIEWS 


VIDEO NOW!—Your reader's — 
guide. Reviews, commenta y, 
cable, home video b OB RT 
DIMATTEO, critic for CABLEVISION 
magazine, and VICTOR LIVINGSTON, 
news/features editor, CABLEVISION. 
Avaiiable twice weekly, exclusive to your 
market. For samples, rates: METRO 
NEWSFEATURES, 42 Macri Av, Suite 
201 White Plains NY 10604; (914) 
946-7037. 








ANNOUNCEMENTS 


ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES 


NEWSPAPER BROKERS 





CALIFORNIA legally adjudicated news- 
paper — towards elderly market 
seeks 4 people. 2 with advertising, ‘ 
graphic artist and 1 typesetter to bu 

as limited —* s. $20, 
cash required 5) 323-2430 or 
(805) 872-2631 after 5. 





MILITARY TIMES news magazine, now 
published in Colorado Springs, has worl- 
dwide potential. We need limited partn- 
ers or other investors. Send for pro- 
spectus: MTNM, PO Box 14202, Peter- 
son AFB CO 80914. 





SUNNY SOUTH! Weekly Shopper and 
web off-set printing plant. Growing area 
in Florida. Owner looking for retirement. 
Good terms on $900,000 tota!. Write 
Box 6939, Editor & Publisher. 








CIRCULATE YOUR SERVICES 
to the 
Newspaper Industry! 

E & P CLASSIFIEDS 
communicate with the 
World’s Largest 
Newspaper Audience! 
Call (212) 752-7050 








BUSINESS 





ay ny Banyan Sales. 
No for Consultation. 
WHITE NEWSPAPER SERVICE 
James W.R. White 
Box 109, McMinnville TN 37110 
(615) 473-2104 or 473-3715. 





Above a 
PERFORMANCE 
SYD S. GOULD wena Inc. 
Pte 1, Box 146, Th AL 3658 
(205) 973- sies3 





BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or pur- 
chase of a property, you should call 
(813) 733- 805 daytime; (813) 446- 
0871 nights: or write Box 3364, 
Clearwater Beach FL 33515. No obliga- 
tion, of course. 








The East's largest Newspaper 
Production Conference... 


AMERICA* EAST 


NEWSPAPER PRODUCTION CONFERENCE 


March 28-30, 1984 

Hershey Lodge & 

Convention Center 
Hershey, Pa. 








Registration materials and 
exhibitor information available 
by calling 717-234-4067. 














EDUCATIONAL 
OPPORTUNITIES 








Feature Your Feature in 
FEATURES AVAILABLE 
And Watch Your Syndicate Sales 
Soar! 











DRAW YOUR OWN 
CONCLUSIONS 
About the most effective 
medium 
in the newspaper field! 
Place an E&P Classified 
and you'll get the picture! 





ANNOUNCEMENTS 
BUSINESS OPPORTUNITIES 











PUBLISHER/PARTNER wanted for 
established area business publication. 
Must be willing to invest some funds and 
take over management of publication lo- 
cated in mid south. Write to: Executive 
Press, PO Box 3508, Louisville KY. 
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REPORTER seeking advancement? Col- 
lege graduate? Take a year out to move 
up. Limited number of internships— 


pat and broadcast—with Illinois State- | 
Ouse press corps through Sangamon | 


State University’s master’s degree Publ- 
ic Affairs Reporti ng program. Stipend 
and tuition waiver. Application deadline 
April 1. Write Bill Miller, PAR Program 
Director, Sangamon State University, 
Springfield IL 62708. 





NEWSPAPER APPRAISERS 





NEWSPAPER APPRAISALS for estate | 


planning, tax, partnership, loan, 
depreciation, insurance, corporate and 
rsonal worth. Sensible fees. Brochure. 
rehbiel-Bolitho, Inc., Robert N. 





Bolitho, PO Box 7133, Shawnee Mission 
KS 66207. 





BROKERS and CONSULTANTS 
for the purchase and sale of 


; WEEKLY AND DAILY NEWSPAPERS 


W B GRIMES & CO, INC 
1511 K St, NW 
Washington DC 20005 
(202) NAtional 8-1133 





Brokers You Can Trust 
Nationwide Service 


WAYNE CHANCEY 
CONSULTANTS/INVESTORS 


PO Box 86, Headland AL 36345 
Wayne Chancey (205) 693-2619 
Jim Hall (205) 566-7198 





CRIBB MEDIA SERVICES 
Newspaper Sales-Appraising- 


conning 
John T. Cribb, PO Box 1220, Townsend 


MT 59644; (406) 266-4223. 





EDWIN O. MEYER, BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage Rd, Richmond VA 23228; 
(804) 266-1522. 





JIMMY CROWE 


CONFIDENTIAL NEGOTIATIONS 
Specializing in the best Southern mar- 
kets. 114 Wickersham Dr, Savannah GA 
31411; (912) 598-0931, day or night. 





KREHBIEL-BOLITHO, INC 
Brokers-Appraisers-Consultants 
Over 550 Newspaper Saies 
ae N. BOLITHO 
PO Box 7133, Shawnee Mission KS 
66207. Gthics. (913) 381-8280 








NEWSPAPER BROKERS 
KNOW THAT 
E&P CLASSIFIEDS 
GET THEM 
THE BUSINESS! 




















CLASSIFIED ADVERTISING 
Order Blank 


Name 





Company. 
Address 
City. 











Phone 





ANNOUNCEMENTS 


ANNOUNCEMENTS 





NEWSPAPER BROKERS 


NEWSPAPERS FOR SALE 





MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair CA 91763 
(714) 626-6440 





Pacific NW News, oer Associates 
Rod Whitesmith, (3 6) 892-7196 
Box 4487, Vancouver WA 98662 





ROY HOLDING & ASSOCIATES 
Newspapers Our Only Business 
*Brokers Appraisers 
PO Box 212, Galva, IL 61434 
Phone (309) 932-2270 


=! Arson Dave Kramer 
(309) 879-2412 





Classification 





Copy 

























































































Assign a box number and mail responses daily. 


Run ad Weeks. Till Forbidden 





Please indicate exact classification in which ad is to appear. 


Mail to: Editor & Publisher, 575 Lexington Av, New York, NY 10022. 














(217) 784-4736 
To Purchase or Sell a Newspaper 
JAMES A. MARTIN ASSOCIATES 
Call Day or Night; (614) 889-9747 
PO Box 20533, Columbus OH 43220 





NEWSPAPERS FOR SALE 


SE weekly & commercial web-printing 
operation. 20,000+ controlled dis- 
tribution. 2nd class permit. Excellent 
rowth market & potential. Extra nice 
acilities. Asking $630,000. Call Dick 
Briggs at (803) 681-5252. R.A. MAR- 
SHALL & COMPANY. MEDIA 
INVESTMENT ANALYSTS & BROKERS. 
508A PINELAND MALL OFFICE CEN- 
TER. HILTON HEAD ISLAND SC 
29928. 








NEWSPAPERS FROM $50,000 
Many $100,000-$150,000 with owner 
financing. James A. Martin Associates, 
Box 20533, Columbus OH 43220; 
(614) 889-9747. 


NORTH CAROLINA WEEKLY serving two 
counties in industrialized area. Highly 
profitable return to man and wife team 
on $125 thousand 

Meyer, Broker, 720 
Richmond VA 23228. 





ross. Edwin 0. 
Hermitage Rd, 





NORTHERN CALIFORNIA weekly 212K 
gross PROFITABLE with unlimited 
potential, $95,000 terms. Contact 
—- 216 W. Perkins, Ukiah CA 





SMALL CALIFORNIA DAILY. Attractive- 
ly priced. Profitable. Community enjoys 
exceptional hog Modern plant and 
— ox 6743, Editor & Pub- 
isher. 


SUCCESSFUL TV Magazine Zone 3. 
Unlimited growth potential. $50,000. 
Reason for selling; We own another TV 
Magazine (same name) in neighboring 
city. Only serious inquiries from those 
who love publishing. (919) 471-0378. 


SOUTHERN CALIFORNIA, well 

established, 4500 paid circulation 

weekly. Unique. Unlimited growth 
tential. $150,000 gross. Must ‘sell. 
Box 159, Jamul CA 92035. 














Cali for information: 
E & P CLASSIFIEDS (212) 
752-7050 
We'll give you something to 
write about! 





LINE ADS 
1 k —$4.70 per line. 

54.20 per line, per issue 
53.50 per line, per issue. 
52.90 per line, per issue. 





Add $4.75 per insertion for box service, 
count as an additional line in copy. 








Count approximately 37 characters and/or spaces per line. 
3 lines minimum (no abbreviations). 


DEADLINE: Every Tuesday, 2 pm (EST) 
for Saturday's issue. 


Payment must accompany all Positions Wanted ads. 


DEADLINE: 8 days prior to publication date. 


Contract rates available on request. 


Box number responses are mailed each day as they are received. 


Editor & Publisher 
575 Lexington Av, NY, NY 10022. (212) 752-7050. 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1984 


POSITIONS WANTED 

1 week —$3.15 per line. 

2 weeks—$2.60 per line, per issue. 
3 weeks—-$2.30 per line, per issue. 
4 weeks—$2.10 per line, per issue. 


Add $3.25 per insertion for box service, 
count as an additional line in copy. 





DISPLAY CLASSIFIED 
The use of borders, boldface type, cuts or other decorations, changes your 
classified ad to display. The rates for display-classified are: 1 time-$75 per 
column inch; 2 or more times-$70 per column inch. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


INDUSTRY SERVICES 


EQUIPMENT & SUPPLIES 





NEWSPAPERS FOR SALE 


NEWSPAPERS FOR SALE 


CIRCULATION SERVICES 


CAMERA & DARKROOM 





CURRENT TEXAS LISTINGS 

Easy drive to New Mexico ski country. 
Good West Texas weekly, $20K down, 
owner will finance balance of $60K over 
20 years, 934%. Low rent, option to buy 
building. Long time owners retiring, 
been earning good living, available to 
help and advise. 


$10K down bu 
owner Cari 
Establish 


central Texas weekly, 
$30K note for ten years. 
1890. 


Three controlled circulation weeklies, 
Dallas-Fort Worth area. 1984 gross 
expected—$800K. All three for $100K 
down, owner carry $450K balance for 
ten years. 


East Texas weekly, $126K, about 20% 
down. Average annual net, $25K. 


High price but worth it. Paid circulation 
top grade weekly in plush part of fast 
growing sunbelt area. Gross and net 
climbing at 30% a year. $200K down, 
owner carry $750K balance long term. 


Texas weekly with web offset plant, 
office supply, job printing. Netting 
$80K, in family long time, retirement 
near. Less than 20% down, owner will 
carry balance. 


Texas county seat weekly, with two story 
building, can put apartment above. Long 
established, no competition in county, 
$50K down. 


Exclusive South Texas county seat week- 
ly, near coast. $300K. 


All three papers in rich county. Owner 
consistently nets $100K annually. 
Retirement near, needs to slow down. 
Thirty minutes to nice lake. 


Associated Texas News 
or Ed Berger, 1801 Exposition Bivd., 
Austin TX 78703; (512) 476-3950. 


EXCELLENT CASH FLOW—SE weekly 
with 3000 paid circulation. Real estate 
and job printing business included. Ask- 
ing price of $450,000 cash is just over 5 
times cash flow. Call Dick Briggs at 
(803) 681-5252. R.A. MARSHALL & 
COMPANY. MEDIA INVESTMENT 
ANALYSTS & BROKERS. 508A PINE- 
LAND MALL OFFICE CENTER. HILTON 
HEAD ISLAND SC 29928. 


NORTHERN NEVADA prize ero 
county seat adjudicated weekly, 150 
circulation, $125,000 om: asking 
$100,000. David Shire, Box 704, 
Battle Mtn NV 89820. 


NEVADA—Today it’s a country met in 
Southern Nevada priced at $45,000 
but tomorrow it will be as big as you can 
make it. Contact Bill Sheldon, 624 E. 
Douglas, Wichita KS 67202; (316) 
263-1286. 


pers, Inc., Bill 











WEEKLY near Houston $64,000 = 
1983. This year projection $80,000. 
High growth area. Negotiable—good ter- 
ms. Carla Schmeider, PO Box 718, 
Prepare TX 77423; (713) 934- 





ZONE 8 WEEKLY. Underdeveloped in 
semi-suburban town of 5500. Semi-arid 
energy & tourism area, moderate cli- 
mate. Plate-ready to outside printer. 
Needs aggressive advertising-oriented 
owner. Good buy (much potential) for 
chain or group with capital. $90,000. 
Box 6933, Editor & Publisher. 





PUBLICATIONS AVAILABLE 


“HOW TO MAKE $100,000 A Year 
poe Newsietters."’ Free details. 
ox 34312, Betheseda MD 20817. 


SOURCES & STRATEGIES FOR 
INVESTIGATIVE REPORTERS— 
cunning notion how to build corporate 
profiles by award winning journalist Alan 
Gougenheim. $25 plus $1 handling. 
Salem Press, PO Box 3158, Gresham 
OR 97030. 











PUBLICATIONS FOR SALE 


ANNUAL MAGAZINE for sale, South 
Maine coast. 80 pages, 65,000 circula- 
tion, cover price 50 cents. 1983 adver- 
tiser sales $80,000. 37% compounded 
oe Price: $85,000. Contact: Bill 
ty Country Business, Inc.; (207) 
773-1745. 
FOR SALE: well-established regional 
monthly trade newspaper serving basic 
industry in Western States. Annual Bill- 
ings $225,000 net. Owner retiring. #1 
in field—great growth potential. Write 
pe * See Term Annx, Los Angeles CA 


SHOPPING GUIDES 


FREE COFFEE! 

and get-acquainted consultation, to 
publishers visiting the Tampa Bay area. 
Or, if you can’t get away '/ hour free 
telephone consultation. (813) 733- 
1678. Estil Cradick, 950 Parkwood Dr., 
Dunedin FL 33528. 

















WORKSHOPS 








WORKSHOP on Catholic Church for 
journalists 25-26 June, sponsored by 
Jesuit-run Weston School of Theology. 
Ten speakers include Richard McBrien 
of Notre Dame on Church and politics, 
Bryan Hehir on bishops’ pastoral letter 
on war and peace, Bishop James Hoff- 
man on Vatican governance, Brian Smith 
of MIT on Church and Latin American 
revolutions. Contact Richard Clifford, 
S.J., Weston School of Theology, Cam- 
bridge MA 02138; (617) 492-1960. 


LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele- 
nen sales and boy crews, national re- 
—— for action call; (201) 966- 





MARKETING PAPERS for the 80's to 
survive through the 90’s and beyond. 
From carrier to mail with expertise 
in . . .Renewal systems in advance 
carrier and mail ms . . .Phone 
and crew solicitations . . . Voluntary 
paid and other conversion pro- 
grams . . .Promotions, single copy 
sales, MBO and financial man- 
agement . . .Personnel development 
and specialized training . . . and 
much, much more. 

Call Kevin S. Pappert, (313) 683-2963 
Circulation Consultant for Newspapers 





CONSULTANTS 


SQUeeze Lenses, new and trade 


Set 
Manufacturer/Specialists since 1968 
New, super designs surpass all 
VARIABLE OR FIXED, 2 to 25% 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278 


COMPUTER SOFTWARE 
oe yp a 


__ (formerly ) 
Established, powerful, versatile, user 
friendly, ADmanager is a newspaper 
advertising scheduling, billing, and 
sales reporting software system for 
microcomputers. !t runs on Apple or CP/ 
M. Complete hardware/software package 
available. Write or call for brochure and 
report package. Sunlight Software, PO 
Box 100, Forestville CA 95436; (707) 
887-7141. 











GRAPHIC ARTS CONSULTANT: 
Got problems in costs, sales, produc- 
tion, personne! or systems? | can help. 
Burt Baggott; (912) 352-9247. 


GRAY & BORING? Will redesi 
or daily papers. Rates ref 
graphics-layout-color. (317) 67 





weekly 
vice on 
5-4742. 





Publication Design 
A custom “‘reader friendly” design can 
spark community interest and make the 
most of editorial effort. PHOTON 
Graphics, Robert D. Tonsing, 615 S. 
= Denver CO 80209; (303) 744- 











IT’S A CLASSIFIED SECRET! 


We've got a secret—and it’s strictly classified information! We'll never 
reveal the identity of an E&P Box Holder. However, if you want to 
answer a Box Number ad, but don't want your reply to go to certain 
newspapers (or companies), put your mind at ease! 

Just seal your reply in an envelope addressed to the Box Holder. 
Attach a note telling us what newspapers, groups or companies you 
don't want the reply to reach. Then put the reply and the note in an 
envelope addressed to E&P Classifieds. If the Box Number you're 
answering is on your list, we'll discard your reply. 

IMPORTANT: We can't return your reply because that would be the 
same as telling. So don’t send indispensable material. Also attach a 
note each time you want a box holder checked. 

And if you don’t want your reply to be sent to any property held by a 
group, it’s best to list the properties. 
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MARKETING & 
READERSHIP RESEARCH 





WE’RE IMPROVING AD REVENUE 
THROUGH MARKET RESEARCH 


The first goal of a market research com- 
pany is to provide its clients with 
accurate readership research. OMNI- 
RESEARCH believes the role of a news- 
paper research firm doesn’t end there. 
or each of our clients, we create a 
unique competitive edge that results in 
improved ad lineage from their advertis- 
ing base. 
We aim to become part of your manage- 
ment team. From our presentations to 
top management, to our sales seminars 
with your sales force, we work to make 
your research data a useful and profit- 
able tool. 
We welcome the opportunity to show you 
just how profitable, productive and 
affordable research can be. Call our 
Director of Newspaper Research, Jack 
Brodbeck collect, at (305) 746-3335. 


OMNI-RESEARCH 


EQUIPMENT 
& SUPPLIES 











CABLE TV 


CABLE or Over Air TV EQUIPMENT for 
sale—virtually new! Package includes 
JVC camera, studio lighting package, 3 
Sony ¥%" VCR's, edit controller, special 
effects generator, monitors, flexicaster, 
animation system, emergency power 
supply unit, mic mixer, cabinets, most 
everything needed to establish a mini 
studio. package buy $45,000. 

For information write or call Carter 
Roberson, The Fresno Bee, 1626 ‘E’ 
=e Fresno CA 93786; (209) 441- 








| YOUR NEWSPAPER br 





BILLING SOFTWARE 
Designed by a publisher for ease of 


| operation by non-computer users. Prints 


Journals, Bills, Aging and many unique 
Sales Reports. Singie or Multi-Zone ver- 
sions available to run on Tandy/Radio- 
Shack computers. Cali or write for sam- 

le reports. Publisher Control Systems, 
23 West Fifth Street, Shawano WI 
54166. Jim Sutton or Steve Kuckuck; 
(715) 526-6547. 


CIRCULATION-$1195 
Software for TRS8OII! & 4. Does it all. 
Demo disk, $50, refundable. 500 to 
30,000 circulation. 1 or more papers, 
sub-non-sub. For information write: 
BURCO Systems, Inc., PO Box 68, Grid- 
ley CA 95948. (AMICO software dis- 
tributors); (916) 846-3661. 


NEWSPAPER MANAGEMENT SYSTEM 
With our software and your mnege af 
ter you can have big computer results. 
Unique COBOL system, designed for 
accounting and circulation. Now used by 
many dailies and weeklies. Ad order en- 
try, on-line inquiry, earned rate support, 
mailing at lowest rates, audit stats, 
newscarrier functions, gift sub- 
scriptions, temporary addresses and 
more. We can make hardware recom- 
mendations. Hennessey Associates, 
2370 Turnpike St., North Andover MA 
01845; (617) 687-2818. 


SYSTEM 390 
Display ad scheduling and _— 
Classified ad typesetting and billing. 
Circulation management. 
Typesetting interface and editing soft- 
ware. 
Software for TeleVideo multi-user sys- 
tems. IBM, DEC and most other 
microcomputers. Demo disks available. 
Free brochures and sample reports. 
Pacific Sun Computer Systems, Box 
5553, Miil Valley CA 94942; (415) 
383-4500. 














has dis- 
covered the Model 100 from Tandy, the 
sharpest portable computer on the mar- 
ket. We have software to make it com- 


| municate with your newsroom 


system. 
We're news peopie and we talk your ian- 
guage. We're Saturday Software. Call us 
at (606) 739-6088. 








E&P CLASSIFIEDS 
We move machinery! 
(212) 752-7050 


COMPUTERS 


HARRIS Computype double wide sys- 
tem, with 6 floppy disc drives, 6 Com- 

phe ney ob Same ee! sm 

classified. classified sys- 
tem and interface units included. Avail- 
able immediately. $10,000. Marc W. 
Anthony, Star-Heraid Pubiishing Com- 
pany, Scottsbluff NB; (308) 632-0670. 


45 

















EQUIPMENT & SUPPLIES 
COMPUTERS 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





PHOTOTYPESETTING 


PHOTOTYPESETTING 


EQUIPMENT & SUPPLIES 
PRESSES 





HENDRIX 6400 Front-end System, with 
8 Edit Ili terminals. Excelient unit, al- 

under full service contract. Avail- 
able wig ete $22,000. Marc 
Anthony, Star-Herald Publishing Com- 
pany, Scottsbluff NB; (308) 632-0670. 


FIRE PREVENTION 


FIRE PROTECTION 
CO2 Pressline fire protection. Halon 
1301 systems in computer and control 
rooms. Installations in newspapers 
throu; the Southwest. Contact Wil- 
liam S. Moen, VP Engineer, Devcon Sys- 
tems Corp. San Diego CA 92111; (619) 











MAILROOM 


CUTLER-HAMMER conveyors and spare 

_. _— new Crabtree Conveyors and 
e parts. 

Rollertop conveyors, all sizes 

Bottom wrappers 

Sta-Hi 251 stackers 

Cutler Hammer, |, II, Ill Stackers 

Baldwin Count-O-Veyors 104A's 

Truck Loaders 

Sheridan 48P 

45° and 90° Floor Curves 

Fly table for Muller inserter 
NORTHEAST INDUSTRIES 

(213) 256-4791 


FOR SALE: 4 Cutler-Hammer Mark iV 

Stackers with in-put conve’ as is or 
arts. Bill MacLachlan, The Detroit 
lews; (313) 977-2010. 


GOOD RECONDITIONED Cheshire and 
Magnacraft mange epee ines with sing- 
le = multiwide label heads and quarter 
folders. Cali Scott or Ed Helsley; (800) 
527-1668 or (214) 357-0196. 














@ 24P-48P and 72P SHERIDAN/ 
HARRIS ceo pac gre He pro- 
duction; refurbished and installed in 
r plant; training program included. 
@ WANTED TO BUY: 48P and 72P late 
model stuffers. 
JIMMY R. FOX, MAIL ROOM CON- 
SULTANT; (713) 468-5827. 


USED GOSS—STA-HI 251 and 257B 
Stackers, buy as is with no warranty, or 
rebuilt with a 90 day warranty on parts. 
Reply to Box 7018, Editor & Publisher. 











JOIN OUR CONTRACT 
CREW! 


. .  .Those individuals, compan- 
ies, syndicates that know the vaiue 
of an E&P ad and run with us on a 
regular basis. 

Whether it’s 12, 26 or 52 times per 
year, we produce business and 
profit for these peopie. We offer you 
freedom to rotate your copy within 
our regular deadline times, monthly 
billing and the best exposure in the 
field. 

Reserve your piace now, in the 
most effective ciassified market in 
the newspaper industry. 


E&P CLASSIFIEDS 


Rates on Request 
(212) 752-7050 





USED TYPESETTING EQUIPMENT? 
Call us last! We buy, sell and lease. Com- 
puFit; (313) 434-0024. 


UNISETTER HR, $6500; Unisetter LR, 
$3900; Unified Composer, many 
options, 505 Preview, Printer, 4 years, 
PMA (corporate ad department), 
eee Bob Weber; (216) 








CASH FOR 
MARK I, IV, V PACESETTERS 
LINOTRON 202-CG8600 
(614) 846-7025. 


CG TYPESETTERS. Exec !!, $950, CG 
7200 Blus, $1950, 7500 HR, $7950, 
7700 HR, $8950, Edit 1750, wd 
Preview, apne ICl, $2500, 
makwik with d ce. $2500/ RCP tol, 
$1250. WSI; (216) 729-2858. 


COMPUWRITER TG I, complete with 
spare = kit, processor, type fonts 
inclu used very little and in 
excellent condition. Offers Phone (919) 
728-4131 


COMPUGRAPHIC 7200 Headliner HR, 
Compuwriter |. Call (305) 395-8300. 
Doug Gorman. Make offer. 


COMPUGRAPHIC MDT 350, $2450; 
Unisetter HR with DEK, $8000. Equip- 
ment current ike in excellent 
Paces (216) 562-3750 or (216) 

















CG 7200! LR, Blue, 6 strips, $2100; 
COMP JR, Supported, 8 strips, Kwik 
Processor, $2250; COMP !!, Spare Parts 
aS $2000. Bob Weber; (216) 831- 





WANTED Itek Pacesetter Mark III's and 
Mark V's. Must be 16 face machines. 
Phone (707) 226-3711, ask for Bill 
Stahler or Dave Church. 


COMPSET 510/504, 5 Type Discs, 5 
years PMA, $5000; Compset 3500/ 
04, Program 23, S-Processor, erty 
AM 45/504, Program 23, $675 
Guaranteed. Bob eber; (216) 831. 
0480. 








2 DYMO MARK 5's. 16 faces, 14 . 
4% years. Excellent condition. $3500 
each. Bob Pendleton; (619) 245-7744. 
Victorvilie CA. 


FOR SALE 
Compugraphic 7200. Serial #12397. 
er “ Call Jack Brink; (609) 924- 








ITEK 430 camera with platemaker, 
PMA, 2 years, iike new, $7000; VGC 
POS | 520, po, $3250; NUARC 
14x18 VERTICAL CAMERA, 3 years, 
io Guaranteed. Bob Weber; (216) 





NATIONAL GRAPHIC ARTS 
EQUIPMENT BROKERS 
bby 8 case ow foe 

arityper, Autologic, 
Compugraphic, EEText, IBM 
Itek, Mergenthaler, VGC ' 
“Sell for the most, buy for the least” 
7% Selling Commission... 
Financing Available 
All Equipment Guaranteed 
(216) 562-3750 





NEWSPRINT 


30 LB NEWSPRINT ROLLS all sizes 
BEHRENS Pulp & Paper Corp 
3305 W Warner, Santa Ana CA 92704 
(714) 556-7130 


verting bavid sag me colors, con- 
— . David per Sales, Cor- 
AZ 85230 602) op ours, NY 212/ 








%y 








RECONDITIONED Unisetter, $6695; 
Unified Com r, $3595; Videosetter 
Universal with 14 grids, $7900; Editwri- 
ter 7700s, $11,950; Editwriter 7900, 
$9500. Graphic Systems Exchange— 
sales and service — for CG sys- 
tems. (716) 385- 





AM, CG TYPESETTERS. Reconditioned. 
Trades OK. Strips, Parts Kits. Alt 
Guaranteed. WSI; (216) 729-2858. 


— TYPESETTING EQUIPMENT 
Platemakers 
Nationwide Brokers-10% Sales Com- 
mission. We remove the risk when buy- 
ing or selling between individuals. 
Bob Weber, (216) 831-0480 


AM TYPESETTERS. CompSet 500, 
$3500; CompSet 510, $4000; Com: 
Set 51011 04, $6250; CompSet 





cuit ‘TCO, 0; 
compe tek 430, $3950; AM 5404. 
$2950. WSI; (216) 729-2858. 


COMPUGRAPHIC UNIFIED COM- 
POSER, $3000. Compugraphic scan- 
ner, $1500. Take both $4000. 7 fo 
where is. Call Bob Myres; (316) 3 
1120, The E! Dorado imes, El Peto. 
Kansas 67042. 











PLATEMAKING 


ROCONEX Platemaker. 1 
automatic. Make offer Call 
8300. Doug Gorman. 


PRESSES 


2 unit 900 series Suburban 

2 unit 1000 series Suburban 

4 unit 1100 series Suburban 
Community folder 

Community grease add on units 

4unit boost rbanite, eng po 
6 unit Urbanite (1 tri-color), 2 and 

Ys page folder with upper former 
Urbanite Tri-Color unit 

Urbanite add-on units and folders 

4 unit Harris V15A with JF12, 1972 
Harris V15A add-on units, 1975/76 
2-3 unit News King 

4-8 unit Daily King, manufactured 1971 
KJ6 Heavy duty folders 

KJ8 with upper former-1976 folder 
News King add-on units 

Acumeter —_ 

Gregg Imprint 

4 unit Color King—1963 


Offered Exclusively b 
INLAND wee ACHINERY 


co 
105th & Santa Fe Dr, PO Box 15999 
Lenexa, Kansas 66215 
(913) 492-9050 Telex 4-2362 


8 UNIT GEMINI WEB OFFSET PRESS 
4 stacked units, brush dampeners 
21%" cut-off x 36” 

Two collectin; "8 jaw folders 

one Gemini % page folder 

Three automatic autopasters 

Call H. Rosenberg; (716) 876-6410 


WOOD LITHOFLEX DOUBLE WIDTH 
offset newspaper press, 22%" cutoff, 
running at 66” web width. 72 inch web 
width, 5 printing units, 2 folders, 5 
RTP's. Optional oven and chills for co- 
ated paper. Ideal for daily newspaper 
with high pagination. Priced reasonably. 
$500,000 or best offer. ipec 
Incorporated; (312) 459-9700. 


GOSS METRO, 4 units, half deck, 1972 
Urbanite, 7 units, 3/colors, 1975 
Urbanite, add on units, 3 color units 
SSC Community, 12 %", 8 units 
SSC Community, 4 units, 1980 
SC Community, 4 units, 1979 
SC Community, 7 units, 1977-82 
SC Community, 5 units, 1970-76 
SC folders, 4 in stock 
Community add on units, 9 in stock 

HARRIS 1650, 6 units and 4 units 
845, 7 units bey 4 units 
V25: 8,4, and 2 units 
V15D, 2 units, *r10 1979 
V15A, 8 units, 1975-78 

ONE Corporation 
3400 Malone Drive 
Atlanta GA 30341 
(404) 458-9351 Telex 700563 





r old. 25” 
(305) 395- 

















1980 COLOR KING 2 unit heatset web 
press with KJ8 combination folder, dry- 
ers, chills and many accessories, can be 
seen running and available immediately. 
Newman & iates (816) 756-33 


GOSS URBANITE, 3 units, 1 color unit, 
folder, 3 Butlers, 1980, Idab Conveyor 
and C/Stacker. 
Goss Suburban, 4 units, 1000 series. 
Harris M-1000, 6 units, 1972. 
Goss, Mark |, 2142", 4 units. 
Goss, Mark |, 22%", 4 units. 
Goss, Mark |, add on 22%. 
Newsking, 3 units, KJ 4. 

BELL-CAMP INC 

465 Boulevard 


PO Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 Telex 130326 








GOSS 
Goss Urbanite 5 units, 1972, 3 Cary 
Pasters 
Goss Urbanite 4 units 
Goss Urbanite 3 color units 
Goss Urbanite 10 units new 1980 
Goss Urbanite 1000 series 4 folder 
Gregg Flying Imprinters (for Urbanite) 
Goss Urbanite folders, roll stands, drives 
& accessories 
Goss Community 5 units 1976 
Goss Community 6 units, SC folder, 
1974 
Goss Community folders, drives & 
accessories 
Goss Suburban 1500 & 1600 series, 10 
unit 2 folders 
Goss Suburban add-on units (1000 
series) 
Goss HV 8 units 
Goss HV 4 units 
Goss Cosmo units for add-on 


Harris 1650 add-on unit 

Harris 1650 6 unit press 

Harris 845 4 units, folder 

Harris 845 8 units, 2 folders 

Harris V-25 5 units 1973 with folders 
Harris V-25 8 units 1982 

Harris V-15A add-on unit 1976 
Harris V-22 4 units, folder 

Harris folders, roll stands, upper balloon 
formers & drives 

Harris V15A, 8 units, 1974 

Harris V25 upper — former 


K 
3 Colorking units 1969 
2 Newsking units 1979 
2 KJ-6 folders 1979 
6 units Newsking, 1974 
MISCELLANEOUS 
2 Martin Flying Pasters rated at 1400 
FPM 1979 
2 Cary Silicon Applicators 
3 a Flying Pasters (running on Urba- 
nite 
1 Web Specialities 3 Web Angle Bar Nest 
Baldwin Count-0-Veyors 104, 105, 
106, 108 
Count-O-Veyors 104, 105, 106, 108 
Complete presses or components sold 
eeeee 
WANTED: Newspaper presses and 
accessories 
IPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago) IL 60090 
(312) 459-9700 Telex 206766 








REBUILT URBANITE UNITS 


1. Individual components or complete 
esses. 
. Units are stripped down to the side 
— and restored to like new condi- 
ion 
3. Cost is approximately half of replace- 
ment price. 
4. Exchange program availabie to 
minimize down time. 
5. Inquire for pictures and brochures. 
IPEC, INC, 97 Marquardt Drive, Wheel- 
ae 60090; (312) 459-9700, Telex 
20-6766. 
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EQUIPMENT & SUPPLIES 
PRESSES 





EQUIPMENT & SUPPLIES 
WANTED TO BUY 


HELP WANTED 


HELP WANTED 





ACADEMIC 





WE HAVE IN STORAGE: Spare parts for 
Hoe, Scott, Goss and Wood presses, 
offset or letter press. 
1 Hoe colormatic folder 
3 to 2-22% cutoff 
12 unit Goss Mark | press 
Goss Mark | add on units 
Goss reels and pasters 
Goss Mark | halfdecks 
1 double Goss 2:1 folder-22% cutoff 
Goss Skip Slitter 
Portable ink fountains 
Cline reels and pasters 
Goss single width balloons 
104A counter stackers 
Hoe Skip Slitters 
6 units of Urbanite, folder and balloon 


12 Goss digital pasters 


CHESHIRE and Phillipsburg any condi- 
tion. Call collect Herb (201) 289-7900. 
wae Central Av, Hillside NJ 





GOSS URBANITE 1000 Series quarter 
folder. Must have immediately. (206) 
387-0097. 


HELP 
WANTED 











ee manual platemaking syst 

each platemaking systems 

Capitol wcptencage > equipment, new & 
u 


Heister fork lift, 4000 pounds 
Datsun 4000 pounds, paper clamp truck 
Goss Urbanite quarter folder 
Cole quarter folder 
Paper roll dollies 
We have or can get what you need 
for your pressroom or mailroom. 
We do machinery moving and erecting 
We buy ger, uipment. 
NORTHEAST INDUSTRIES, INC. 
(213) 256-4791 


ACADEMIC 





COLUMBIA Graduate School of Journal- 
ism seeks new faculty members with 
substantial journalism experience and a 
record of quality. Two openings for Fall 
1984: 1 tenure-track; one a one-year 

ition requiring knowledge of Wash- 
ington and international reporting. Send 
applications to: Professor Judith Serrin, 
Faculty Appointments Committee, 
Columbia University Graduate School of 
Journalism, New York NY 10027. An 
equal opportunity employer. 





GOSS COMMUNITY UNITS 
2-units 1977 
3-units 1974 
3-units 1972 
6-units 1970 
GOSS FOLDERS 
2-SC 1972 40 and 50 HP 
2-Community 1974 6-web capacity, 20 
and 25 HP 
Will sell individual components. Call for 
installed pace. Offered exclusively by 
OFFSET WEB SALES, INC 
73 N SUNSET DRIVE 
CAMANO ISLAND WA 98292 
(206) 387-0097 


HARRIS 845, 8 units, folder, roll 

stands, like new. Can be purchased 

whole or in parts. Installed 1976. 

Printed low daily circulation. 
Bell-Camp Inc. 

(201) 796-8442 Telex 130326 











WHAT HELPS US 
HELPS US 
HELP YOU 


To expedite your questions, 
claims and payments regard- 
ing classified invoices, 
please RETURN THE YEL- 
LOW COPY OF THE INVOICE 
WITH YOUR PAYMENT, and 
refer to the invoice number in 
all correspondence regard- 
ing your bill. This will assure 
proper credit to your 
account. 


THANK YOU: 
E&P CLASSIFIED 
DEPARTMENT 


WANTED TO BUY 


USED OR Repairable, coin-operated M- 
100 woodgrain po go racks. Valley 
Times, PO Box 3936, North Las Vegas 
NV; (702) 649-8700. Rob Shlegel or 
Nancy Cain. 














FACULTY POSITION: Director, J.C. Pen- 
a Program in lifestyle jour- 
nalism. Successful candidate will have 
managerial experience, a record of 
excellent performance in lifestyle jour- 
nalism, respect of professionals. Must 
be able to work compatibly with pro- 
fessionals and students. MA and 
expertise in one or more of the following 
areas: city or copy desk direction, news- 

per or magazine article writing. Salary 
$30,000. Application deadline April 1, 
1984. Send resume and names of three 
references to George Kennedy, Search 
Committee Chairman, University of Mis- 
souri School of Journalism, Box 838, 
Columbia MO 65205. The University of 
Missouri is an equal opportunity 
employer. 


GRADUATE TEACHING ASSIS- 
TANTSHIPS available 1984-85 aca- 
demic year in editing and reporting or in 
advertising. Half-time, $4 stipend 
and tuition reduction. One-year 
fessional program leads to a master's in 
journalism. Write: Department of Jour- 
nalism and Mass Communication, South 
Dakota State University, Box 2235, 
Brookings SD 57007. Application 
deadline is March 30,1984. AA/EOE. 


JOURNALISM 

Full time, tenure track position as 
instructor/assistant professor, for Fall 
1984, to teach courses in journalism 
(broadcast, print, photc) in an 
undergraduate teaching department 
which emphasizes mass communication 
studies: radio, television, film, public 
relations and journalism. The person 
appointed will be expected to provide 
leadership to the growing journalism 
component of the department and to 
maximize interrelationships with the 
other areas of its curriculum. Candidate 
credentials should show evidence both 
of journalistic and teaching experience 
or capability. PhD preferred, MA and 
commitment to terminal degree re- 
quired. Projected salary range— 
instructor: $15,901.40 to 
$21,143.40; assistant professor: 
$19,205.60 to $25,591.20. By March 
16, 1984 interested persons should 
send a letter of application, vita, three 
recent letters of recommendation, and 
transcripts to: Dr. Joseph Riggs, Chair- 
person, Search Committee, Department 
of Communication, poreey Rock Uni- 
versity, Slippery Rock PA 16057. 
Affirmative action equal opportunity 
employer. 





ro- 
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ASSISTANT/ASSOCIATE Professor. 
Teach graduate courses, including 
theory and research methods, in MA pro- 
gram in Journalism, direct master's 
research and teach undergraduate 
courses in either news or advertisin 
sequences. PhD plus professiona! 
experience required. Evidence of scho- 
larly research expected for appointment 
as Associate Professor. Tenure track 
position. Salary negotiable. Appoint- 
ment effective fali 1984. Application 
deadline: March 15, 1984. Send letter 
of application, vita, transcript and three 
letters of recommendation to: 
Dr. Joseph M Harper, Director 
Schoo! of Journalism 
Kent State University 
Kent OH 44242 

Kent State University is an affirmative 
action equal opportunity employer. 


ENGLISH/JOURNALISM one-year visit- 
ing professorship. Academic credentials 
are desired, but we seek a professional 
who has extensive experience in news- 
paper or magazine journalism; he or she 
must have the ability to teach well. 
Teaching assignment is three 4-credit 
courses a semester. Salary: negotiable 
with excellent fringe benefits. By April 
15th, send letter, resume, and three re- 
commendations to Professor John Kuhn, 
Department of English, Northern Mar- 
bree University, Marquette, Michigan 
9855. NMU is an EO/AA employer. 








MASS COMMUNICATION faculty 
position, tenure track, beginning 
August, 1984. Salary and rank negoti- 
able according to experience. Teach 
journalistic writing courses for print and 
electronic media. PhD in Mass Com- 
munication or related fieid. MA with out- 
standing industry experience consid- 
ered. Closing date is April 1st or until 
suitable list of candidates is obtained. 
Send vita and letters of recommendation 
to: Leonard Lee, Chair, Mass Com- 
munication, Telecommunications Cen- 
ter, University of South Dakota, Vermill- 
ion, South Dakota 57069. Equal 
Opportunity/Affirmative Action 
Employer. 





MASS COMMUNICATIONS POSITION 
Buena Vista College, a four-year liberal 
arts institution, seeks applications for 
instructor-professor in Mass Com- 
munication. Consideration based on 
experience in broadband, cablecasting, 
current communication technologies, 
television production-ENG/EFP, legal 
and social issues, advertising and public 
relations. Position responsible for stu- 
dent advising and administrative man- 
je am of student operated cable 
television programming. PhD preferred, 
MA required. Commercial and/or pubiic 
broadcasting helpful. Submit resume 
and 3 letters of recommendation to: Dr. 
Sandra Madsen, Associate Dean of Fac- 
ulty, Buena Vista Coliege, Storm Lake, 
lowa 50588. Position open September 
1, 1984. Deadline: March 31, 1984. 
AA/EO Empioyer. 


PRINT JOURNALISM POSITION 
Buena Vista College seeks full-time 
instructor-professor in print journalism. 
Applicant must have substantiai educa- 
tion and experience in computer- 
assisted type setting; newspaper design, 
and photojournalism. Need ability to 
integrate the print m into a com- 
plex broadband installation already in 
place on campus. Experience and 
education in advertising, public rela- 
tions and communication theory a plus. 
Will supervise campus newspaper. PhD 

eferred, MA ro ed. Position open 

ptember 1, 1984. Deadline: March 
31, 1984. Submit resume and 3 letters 
of recommendation to: Dr. Sandra Mad- 
sen, Associate Dean of Faculty, Buena 
Vista College, Storm Lake, lowa 50588. 
AA/EO Employer. 








THE UNIVERSITY DAILY KANSAN, stu- 
dent newspaper at the University of Kan- 
sas, is seeking a permanent, full-time 
General a a News Advisor to 
begin duties in the fall of 1984 or earlier. 
The position, which is not a tenure-track 
line, will be a renewabie nine-or 12- 
month appointment financed partly by 
revenues genera newspe ner 
and partly by the William Allen White 
School of Journalism. The general mana- 
will oversee the entire operation of 
the five-day newspaper, act as news 
adviser and teach one course a semester 
in the School of Journaiism’s news edito- 
rial sequence. Additional duties will be 
flexible and dependent upon the length 
of appointment but wili inciude 
coordinating faculty and staff pro- 
fessional development, coordinating 
workshops and seminars conducted by 
the school in cooperation with national 
and state professional nizations and 
acting as liaison with niza- 
tions. Significant professional! daily 
newspaper experience and at least the 
bachelor's degree are required. Adv- 
anced — or degrees preferred. Sal- 
ary for the position, negotiable and 
dependent upon experience, length of 
appointment and qualifications, will be 
in the range of $28,000 to $40,000 
Formal applications, resumes and refer- 
ences must reach the chairman of the 


search committee by March 16, 1984. 
Address: 
Paul Jess 


School of Journalism 
University of Kansas 
Lawrence, Kansas 66045 

The University of Kansas is an Equa! 
Opportunity/Affirmative Action 
Employer. Applications are sought from 
all qualified people rdiess of race, 
religion, color, sex, disability, veteran 
status, national origin, age or ancestry. 


ADMINISTRATIVE 


ASSISTANT CONTROLLER—Fast grow- 
ing publicly held corporation located in 
the beautiful Finger Lakes region of 
upstate New York is searching for an 
assistant controller for its newspaper 
division. There are 75 publications in 
the Park Newspaper Group, of which 25 
are paid dailies. Candidates should have 
a 4 year accounting degree and 
experience in generai accounting, 
budgeting, systems development, 
supervision and financial statement 
preparation. Newspaper and corporate 
accounting experience a real plus. If you 
are looking for an opportunity to be on 
the corporate staff of a ae grou 
operation, and want to meet the chal- 
lenges of working in a fast paced, growth 
oriented company, then please send 
your resume along with salary history in 
complete confidence to Vice President- 
Controller, Park Communications, Inc, 
PO Box 550, Ithaca NY 14851. 


BIG SKY OPPORTUNITY—Publisher or 
Editor/Publisher wanted for Miles City, 
Montana, Star. Six-day offset daily, 
circulation 4700 which serves a city of 
10,000 along the Yellowstone River in 
the heart of Montana coal and cattle 
country. Must be dedicated community 
journalist, mature, and good administra- 
tor. Business background preferred. 
Address inquiries to John Suilivan, Pres- 
ident, Yellowstone a Box 
665, Livingston MT 59047. 


EXPERIENCED small city daily pub- 
lisher wants same for competent off- 

spring. Brokers OK. Write 6986, 
ditor & Publisher in full. 


GENERAL MANAGER 
With strong business bac nd for 
medium-sized daily under Joint 
Operating Agreement, in mid South. 
Must be experienced ing, cash 
management, personne! relations. Re- 
ports to president. Salary commensurate 
with experience. Send resume to Box 
6987, Editor & Publisher. 

















47 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 


CIRCULATION 


CIRCULATION 





ADVERTISING DIRECTOR 

An exceptional opportunity for an 
experienced person on this 15,000 
circulation 6 day daily with TMC product 
in Zone 2. Applicants wiil need top- 
notch sales and administrative skills for 
success in this highly competitive mar- 
ket. Ability to train, lead and motivate 
staff a must. Please forward complete 
resume including career background, 
salary requirements and references. No 
references will be checked without your 
permission. All replies held in strictest 
confidence. Our staff knows of this ad. 
Box 7008, Editor & Publisher. 


ADVERTISING MANAGER needed for a 
fast-growing Oklahoma 5-day daily. 
Qualified applicant must have related 
advertising management experience. 
Good organization, people and com- 
munication skills a must. Currently pay- 
ing $30,000. Send resume, references 
and salary requirements to Box 7009, 
Editor & Publisher. 


ADVERTISING DIRECTOR for University 
of Oregon daily paper. ago must 
demonstrate sales ability and com- 
municate weil with students. Award 
winning university paper with 11,000 
circulation operates under team man- 
agement system.Corporation is 
independent of the university. Please 
send resume and salary history to Board 
of Directors, Oregon Daily Emerald, PO 
Box 3159, Eugene OR 97403. Applica- 
tions close March 9. Equal opportunity 
employer. 











ADVERTISING SALES PERSON 
The Star Ledger, New Jersey's largest 
daily and Sunday newspaper, is seeking 
an experienced national advertisin 
sales person. Background in the fi 
classification preferred. An excellent 
opportunity to become part of an aggres- 
sive, successful selling team. Good sal- 
ary and benefits. Do not call, send 
resume to Walter J. Schwartz, National 
Advertising Manager, The Star Ledger, 
Star Ledger Plaza, Newark NJ 07101. 


AD MANAGER, two established weeklies 
(John P. Scripps group) seek 
experienced up-and-comer to head 
sales. $15-18,000, benefits. Publisher, 
The Valley Press, PO Box V-1, Felton CA 
95018; (408) 335-5321. 








ADVERTISING SALES MANAGER 
Award winning, twice weekly, 170,000 
circulation newspaper is seeking a highly 
motivated person to direct a successful 
display sales team. Position offers good 
salary, plus bonus potential, as well as 
complete benefits package. Behind-the- 
desk sales manager need not apply. 
Send resume to: mig | Sales Manager, 
PO Box 663, New Port Richey FL 
33552. 





ADVERTISING SALES MANAGER 
Experienced ee manager to 
supervise and motivate display advertis- 
ing sales force for Long Island TV shop- 
per with 100K circulation. Attractive 
salary-benefit package for proven record 
in ad sales management. Resume to 
Richner Publications, 379 Central Av, 
Lawrence NY 11559. 





THERE IS an opening for an aggressive, 
retail advertising sales person in Neva- 
da's largest daily newspaper. !f you have 
newspaper advertising sales experience 
and are looking for a crests Kevan 
send resume to: Advertising Director, 
Las Vegas Review-Journal, PO Box 70, 
Las — Nevada 89125. We are an 
Equal Opportunity Employer. 








E & P CLASSIFIEDS 
The Industry's Marketplace 
(212) 752-7050 








DISPLAY 
ADVERTISING MANAGER 
poe cn area community newspaper 
publisher seeks an experienced manager 
who can lead a division office. Although 
the emphasis is ebeaae on display 
sales additional responsibilities include 
circulation coordination, classified 
input and general office management. 
Ideal candidate will have strong 
interpersonal skills and be able to cope 
in a highly competitive market. Salary 
commensurate with experience plus 
health & life benefits and profit sharing. 
Please send resume in confidence to Box 
7013, Editor & Publisher. 
An Equal Opportunity Employer 


GOAL-DIRECTED self-starters with 
management potential and a desire to 
achieve major TMC goals needed by a 
nationally recognized daily and Sunday 
newspaper in Zone 7. Tel! us why you are 
the person for this position. Salary com- 
mensurate with experience and ability. 
An Equal Opportunity Employer. Box 
6997, Editor & Publisher. 








MONTHLY TABLOID in suburban Los 
Angeles seeks ad executive with publica- 
tions experience and a proven record. 
Salary plus commission. Fast-growing 
area has no competitive publication. 
Send resume to Troy Communications, 
Inc, 6355 Topanga Cyn. Blvd, Suite 
506, Woodland Hills CA 91367. 


PROGRESSIVE South Central Florida 
weekly newspaper seeks experienced, 
energetic ad sales representative to serv- 
ice pete Sey cone and develop new 
accounts. Must be a team player with a 
friendly personality and enjoy small town 
life. Located in Florida's surgarcane 
country. Letter, resume to Stan Martin, 
Publisher, The Clewiston News, PO Box 
1236, Clewiston FL 33440. 








“SHOPPER” CAREERS 


Piease send resume with §$ history to: 
Multi-Media, 7616 Lindley Av, Reseda 
CA 91335. Or leave day and night #s at 
(213) 344-7177. 


SALES Pet hm af tC sub- 
urban newspaper Ace is looking for the 
right person to direct major account 
group representing 6 daily and 1 weekly 

ublications. Desirable Zone 6 location. 

igh visibility position with terrific 
growth potential. Send resume and sai- 
ary history in confidence to Box 7001, 
Editor & Publisher. 








WEEKLY VISITORS’ publication in 
beautiful tourist area seeks dynamic, 
aggressive advertising person with 
marketing background. Send resume, 
salary and relocation requirements to 
Box 6909, Editor & Publisher. 








Push yourself into that job 
you've been looking for by 
placing and ad in E&P’s 
Positions Wanted section. 








CIRCULATION 


RURAL Central California daily/small 
but ready to grow, needs promotion- 
oriented circulation manager. Send all 
details. Box 6955, Editor & Publisher. 


SUPERVISOR: Large metro in Zone 2 
seeks experienced circulator to fill void 
within our home delivery department. 
Successful applicant will have had past 
supervisory eee. Reply Box 
7002, Editor & Publisher. 











CIRCULATION CONSULTANT/Director 
Needed immediately for upscale weekly 
newspaper. Must know all phases of 
building a successful circulation cam- 
paign. Good compensation for self- 
starter with “The Right Stuff." Please 
send resume to Circulation, PO Box 418, 
Scarsdale NY 10583. 


CIRCULATION director for 25,000 dai- 
ly, third class mail 40,000 shopper, 
northern Ohio, beginning computeriza- 
tion, zone TMC, pay commensurate with 
—, Box 7000, Editor & Pub- 
isher. 








CIRCULATION MANAGER—Fast- 
growing, major suburban daily in Zone 2 
seeks experienced Circulation pro- 
fessional to complement its manage- 
ment team. County manager, one of four 
senior positions in the department, su- 
pervises one-half of publication's 
100,000 + home delivery. Candidate 
must have experience managing both 
adult and youth carriers. Organizational, 
motivational and planning skills are all 
necessary. Familiarity with on-line 
information systems a plus. Box 7016, 
Editor & Publisher. 





CIRCULATION MARKETING MANAGER 
The Washington Times is currently look- 
ing for a circulation marketirz manager 
to develop and implement a variety of 
programs aimed at increasing circula- 
tion in demographic market areas. 
Candidate must be able to gather and 
analyze data to identify customer needs 
and trends, then develop strategic 
marketing plans, both short and long 
range. Minimum of five years experience 
with publishing or ad agency background 
preferred. We are a fast-paced, growing 
daily, metropolitan newspaper and offer 
a competitive salary and benefit pack- 
age. Submit resume and salary history in 
confidence to Personnel Director, 3600 
New York Av, NE, Washington DC 
20002. 


METRO MANAGER 

Recent promotions within the circula- 
tion department have created an 
opening for a metro circulation manager. 
This highly visible eye requires an 
individual with excellent communicative 
abilities, a thorough working knowledge 
of circulation, experience in budgeting 
and planning and a firm belief that serv- 
ice is number one. We will provide the 
right person with a competitive package 
and an opportunity for future growth. If 
interested, send a complete resume 
including salary history to: Michael J. 
Murray, Circulation Director, The Des 
Moines Register, 715 Locust Street, Des 
Moines IA 50309. 








EDITORIAL 





THE LAS VEGAS Review-Journal, Neva- 
da's largest newspaper, is seeking young 
and aggressive individuals for supervis- 
ory positions. District managers with 2-3 

ears experience will be considered. 

end your resume and salary require- 
ments to: Circulation Director, Las Vegas 
Review-Journal, PO Box 70, Las Vegas 
NV 89125-0070. An Equal Opportunity 
Employer. 





, ZONE MANAGER 
Growing Zone 6, 100,000 newspaper 
needs zone manager with 3-5 years 
circulation experience. $21,000 to 
$26,000 annual —- Send resume 
to Box 6988, Editor & Publisher. 








You May Take One Giant Step... 
toward a better job 
by placing your ad in E&P’s 
Positions Wanted section! 








EDITORIAL 


THE WEST COAST'S sereeet monthly 
sailing magazine, Latitude 38, is looking 
for a fourth full-time editorial staff mem- 
ber. Candidates must be accomplished 
at writing, editing, photography and lay- 
out. The ability to produce with limited 
supervision is essential. A basic knowl- 
edge of sailing is required; the ability to 
operate sail and powerboats would be 
helpful. The work is hard and the starting 
pay is low. This is, however, an excellent 
career and financial opportunity for the 
rson who demonstrates a capacity to 
ead and the ability to shoulder 
responsibility. Send resume and sam- 
ples of your work to Publisher, Latitude 
38, PO Box 1678, Sausalito CA 94966. 








INTERNS wanted to work with Jack 
Anderson. Immediate openings. Non- 
paying but a chance to work in DC during 
an election year. Send resume and clips 
to 1401 16th St NW, Washington 
20036. 





NEWS EDITOR for Pacific Stars and 
Stripes, a US Forces newspaper and 
wholesaler/retailer of books and maga- 
zines, headquartered in Tokyo, Japan. 
Applicants must be hardworking all- 
around editors with a minimum of 3 
years supervisory experience and 3 years 
specialized experience in copy editing, 
headline writing, and layout on a daily 
newspaper. Basic pay is $30,402 a year, 
plus housing allowance, commissary 
and BX priveleges, and other benefits. 
Send resume and comprehensive work 
samples to reach US Army Civilian Per- 
sonnel Office, Honshu, ATTN: RP-NAF, 
APO San Francisco 96343, no later than 
5 April 1984. 





WRITER/EDITOR 


Staff writer needed for leading health and fitness 
magazine. Great growth opportunity for talented, 
ambitious person. This is an exciting position with one of 
America’s most dynamic publishers, Rodale Press. Re- 
locate to pleasant area in Pennsylvania, one hour from 
Philadelphia and two hours from NYC. 

Send best samples, resume, saiary requirements to: 


Mr. John Feltman, Managing Editor 
PREVENTION 
33 East Minor St. 
Emmaus PA 18049 


EOE 


EDITOR & PUBLISHER for February 25, 1984 
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HELP WANTED 
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EDITORIAL 


EDITORIAL 


EDITORIAL 





ASSISTANT MANAGING EDITOR 
The Quad-City Times, an all-day news- 
paper of 65,000 daily and 85, Sun- 
day circulation, is seeking an Assistant 
Managing Editor to direct the night news 
operation. The position requires sound 
news judgment, a fiair for attractive 
makeup and strong managerial skills. 
This person directly supervises the copy 
desk and provides overall supervision of 
all news departments at night. The 
pore requires someone who isa stick- 
er for details, who insists on fair, 
accurate headlines and who has the abil- 
ity to get the paper out on time. Send 
resume and references to Daniei Foley, 
peneang Editor, yen Times, 124 
E. 2nd, Davenport IA 52801. An Equa! 
Opportunity Employer M/F. 


BEAUFORT BUREAU for 56,000 daily. 
Government Beat—city, country and 
Joint Planning Commission and fea- 
tures. Photography a plus. Good 1 
tunity to work with seasoned staff. Entry 
and experienced reporters considered. 
SC coastal city 1 hour from Hilton Head. 
12-14K with eed benefit package and 
generous mileage allotment. Send 
resume and copies of clips to State Desk, 
Savannah News/Press, PO Box 1088, 
Savannah GA 31402. 


BUSINESS WRITER 
Experienced only. Seeking fine writer 
who loves to dig, humanize stories on 
challenging beat that is 95% enterprise. 
Staff of 6 on 230,000+ AM/PM daily, 
Zone 3. Send resume, letter, clips to Box 
6985, Editor & Publisher. 


COPY EDITORS 
A major city daily needs experienced 
copy editors with a flair for short leads 
and “0 heads. Reporting experience a 
lus. VDT experience a must. Box 6934, 
ditor & Publisher. 


COPY EDITOR—If you think you're ready 
for the copy desk of an award-winning 
eastern Pennsylvania daily, we'd like to 
hear from you. This entry-level editing 
position is open to someone who isn’t 
afraid to challenge copy, writes good 
headlines, designs a nice page and is 
eager to learn in a chailenging 
as Box 6966, Editor & Pub- 
isher. 

















COPY EDITORS WANTED 
AM Texas — of 50,000 plus with 
strong desk tradition seeks copy editors. 
Some daily newspaper experience pre- 
ferred. Send resume and samples of 
work. State salary requirements in cover 
letter. Box 6980, Editor & Publisher. 


EDITORIAL 


LIFESTYLE 
ASSISTANT EDITOR 
$30,000 


The weekly STAR is seeking an 
experienced, self-motivated writer- 
editor who can produce Ist-rate how- 
to's, self-helps, money-savers and 
beauty features. Must have 5 years 
experience with a cae daily news- 
paper or magazine. DO NOT CALL. Send 
resumes. 
Personne! Director 
TAR 


$ 
660 White Plains Road 
Tarrytown NY 10591 








AGGRESSIVE MAJOR daily with bright, 
demanding staff in Zone 2 needs equally 
aggressive editors from city desk to 
regional. Especially interested in city 
editors capable of running daily 
operation and still have time for plannin 

and staff direction. Send resume an 

cover letter detailing experience, 
approach and philosophy of om 
people. Box 6990, Editor & Publisher. 





COPY EDITORS with strong layout and 
word skills are needed to fill expansion 
positions on our Community Edition 
desk. Good eet per to work with 
color. Must have at least 2 years 
experience, ben preferred. Apply to 
Gary Lycan, AME/Operations, The Regis- 
png Box 11626, Santa Ana CA 





DAILY EXPANDING 
Progressive Northeast Texas 6-day daily 
currently expanding and specializing 
news staff. We are seeking to fill four 
= photo-journalist, Lifestyles 

ditor, Business-Political reporter and 
sports editor. 3-5 years experience with 
journalism degree preferred; photo 
position Lee a recent grad with 
proper background. All positions will re- 
quire aggressive and versatile writing, 
with attention to detaii, and a projecting 
of a positive image and commitment to 
the come’ We offer better-than 
competitive salary and benefits plus a 
high desired ESoeaphic location. Re- 
spond to Box 6976, Editor & Publisher. 


DAILY AM in SEC territory is looking fora 
sports desk and layout person; some 
sports reporting. Send resume, clips to 
ME James aig Birmingham Post- 
a PO Box 2553, Birmingham AL 








EDITORIAL WRITER—75,000 com- 
bination daily and Sunday, Zone 6. Con- 
servative philosophy and strong writing 
skills required. College degree and news- 

per journalism experience necessary. 

nowledge of and interest in political 
science and economics helpful. All 
inquiries confidential. Please list work 
experience and salary requirements. Box 
6928, Editor & Publisher. 


EDITOR—expanding weekly in fast 
growing Miami, FL suburb. Writer, copy 
editor, editorials, layout and design. Call 
publisher Tom Curtis (305) 883-6153. 


CARTOONIST for 90,000 AM daily in 
Zone 4. Professional environment, con- 
servative editorial page. We're lookin 
for a talented man or woman motivat 
by concern, curiosity and humor. Box 
7011, Editor & Publisher. 











ENTERTAINMENT WRITER 
We are looking for an energetic writer 
with a good knowledge of country music 
and a minimum of 2 years of experience 
at a daily newspaper. Responsibilities 
will include covering breaking entertain- 
ment news stories and writing features, 
reviews and trend pieces at a daily news- 
paper in Nashville. Mail resume and 
clips to Sara Pearce, Nashville Banner, 
1100 Broadway, Nashville TN 37202. 


FINANCIAL REPORTER 
Aggressive national business news week- 
ly seeks an experienced financial repor- 
ter to become Bureau Chief in two- 
person Los Angeles bureau. Ability to 
cover both breaking news and delve into 
financial, legal and other technical 
topics and produce clear, lively prose is 
needed to serve the audience of corpo- 
rate risk benefits and financial 
executives and the commercial 
insurance business. Attractive salary 
and benefits. Send resume, sample clips 
and cover letter to Kathryn J. Mcintyre, 
Editor, Business Insurance, 740 N Rush 
St, Coee IL 60611. No phone calls, 
please. EOE M/F. 


GENERAL ASSIGNMENT REPORTER 
General assignment reporter sought for 
award-winning Northern Illinois AM dai- 
ly. Must be a a. Camera and layout 
experience a definite plus. Mail resume 
and requirements to Richard R. Klicki, 
rrmebes g Editor, — Lake Morning 
asia” Pyott Road, Crystal Lake 








EDITOR & PUBLISHER for February 25, 1984 





EDITOR, writers, advertising sales staff, 
for NYC's most exciting new paper. 
Resume to Mr. Griffin, Eastside Ex ; 
1841 Broadway, New York NY 10023. 


EDITORIAL WRITER sought by 40,000 
IHinois daily to write editorials, lay out 
editorial , take an interest in com- 
munity. Gowienced journalist with con- 
servative political views required. Send 
resurr e and clips to Box 6901, Editor & 
Publisher. 


EXPERIENCED REPORTER needed for 
growing PM daily in sunny Naples, Flor- 
ida, on the Gulf. Must be talented, hard- 
working, fast. Minimum two years’ 
experience. Send resume, clips to 
George Cecil, Naples Daily News, PO 
Box 7/009, Naples FL 33940. 


EDITORIAL 











REPORTER 
$35,000-$40,000 


The weekly STAR is seeking an aggres- 
sive, experienced reporter for its head 
office in Tarrytown, New York. The right 





Lyte ee en 
le an aggressive, digging reporter 
who can make things happen covering 
city hall. The person we want must 
demonstrate an ability to write weli, use 
blic records, cover local politics and 
follow stories about | nment affairs 
out into the community where they affect 
people's lives. Minimum 3 years daily 
newspaper experience. We are the Day- 
ten Daily News and Journal Heraid, an 
afternoon and morning ion with a 
combined circulation of 225,000. Send 
letter, resume and your best clips to 
Steve Sidlo, Executive City Editor, =, 
ton Newspapers, Inc, Dayton 0 


| 45401 


' benefits. Zone 5. Box 69 





METRO DAILY needs all-purpose copy 
editor who can work with little supervi- 
sion. Will supervise overnight make-up 
in composing room, plus handle all types 
of copy. Should have some knowledge of 
color production. by ig? good 

, Editor & 


| Publisher. 


candidate must be an excellent writer | 


and be eager to travel on a moment's 


notice. 5 years experience on a daily | 


newspaper with a circulation of 


00,000 + is a must. DO NOT CALL. | 
| ham MA 01701. 


Send resumes. 
Personnei Director 
STAR 
660 White Plains Road 
Tarrytown NY 10591 








ASSOCIATE EDITOR 
LEADING 
MONTHLY BUSINESS 
PUBLICATION 
in explosive field has opsning 
for a qualified Associate Edi- 
tor—a shirt-sleeve, hard- 
working fluent writer who can 
do his own research, contact 
outside authors and attend 
press conferences. A rare 
opportunity. Many benefits. 
Location lower Connecticut. 

Reply corfidential. 
Write: Box 6999, Editor & 
Publisher. 














GRAPHIC ARTS EDITOR 
The Standard-Times, a 49,000 PM with | 
Sunday edition in coastal Southeastern 
Massachusetts, seeks Creative | 
individual to head our 7 — graphic 
arts/photo staff. Our ideal candidate has 
PROVEN experience in color graphics, | 
page design and photography—along | 
with some copy desk background. Please | 
send resume, work somes and a letter | 
telling us about yourself to: James M. | 
Ragsdale, Editor, The Standard-Times, | 
PO Box D-912, New Bedford MA 
02742. No phone calls please. An equal | 
opportunity employer. 





GRAPHICS Director for major metro. | 
Must be able to run photo and art | 
departments. Heavy emphasis on color. 

Zone 5. Box 7017, Editor & Publisher. | 





“HOW TO GET HIRED IN JOURNAL- | 
ISM” For information, write: Northwest | 
ryt,| Limited, Box 3658-J, Lacey | 
WA 98503. 





HELP WANTED: Editorial writer-editor, | 
20,000 daily newspaper in Zone 3. Send | 
resumes and writing samples. | 
Experienced writer with conservative | 
philosophy. Send resume to Box 6935, | 

ditor & Publisher. 





METRO EDITOR—locking for an 
experienced top notch newsroom mana- 
ger with strong layout background and a 
eye for news io work for an exciting 

ew England daily newspaper. Send re- 
sumes to Executive Editor, The Mid- 
diesex News, 33 New York Av, Framing- 





NEW ROME-BASED US weekly seeks 
sharp, adventurous editors with keen 
knowledge of international affairs, fi- 
nance, arts. Living wage. italian helpful. 
CV air mail to Christopher Winner, Via 
Antonelli 49, Rome, Italy. 





EDITOR, full-color bi-weekly servin 
160,000 Mormans in Arizona. (602 
257-0220. 





NEWS EDITOR 
12,000 Am tabloid. We're in a competi- 
tive market and need a layout wiz who 
can make us sparkle. Resume, 3 layout 
samples and brief statement on the role 
of a daily to Editor, News-Chronicie, Box 
2467, Green Bay W! 54306. 


PHOTOGRAPHER—energetic, people- 
oriented shooter for 53, 6-day PM 
daily. Send resume and clips to Execu- 
tive Editor, Waterloo Courier, PO Box 
548, Waterloo !A 50704. Midwest 
applicants only. No calls. 


RURAL SOUTHWEST—large weekly in 
seeks J Grad 








; agricultural/mining area 


with some experience to handie both fea- 
tures and regular news beats. Photogra- 
phy experience essential. Job will 
involve partial responsibility for once per 
month special section. Send resume and 
samples of work to Editor, Eastern Arizo- 
= b ne PO Drawer N, Safford AZ 


RESEARCH WRITER/editor. You'll write 
and edit in-depth reports on new 
entertainment technologies: video, 
cable TV, computers. Requires heavy 
writing, master’s degree, research. 
Helpful: business, economics, consult- 





| ing, copywriting, newsletters, daily jour- 


nalism, entrepreneurial flair. Non- 
— PO Box 85486, Los Angeles CA 


ae cmon A ™ 
A sports beat in a it sports town. We 
regularly cover the Red Sox, the Ceitics, 
the Bruins and the Patriots, plus high 
schools and local colleges. If you're an 
experienced reporter would 





| like to join a first-rate team, send your 


resume and a cover letter to: 
Personnel Department 
Worcester Telegram 
20 Franklin Street 
Worcesier MA 01613 
An Equal Opportunity Employer 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


ENGINEER 


PRESSROOM 





TWO OPENINGS for —- assignment 
reporters. We are looking for some 
degree of business expertise in one 
— farm background in the other 
53,000 six-day PM daily. Send re- 
mes and clips to Executive Editor, 
Waterloo Courier, PO Box 540, Water- 
loo, lowa 50704. Applicants from the 
Midwest ONLY. No calis. _ 


THE ODESSA AMERICAN, a mid-size 
West Texas daily, has openings for a 

otographer an a Living PSection staf- 
‘er. The photographer applicant should 
have a year or more of experience on a 
daily and should be capable of taking 
exceptionally fine color photos. Person 
hired will complete a four-photographer 
section. Living Section applicant must 
have had experience in both layout and 
iy and feature writing; knowledge of 
the layout aspects of color photo use 
would be a plus. Contact Max Faulkner, 
Chief ee or Living Section 
Editor, Charlotte McCarroll at PO Box 
2952, Odessa TX 79760. No phone 
calls please. Send resume and examples 
of work. An equal opportunity employer. 


WIRE EDITOR needed for 5 day Okia- 
homa daily. Desk experience absolutely 
necessary. Must be skilled at writing, 
page layout, have good local news 
judgment, and ability to write sharp 
heads. Salary negotiable. Some writing 
and infrequent night meetings. Send 
an samples and resume to Clare- 
more Progress, Box 248, Claremore OK 
74018. No phone calls please. 


NIGHT CITY EDITOR for the Missoulian, 
a 32,000-circulation regional paper of 
western Montana. Job includes night su- 
pervisor of an 11-member city staff, 
editing responsibility for a weekly arts 
and entertainment tabloid and a weekly 
outdoors page. Successful applicant 
must have a minimum of 2 years of 
copyediting experience, be adept at 
planning and supervising while meeting 
very specific deadlines. Send letter, 
resume and tearsheets to: Bobbie Engel- 
stad, Personne! Director, Missoulian, PO 
Box 8029, Missoula MT 59807 by Fri- 
day, March 9. 











SPORTSWRITER wanted for small daily. 
Recent grad will be considered. ae 


Steve Nicklas, on Sy. Tribune, PO 
soee Bay City TX 77414; (409) ate 





“SPORTS WRITER- EDITOR 
National sports publication in Zone 5 
needs creative sports writer-editor. Must 
be good manager and be able to lay out 
sparking ages. College background 
helpful. Minimum 3 years experience. 
Attractive salary and excellent benefit 

‘ogram. Send resume immediately to 
ox 7015, Editor & Publisher. 


THE SACRAMENTO BEE, a 225,000 
AM daily in California's capitol, is look- 
ing for top talent to join its features 
department. 


ENTERTAINMENT EDITOR needed to 
supervise a staff of eight covering every- 
thing from San Francisco to Lake Tahoe. 
Solid entertainment background 
essential. Must have strong managerial 
and copy editing skills. 


TV COLUMNIST needed who can write 
his/her way out of.a slow news day as well 
as deliver the kind of ongoing TV cover- 
age the best columnists muster. Sac- 
ramento, the 21st meet TV market, is 
now being wired for cable. We're looking 
for a personality with strong columnist 
experience. 


FEATURES WRITER needed to cover an 
unlimited variety of stories. Must write 
quickly and with style. Solid background 
in the field required. 





Competitive vert h and benefits. All rep!- 
ies held in confidence. Apply in writin 

to: The Sacramento Bee, Personne 
Department, PO Box 15770, Sac- 
ramento CA 95852. An equal opportu- 
nity employer. 


TV CRITIC-REPORTER—What's on, 
what's up—on the tube and in the 
industry. Beyond the Nielsens. Local 
radio-tv scene reporter. Southern dail 
240,000. Guild. Box 6975, Editor 
Publisher. 








ENGINEER 





ENGINEER 





SENIOR PROJECT 
ENGINEERS 


Fort Worth, Texas 


Harris Graphics is currently seeking 2 seasoned Engineering 
professionals with proven expertise in the printing industry. 


Both highly visible positions require a track record reflecting 
progressive technical accomplishments with complex printing 
press configurations in the newspaper, insert, or commercial 
press markets, and the ability to manage projects from design 


through release. 


Ideal candidates will possess a Mechanical Engineering 
degree or equivalent and a minimum of 8 years experience with 
high-speed web offset presses and press auxillaries. 

For immediate consideration, send resume, with salary history, 
to: James N. Penny-Manager of Staffing, Harris Graphics 
Corporation, Commercial Press Division. 


HARRIS 
GRAPHICS 


P.O. Box 61485 e D/FW Airport e Dallas, Texas 75261 
Equal Opportunity Employer, m/f 





ASSISTANT General Manager, large 
midwestern corporate sales and 
seer company. 
uires graduate engineer with media 

related sales experience. Newspaper 
im a real plus. 

trong sales, organizational, and man- 
pean skills a must. Send resume, 
cover letter and salary history to PO Box 
#203, Cincinnati Ohio 45201. 





FREELANCE 


STRINGERS, freelance writers/ 
photographers needed for trade news- 
paper covering fire protection, rescue/ 
disaster service, emergency health care. 
All Zones. Write FIRE & EMERGENCY 
WORLD, 19 Joslin Street, Providence RI 
02909. 








LIBRARY 


LIBRARIAN 

Florida's best newspapers are seeking a 
night assistant librarian—an 
experienced professional who can super- 
vise a night staff in indexing, reference 
services and catalogueing and who can 
aid in future planning and development 
of on-line data base. We believe a news 
library is more than a room full of clips 
and photos. It's a dynamic data base 
designed to meet the needs of an edito- 
rial staff. 

_ newspaper library worn s and 
leadership skills are required. MLS 
degree and knowledge of electronic stor- 
age and retrieval systems are desirable. 
Send complete resume including salary 
history telling us why ~ shou id have 
this highly desirable jo 

James Seofeld 
Chief Librarian 
St. Petersburg Times 
& par <>> bey ss ee 


St Petersburg FL iC 3373 1 








MARKETING 


MARKETING DIRECTOR 
Medium sized California daily in opulent 
porns is conducting a nationwide 
search for a marketing director to provide 
leadership, training, motivation for 
young, large, well- -paid ad staff. This job 
demands heavyweight. 1st year guaran- 
tee in 6 figures to right person. Send 
letter and resume to Box 6989, Editor & 
Publisher. 


PHOTOJOURNALISM 


WE NEED a hard-working, energetic and 
productive pow ome to help boost 
the quantity and quality of our coverage. 
New ieee is 4th spot on growing 
72,000 circulation tabloid covering 
wide area. Send resume and slides by 
March 16 to: David Snodgress, Times 
Herald-Record, 40 Mulberry St, Mid- 
dietown NY 10940. 


PRESSROOM 

















_ PRESSMAN 

An experienced skilled Pressman. Must 
have experience on Hoe Colormatic 
using Letterflex Plates. Excellent Fringe 
Benefits. Send Resume or cali John Ed- 
wards, Personnel De esta i 
Knoxville News-Sentinel Company, 2' 

uae Knoxville N; ets) 





PRESSROOM FOREMAN 

a and eens foreman 

a Zone 2 daily. Must have a 
oe : achievement in quality of 
reproduction, ropesomg and cost con- 
trol. Harris 1650 press. Excellent salary 
and benefit package. Box 7006, Editor 
& Publisher. 


PRODUCTION 


COMPOSING ROOM MANAGER 
Multiple-edition daily newspaper, lo- 
cated in desirable suburban area of 
Southern California, needs an 
experienced manager to take charge of 
multi-shift composing operation. A tech- 
nologically progressive individua! with 
exposure to a union environment strong- 
ly preferred. Excellent compensation 
package. For immediate confidential 
consideration send resume or letter with 
saiary history and requirement to Box 
6995, Editor & Publisher. 


COMPOSING/CAMERA MANAGER 
An excellent career opportunity for a re- 
sult oriented manager offering large 
chain benefits for the upwardly mob 
candidate with expertise in the new tech- 
nology. Include salary record with 
resume. Box 7010, Editor & Publisher. 

















E&P CLASSIFIEDS 
PRODUCE JOBS 
FOR NEWSPAPER PEOPLE 








PROMOTION 


CIRCULATION PROMOTION 
Sales specialist needed. Must be 
innovative, experienced, sales oriented 
with solid competitive circulation pro- 
motion experience. Important 
responsibilities with aggressive sub- 
urban newspaper willin 7 to try new 
circulation sales ideas and promotions. 
Located in pleasant, growing Mid- 
Atlantic area. Send resume and a 
sampling of your circulation promotion 
— to Box 6960, Editor & Pub- 
isher. 








SALES 





CONCEPTUAL SALES for trade pub- 
lisher and consulting firm. Product: mar- 
ket research in new entertainment tech- 
nologies: video, cable, computers. Re- 
quires: advanced degree, proven sales 
record, travel, non-smoker. NY or Los 
Angeles. PO Box 85468, Los Angeles CA 





FOREMAN 


A minimum of five (5) years Metro or 
Metroliner offset experience and some 
supevisory experience. Contact Ron 
Harris; (813) 687-7872. The Ledger 
Publishin Company, 401 Missouri 
South, LAkeland FL 33802. 


PRESSROOM FOREMAN 
Experienced foreman needed for hands- 
on management of 3 shift, 2 press line 
offset printing plant. Must be stron 5 be 
management, with experience. Your 
actual printing abilities are secondary. 
This is a solid, growing company offering 
a solid future. Send resume and sala 
history to Shaw Free Press Media, 25! 
oie Road, Carpentersville IL 





SALESPERSON wanted for 20,000+ 
daily. Aggressive and experienced. 
Excellent compensation and benefits. 
Attention Joyce McCullough, cul 
ages une, 426 Second St, La Salle 

61301. An equal opportunity 
cnauieer 








ADVERTISING SALES MANAGER 
Exciting opportunity with rapidly grow- 
ing, 5 year old New England weekly. 
Experience essential. Box 7014, Editor 
& Publisher. 


CHICAGO area-based representative 
wanted to work in Midwest. To both 
place and service advertising accounts 
in newspapers. 5 years minimum 
experience in newspaper field with good 
one of advertising and editorial. 
Reply to Box 6994, Editor & Publisher. 
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POSITIONS WANTED 


POSITIONS WANTED 


POSITIONS WANTED 


POSITIONS WANTED 





ADMINISTRATIVE 


CIRCULATION 


EDITORIAL 


EDITORIAL 





GM/FINANCIAL MANAGER with group 
and independent newspaper experience. 
Strong business manager with 
experience in production, labor rela- 
tions, advertising circulation & success- 
ful track record for profit turnaround. 
Excellent references. Box 6964, Editor 
& Publisher. 





HUMAN RESOURCES DIRECTOR. Pro- 
ven record in turn-around situations, 
developing progressive programs, selec- 
tion, training, management 
development. Tough minded, bottom 
line oriented agg ae labor costs. 
Box 6965, Editor & Publisher. 





PUBLISHER-GENERAL MANAGER: 
Age 37. Seven years experience heading 
small 6-day daily newspaper based mul- 
tiple publication operation in highly 
competitive Michigan market. Back- 
ground includes hands-on training in all 
newspaper departments and general 
management training at Knight-Ridder 
group papers, BS in Business. Desire 
similarly responsible and challenging 
position with organization offering furth- 
er career h possibilities. Box 6910, 
Editor & Publisher. 





RESULTS oriented general manager of 
small daily looking for similar position, 
or marketing/promotion position on 
medium size daily in ing southern 
market. Box 7003, Editor & Publisher. 





SEASONED New York City Sportswriter 
ready for new diversified position in pri- 
vate sector. Need not be writing or sports 
related. (212) 939-6668. 





YOUNG, —— producer who hasn't 
missed a day of work in 13 years seeks 
high-pressure management position. 
Knowledge of all departments. 
Experience in editorial (news, sports, 
VDTs, pagination), circulation, advertis- 
ing and ee. Family man. Knight- 
.Ridder and Thompson experience. Cur- 
rentl gmployed by medium-sized daily. 
Box 6991, Editor & Publisher. 





ADVERTISING 


AD DIRECTOR seeks Zone 1, currently 
employed, 12 years in newspapers, ear! 
thirties (age). nny weekly & TM 
experience. Stron les Leader. Box 
7012, Editor & Publisher. 








CLASSIFIED MANAGER, experienced in 
— and national, with 28 year track 
record, seeking new challenge. (203) 
635-0110. 





ART/GRAPHICS 


AGGRESSIVE, shirt-sleeve Manager 
available now. 25 years experience in 
circulation management on small and 
medium size papers. Used to hard work 
and competitive situations. Call Jim 
Ramsdell AC (715) 732-4075 orwrite to 
1100 Pierce Av, Marinette WI 54143. 


CIRCULATION Promotion Manager, 31 
. old with a Bachelor of Science in 
Jusiness Administration, with 13 years 
circulation experience. Box 6979, Edi- 
tor & Publisher. 
TRAVELING JOB wanted. Circulation 
man. 30 years experience Zone 7 dail- 
ies. Box 6921, Editor & Publisher. 


TRAINING/PROMOTION MANAGER, 
district/zone supervisor, 6 years 
experience with Little Merchants and 
independent adults, d , not afraid 
¢ inne) work - lon, rp Magee 
raining/promotion or 2nd position wi 
opportunity in Zone 3,4,5. Box 7004, 
Editor & Publisher. 


EDITORIAL 


ASSISTANT EDITOR major Michigan 
newspaper chain. Six years experience, 
BA Michigan State University, excellent 
references. Seeks newspaper reporting/ 
editing in southeast New York state or 
southwest Connecticut. Nancy Hale 
Brown, 900 Long Bivd, 821, Lansing MI 
48910; (517) 694-4849 after 5 pm. 


CASUALTY of shake-up at major North- 
east metro. Editor, 26, seeks new chal- 
eos Skilled in rim, layout and slot 

. Strong knowledge of national and 
world affairs. Excellent references. Jim 
McGrath, 31 Graves Av, Northampton 
MA 01060; (413) 586-9359. 


PULITZER PRIZE WINNER, 37, seeks 
reporting, desk work or management 
spot with healthy gone daily, 
weekly or magazine. Holder of other 
awards including one for editorial writ- 
ing. Published many times in national 
magazines. Prefer New York metro area, 
will consider all. PR replies welcome. 
Box 6967, Editor & Publisher. 


SPORTSWRITER, graduating from Uni- 
versity of Utah in March, seeks position 
with daily. Any Zone, but prefer area 
where basketball is king. Experience as 
UPI intern and on campus daily. Contact 
Russ Lemmon, 503 University Village, 
Salt Lake UT 84108; (801) 581-9774. 


FOOD/FEATURE WRITER, 30, seeks 
position as editor of food, living, feature 

or entertainment section in Zone 3 or 4. 

ABJ and 5 years experience on daily and 

— papers. Box 6896, Editor & Pub- 
isher. 





























EXPERIENCED SPORTS WRITER seeks 
new position at a daily newspaper. | 
specialize in versatility and write stories 
that tell much more than the score. Also 
can work desk. Have worked for metro 
and mid-sized papers. Looking forward 
to a new challenge after ing i 
management position. Three 

time experience. Box 6996, Editor & 
Publisher. 


EDITOR, 32, has il years n per 
experience (sports, news, features, 
graphics) at major Midwest dailies and 5 
rs in commercia! printing. Looking 
renee unity in smaller, safer city. 
Box 7005, Editor & Publisher. 


EDITORIAL WRITER/Editorial Page Edi- 
aa — writer with — track rec- 
: experience newspa 
more often liberal than conservative. Box 

7007, Editor & Publisher. 











NEED SHARP sports editor, crack 
sportswriter, top deskman? You can have 


veteran still in early 40s, outstanding all | 


SEASONED by wire, nenepeoe, broad- 
cast. Know Northern California. Ver- 
satile. Looking for a challenge. PR con- 
sidered. Box 6952, Editor & Publisher. 





WELL-KNOWN midwestern sports editor 

seeks new challenge. Top-notch writer, 

columnist, administrator, ~~ f 

young talent. Prefer Zones 1,2,3,5,9. 
923, Editor & Publisher. 


WEEKLY MANAGING EDITOR seeks 
staff to train, guide. Put your newsroom 
in experienced hands. Zone 1. Box 


6942, Editor & Publisher. 
FREELANCE 


} 
| SPANISH CONNECTION: Seasoned 
| writer and photographer team traveling 

extensively in Spain and Portugal this 
| year. Now accepting correspondent 
assignments. Travel, features, news 
stories, photos and possible public rela- 
tions. Send inquiries to: PO 11343, 
Spokane WA 99211 or call (509) 455- 














newsroom procedures including tech- | 7449 


nology. Team player, quick, adaptable, | 
innovative. Built, sustained excellence | 
at one daily as sports editor past 20 


rs. Fine references. No phic 
ias. Box 6968, Editor & Publisher. 





SPORTSWRITER, 180 major league 
AM, wants chance where hard , ini- 
tiative is appreciated. 3 years on daily 
baseball beat (hometown World Series, 
playoffs). One year on NFL beat. Also 


college cage, prep writer. Excellent | 


clips, references. Zones 2,5,9. Box 


6982, Editor & Publisher. 





PHOTOJOURNALISM 





| MID-YEAR GRAD, photojournalism, San 
| Jose State, seeks entry-level staff photo- 


eee position an ! Norma Ann 
injares; (408) 259-1771, 1590 
Cathay Dr, San Jose CA 95122. 


| THE EYES HAVE IT! Enthusiastic, crea- 
| tive, sharp-eyed, award-winning, young 
photojournalist seeks spot on a picture 
| conscious daily with creative atmos- 
| phere. Box 6819, Editor & Publisher. 








SPORTS WRITER/EDITOR with high 
department | 
better. Plenty of experience in writing, | 


standards can make a 


editing, layout and managing —- 
Looking to make final career move. Box 
6981, Editor & Publisher. 


TRAVEL STRINGER. Dixie, Caribbean. 
Monthly 1000-word feature; 1000 word 
shorts. Custom sidebar; special your 
per. Color or black & white. Southern 
raveler, 4116 Lake Mamie, DeLand FL 
32724; (904) 736-0313. 


bose tod eta lange ete 
position. 6 years experience. Law back- 
ground. Ray Alvarez; (303) 776-3404. 


VETERAN Washington, DC area reporter 
will be leaving present position soon, 
and is seeking new position in Washing- 
ton area. Has extensive knowledge of 
southwestern and southern political and 
social issues. Excellent references. Box 
6970, Editor & Pubiisher. 











PRODUCTION 


PRINTING Professional with 20 years 
; Management experience in web offset 
| both heatset and cold web seeks position 

as Operations Manager for or 
| commercial printing plant. ! also have 
available to me experienced pressmen in 
the above categories for new operations. 
Box 6963, Editor & Publisher. 


PRODUCTION Manager, Assistant or 
Composing Room Foreman, 27 years 
experience in the industry. ITU 
experience, former member. Medium to 
large metro daily. Replys confidential. 
Box 81, Mt. Sterling OH 43143. 


RESEARCH 


RESEARCH: English major/Journalistic 
intern would like to do research for writ- 
oo area. S. Holmes; (202) 483- 























NEWSPAPER ARTIST—Enthusiastic, 
creative, hardworking—Page layout and 

- ‘ posal ete nha as 
graphics, uction experience. Seeks 
position with large daily. Box 6978, Edi- 
tor & Publisher. 








To answer box number ads in 


EDITOR 
& PUBLISHER 


Address your reply to the box 
number in the ad, c/o Editor & 
Publisher, 575 Lexington Av, 
New York, NY 10022. Please 
be selective in the number of 
clips submitted in response to 
an ad. Include only material 
which can be forwarded in a 
large manilla envelope. 








FEATURE WRITER, aggressive mid- 
20s, 5 years on dailies, seeks daily to 
utilize my flair for lively copy to fullest. 
Specialize in music, entertainment, life- 
styles. Columnist, news, copy editing 
experience. BA journalism. Box 6998, 
Editor & Publisher. 





IF FRANK KUSH were an editor, | could 
write for him. Houston sportswriter/ 
editor tired of losers. Southeast Florida 
dailies are winners and | want to be on 
the roster. Two rs, youth to pros, 
paste-up to headlines. ssive and 
waiting. Box 6977, Editor & Publisher. 


MY HEADLINES not only sing, they 
shout, scream, weep, snicker, chortle 
and even guffaw. 9 = desk; wire, re- 
write pro; slot, makeup major dailies. 
Box 6897, Editor & Publisher. 


NEWSROOM PRO seeks management 
position—Strong writer, columnist, copy 
editor, layout man—Solid experience in 
management and administration. Box 
6924, Editor & Publisher. 
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SHOP TALK AT THIRTY 








By Hugh Morgan 


Since I left the world of journalism a 
decade ago to pursue graduate studies 
in history and a teaching career in 
journalism, | found that with the 
years, my ‘‘war stories’’ grew old in 
the telling—ranging from how I 
awkwardly approached a family 
whose son had drowned (the father 
slammed the door in my face) to how I 
got a member of the Michigan State 
University Board of Trustees to re- 
veal who had been selected as football 
coach. 

I, therefore, have become 
increasingly reluctant to share my 
stories with the students in my college 
classes. 

But stories, to me, are still the best 
way to illustrate a point—whether it 
be how to conduct a sensitive 
interview with a family after a 
tragedy, or how to recognize all public 
bodies have a natural division of 
opinion, which can be used by a 
reporter to develop stories. 

And so when I attend the three or 
four Mid-America Press Institue pro- 
fessional seminars each year—they 
are usually in St. Louis—I look for 
fresh material to use for the journal- 
ism parables. 

Here are a few stories I gleaned 
from a seminar in early February that 
attracted managing editors from 
throughout the Midwest. Not only are 
they useful in my teaching, but I 
believe they are relevant to working 
journalists. 

ONE: David Lawrence Jr., execu- 
tive editor of the Detroit Free Press, 
| said that on Feb. 22, 1983, the Free 
| Press ran a clever, well-researched 
article debunking many of the myths 
surrounding George Washington— 
from the cherry tree to the silver dol- 
lar. Two days later, Lawrence 
received a letter from Mrs. Edward 
Wiatr of suburban Mount Clemens 
that said, in part: ‘“Today is the day I 
cancel our subscription to your Com- 
munist rag! Your degrading attack on 
our first President, on his 250th birth- 
day, was the final straw!”’ 

In recalling the incident, Lawrence 
said: ‘‘Now the easiest thing to do 
when receiving a complaint of that 
.| sort is to give up, is to say this is 
another nut. Ask yourself how many 
times you answer the phone on the 
city desk, or people who work for you 





(Morgan is assistant professor of Eng- 
lish, Miami University, Oxford, Ohio.) 








“War stories” as a teaching tool 


answer the phone on the city desk, 
basically resentful that some nut has 
called. I tell you that’s at our peril.”’ 

Lawrence replied to Mrs. Wiatr, 
telling her about his own heritage in 
the country, that he thought George 
Washington was a great human being, 
but that he was not God and would not 
imagine himself to be. He told her he 
would be delighted to sit down with 
her Daughters of the American Revo- 
lution group and talk about this. 

Three days later, Lawrence 
received another letter from Mrs. 
Wiatr that said: ‘‘I am floored that you 
answered.”’ 

He concluded by noting that this 
May he will be the speaker for the 
DAR anniversary meeting. 

MORAL: “‘I think you get a news- 
paper of 635,000 daily circulation not 
in batches, not by the tens, the doz- 
ens, the hundreds, the thousands. 
You get them one by one by one by 
one. And you keep them one by one 
by one by one by one. And my mes- 
sage pertains, in my view, to the 
smallest and to the largest newspap- 
ers,”’ he said. 

Lawrence also has made a 
deliberate point to let the public know 
he believes a newspaper must correct 
its errors. He also answers his own 
telephone. A few years ago, he picked 
up the telephone and heard a voice 
ask: ‘‘Mr. Lawrence, do you mean 
what you say when you say you cor- 
rect errors?”’ 

Lawrence said he did. 

The caller said that his name had 
been misspelled by the Free Press. 

Lawrence asked when it happened 
and it turned out that the misspelling 
had been bugging the man for 42 
years. 

The caller, Eddie Jaffray, had his 
surname spelled ‘‘Jeffries’’ in a front- 
page story on June 16, 1940. Jaffray 
had finished second in the Detroit 
Marbles Tournament. Lawrence said 
the call provided the basis for a col- 
umn. 

MORAL: The little errors hurt the 
credibility of newspapers and 
credibility is a newspaper’s most cru- 
cial asset. 

TWO: Johnny Malone, managing 
editor of the Jackson (Tenn.) Sun, 
explained that the Tennessee General 
Assembly had constructed an office 
plaza with underground parking and 
two large rooms for press offices anda 
third for press conferences. 

State-provided office furniture 
includes desk tops, shelves, and coat 





racks. State telephones with access to 
long-distance lines were installed. 

Malone said that several organiza- 
tions that can afford to pay ‘‘say they 
will do so only when everybody else 
does.’ His newspaper, which sends a 
staff member to the capital only dur- 
ing legislative assemblies, does pay. 

‘“*We estimated the value of the 
space we use and parking space with 
the help of the Legislature’s paymas- 
ter. We have since guessed at an 
appropriate increase for inflation. We 
now pay $1,400 each year for acubicle 
with 50 square feet of space, for a 
single parking place, and for two tele- 
phone lines.”’ 

At a legislative session a few years 
ago, the Tennessee press reported 
how lawmakers were seeking to raise 
their pay, with one columnist compar- 
ing it to Old McDonald’s farm with 
lawmakers bellying up to the trough. 
Malone said, ‘“The column triggered 
an ugly scene on the House floor with 
aseries of speeches on the freeloading 
and unappreciative press with a single 
exception—the Jackson Sun. 

MORAL: “‘Our policy is that if any- 
thing is worth doing, it is worth paying 
for,’’ Malone said. 

THREE: Drake Mabry, associate 
editor of the Des Moines (Iowa) 
Register, recalled that many years 
ago the Register printed excerpts 
from ‘‘Silent Spring,’’ which was the 
first, really definitive piece on the 
dangers of pesticides and 
insecticides. 

“To this day, we have had very 
little agricultural chemical advertising 
in the Des Moines Register because of 
that. That cost us untold millions of 
dollars over the years. And we are in 
the middle of the nation’s fine farm- 
land. But we did the right thing.”’ 

MORAL: ‘‘A good newspaper has 
to have some sort of a personality to 
it. It has to stand for the right; it has to 
stand for the public good. 


‘‘These are not purely objective 
judgments obviously, because what is 
the public good is a matter of debate in 
the community. But the newspaper 
has to be out there. It has to be fear- 
less in bringing these questions up,”’ 
he said in referring to the pesticide 
coverage and other examples he 
raised. 


He concluded his segment saying 
he did not want people in the news 
business to run scared. 


‘*T don’t want the lawyers to run us 
out of town. Sometimes a story is 
worth a libel case. Sometimes a story 
is worth a challenge. Again, be 
accurate, be honest, and be fair about 
* 
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The First Amendment Congress, S=>— 
founded by Jean Otto of the Rocky Mountain _. 
News, includes 31 sponsoring and cooperating =, 
organizations. We applaud its members for this vital = 
message, and for their continuing dedication and vision. = 


Scripps-Howard Newspapers 


1100 Central Trust Tower, Cincinnati, Ohio 45202 gig 
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